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Madonna  and  child, 1984. 

Two  Globe  staff  members,  reporter  Colin  Nickerson  and  Pulitzer  Prize 
winning  photographer  Stan  Grossfeld,  were  the  first  journalists  allowed  into  the 
rebel-controlled  Tigray  Province  by  the  guerillas  since  the  famine  in  Ethiopia  cap¬ 
tured  world  attention.  They  brought  back  a  grim  story  which  is  still  being  told. 


The  Boston  Globe,  a  wholly  owned  subsidary  of  Affiliated  Publications,  Inc. 
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Arrowlith  Ad-Litho  and  Arrowhead  AdPro  Inks 


You  know  that  obtaining  good  four-color 
graphics  on  newsprint  can  be  frustrating.  But 
you  can  turn  to  Flint  Ink  to  make  the  win¬ 
ning  transition  from  original  image  to  printed 
reproduction.  First-place  winners  in  the 
Kodak  1984  international  “Run  for  the 
Money”  contest  did.  Both  the  Florida  Times 
Union  and  the  St  Petersburg  Times  used  Flint 
Ink  for  their  contest  entries.  Both  won  first 
place  in  their  respective  categories. 


□ 

This  is  no  fluke.  We  won  our  reputation 
and  maintain  our  performance  through 
exacting  quality  control  standards  and  test¬ 
ing.  Flint  Arrowlith  Ad-Litho  and  Arrowhead 
AdPro  inks  for  newsprint  are  no  exception. 
They’re  formulated  and  tested  in  our 
Corporate  Research  and  Development  labo¬ 
ratories  dedicated  to  newsprint  inks— to  pro¬ 
vide  you  with  blue-ribbon  results  every  time. 


CORIDRATE  HEADOUARTERii: 
I  iSllUiLENDAn- avenue. 
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Decision 
Support  ^ 


The  future  belongs  to  newspapers  with  the  tools 
to  effectively  gather  and  evaluate  current  informa¬ 
tion  and  the  ability  to  quickly  take  advantage  of 
new  markets.  ' 

Now  newspaper  managers  can  readily  assess 
and  analyze  the  most  current  information  at  the 
terminal  screen  and  review  the  reports  they  need 
on  demand. 

Because  we  work  with  many  leading  groups 
and  independent  newspapers,  our  circulation, 
advertising  and  financial  management  systems 
afford  you  powerful  decision  support  tools  today 
and  inside  information  on  future  directions. 

Currently  in  use  by  a  variety  of  publications  — 
large  &  small  —  nationwide.  .  • 


'  Circulation,  Advertising  and  Business 
Systems  For  Newspaper  Decision  Makers 


JIACKSOIM,  INC. 


-(813)  872-9990 

3707  West  Cherry  Street 
Tampa,  Florida  33607 
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JANUARY 

14-18 — National  Association  of  Advertising  Publishers, 

Mid-Winter  Conference,  Cerromar  Beach  Hotel,  Puerto  Rico. 

17-18 — Suburban  Newspapers  of  America,  Circulation  Conference, 
Holiday  Inn,  O'Hare  Kennedy,  Chicago. 

17-19— Kentucky  Press  Association,  Winter  Convention, 

Radisson  Plaza,  Lexington. 

17-19 — Idaho  Newspaper  Association  Winter  Convention, 

Red  Lion  Riverside,  Boise. 

17-19 — Mississippi  Press  Association,  Mid-Winter  Conference  and 

Trade  Show,  Holiday  Inn  Downtown,  Jackson. 

24-26 — North  Carolina  Press  Association,  Annual  Press  Institute. 
Carolina  Inn.  Chapel  Hill. 

24-26 — Tennessee  Press  Association,  Winter  Convention  and 

Press  Institute,  Marriot  Hotel,  Nashville. 

24-26 — Texas  Press  Association,  Mid-Winter  Convention  and  Trade 
Show,  Americana  Hotel,  Fort  Worth. 

24-26 — Wyoming  Press  Association,  Annual  Winter  Meeting 

Little  America,  Cheyenne. 

24- 27 — New  England  Press  Association,  Annual  Meeting, 

Sheraton-Bop'on  Hotel. 

25- 26 — Michigan  Press  Association,  Winter  Convention, 

Amway  Grand  Plaza,  Grand  Rapids. 

27-30 — International  Newspaper  Advertising  and  Marketing 

Executives,  Fontainebleau  Hilton,  Miami  Beach. 

29-31 — Washington  Journalism  Center,  Conference  for 

Journalists,  Can  Health  Care  Cost  Ever  Be  Controlled? 

Watergate  Hotel,  Washington,  D.C. 

FEBRUARY 

7-9 — Oklahoma  Press  Association,  Mid-Winter  Convention  & 
Trade  Show,  Lincoln  Plaza  Convention  Center,  Oklahoma  City. 

13-15 — California  Newspaper  Publishers  Association,  Convention  and 
Presstech,  Fairmont  Hotel,  San  Francisco. 

23- 25— Great  Lakes  Newspaper  Production  Conference, 

Conference,  Hyatt  Regency  O'Hare,  Chicago. 

24- 27 — Inland  Daily  Press  Association,  The  Fairmont,  Denver. 

26- 28 — Washington  Journalism  Center,  Conference  for  Journalists, 

Big  Business  of  Sports,  Watergate  Hotel,  Washington,  D  C. 

Seminars!  Workshops!  C  links 

JANUARY 

13-23— American  Press  Institute,  City  Editors  (over  75,000  circulation), 
Reston,  Va. 

21-25— ANPA  Hands-On  Seminar,  Management  Introduction  to  Newspaper 
Technology,  The  Newspaper  Center,  Reston,  Va. 

24-26 — The  Poynter  Institute  for  Media  Studies,  Newspaper 

and  TV  Credibility:  What  Are  Readers  and  Viewers 
Saying  to  Us?,  St.  Petersburg. 

26- 2/2 — Pennsylvania  Newspaper  Publishers  Association,  Mid-Winter 

Management  Seminar,  Palmas  Del  Mar,  Puerto  Rico. 

27- 30— SNPASNPA  Foundation,  Seminar,  Managing  the  Circulation 

Department,  Tampa  Tribune,  Tampa,  Fla. 

27-2/1 — American  Press  Institute.  Newsroom  Administration, 

Reston,  Va. 

27-2/1— American  Press  Institute,  Management  of  the  Weekly 

Newspaper,  Reston,  Va. 

27-2/3 — The  Poynter  Institute  for  Media  Studies,  Newspaper 

Design  Graphics  for  Lifestyle  Editors,  St.  Petersburg. 

FEBRUARY 

1-3 — Mid  America  Press  Institute,  City  Editors  Seminar 
Radisson  Hotel,  St.  Louis. 

3-6— SNPA  Foundation,  Seminar,  Layout,  Design  and  Graphics 
University  of  Oklahoma,  Norman. 

3-13 — American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs. 
Reston,  Va. 

10-15 — American  Press  Institute,  Advertising  Executives  of  Weekly 
Newspapers.  Reston.  Va. 

17-22 — American  Press  Institute,  Business  and  Economic  News  Coverage. 
Newspapers,  Reston,  Va. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  lALK  TO  TEENAGERS 
ABODT  nUNKDIG  AND  DRITING. 


KEEPING  OUT  OF  HARM’S  WAY. 


Teenagers  can  get  into 
a  lot  of  trouble  with  alcohol. 
Even  teenagers  who  don’t 
drink.  Often  they  aren’t 
aware  of  the  facts. 

A  new  view  of  the  sta¬ 
tistics  shows  where  part  of 
the  problem  lies,  and  can 
lead  to  a  better  communica¬ 
tion  between  adults  and 
teenagers. 

Teenagers  are  in  the 
high-risk  group.  People 
between  the  ages  of  16  and 
24  represent  only  20  per¬ 
cent  of  the  licensed  drivers 
of  our  country.  But  that  same 
group  is  involved  in  42 
percent  of  all  the  alcohol- 
related  fatal  crashes.  When 
you  think  about  that,  two 
tragic  things  are  revealed: 

First,  not  all  teenagers 
killed  in  such  accidents  are 
themselves  drunk  at  the  time. 
Often  they  have  had  nothing 
to  drink  at  all,  but  are  pas¬ 
sengers  in  cars  driven  by 
teenagers  who  have  been 
drinking. 


Second,  teenagers  are 
often  on  the  roads  late  at 
night,  especially  on  week¬ 
ends,  when  most  crashes 
involving  alcohol  occur.  They 
are  targets  for  cars  driven 
by  people  who  have  had  too 
much  to  drink. 

Some  facts  about  alco¬ 
hol  you  might  want  to  dis¬ 
cuss  with  teenagers  are  often 
surprising  to  adults: 

•  One  can  of  beer,  as  well 
as  one  eight-ounce  glass 
of  wine,  and  one  1^-ounce 
drink  of  86-proof  liquor  are 
all  equally  intoxicating.  The 
risk  is  the  same  regardless  of 
what  you’ve  been  drinking. 

•  The  legal  definition  of  in¬ 
toxication  is  based  on  “Blood 
Alcohol  Concentration”  or 
“BAC’.’  If  you  have  a  BAC  of 
.10,  you  are  legally  drunk  in 
most  states.  But  for  drivers 
or  drinkers  who  are  less 
experienced,  a  BAC  of  .05, 
or  sometimes  lower,  can  be 
dangerous. 

•  Even  relatively  low 
levels  of  alcohol  can  reduce 
your  tolerance  to  injuiy,  in¬ 
creasing  the  danger  in  an 
accident. 


Arm  your  teenagers 
with  the  facts  and  give 
them  time  to  reflect  on  them. 

If  expected  to  ^w  good 
judgment,  teenagers  are  more 
likely  to  live  up  to  it. 

Please  discuss  the  prob¬ 
lem  of  drinking  and  driving 
with  your  teenagers  now, 
and  if  you  think  this  adver¬ 
tisement  will  help,  ask  them 
to  read  it. 

And  keep  in  mind,  that 
the  best  way  to  teach  young 
people— as  fiiey  may  tell  you 
—is  by  example. 

The  people  of  General 
Motors  care,  and  urge  teen¬ 
agers,  and  their  parents,  to 
give  serious  thought  to  the 
dangers  of  drinking  and 
driving.  It’s  something  we 
all  can  do. 


This  advertisement  is  part  of 
our  continuing  effort  to  give 
customers  useful  information 
about  their  cars  and  trucks  and 
the  company  that  builds  them. 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 
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Peace  on  earth 

Forty  years  ago  this  week  the  horrors  of  war  were  being  brought 
home  to  us  in  the  news  reports  from  Bastogne  and  the  “Battle  of  the 
Bulge.”  In  spite  of  the  world  holocaust  blazing  around  us,  E&P 
quoted  the  “Story  of  the  Nativity”  from  St.  Luke,  Chapter  II,  and 
said  it  was  the  fervent  prayer  of  everyone  that  “peace  on  earth,  good 
will  toward  men”  was  not  too  far  distant. 

It  was  not  an  idle  prayer  at  Christmas-time.  The  end  was  in  sight, 
although  it  was  not  to  come  for  several  months.  The  world  press 
freedom  mission  of  the  American  Society  of  Newspaper  Editors  was 
making  plans  to  leave  in  January  for  a  trip  around  the  world  to  study 
the  problems  involved  in  spreading  the  doctrine  of  a  free  press  in  the 
post-war  era. 

The  trip  was  supported  by  a  joint  resolution  of  Congress 
expressing  the  will  of  the  American  people  on  world-wide  freedom  of 
the  press.  A  formal  statement  from  Secretary  of  State  Edward  R. 
Stettinius  said  “the  whole  question  of  freedom  of  information  is  under 
study  in  the  Department  of  State.  I  shall  support  any  practical 
measure  to  give  international  recognition  to  the  principle  of  freedom 
of  news.  I  earne*  tly  hope  that  it  will  be  possible  to  have  this  subject 
brought  up  at  the  United  Nations  Conference  when  it  meets.” 

Wilbur  Forrest  of  the  New  York  Herald  Tribu  ne,  Ralph  McGill  of 
the  Atlanta  Constitution,  and  Dean  Carl  Ackerman  of  the  Columbia 
University  School  of  Journalism,  traveled  44,000  miles  around  the 
world  visiting  newspaper  editors  and  government  officials  in  22  cities 
of  1 1  major  countries.  They  reported  that  “the  spark  of  press  freedom 
is  alight”  everywhere  and  that  a  “movement  to  this  end  will  have 
strong  support  when  statesmen  sit  down  to  frame  the  peace  treat¬ 
ies.”  (In  a  30-page  section  E&P  printed  their  full  report  June  18, 
1945.) 

It  is  sad  to  reflect  at  this  Christmas-time,  however,  that  the  areas 
of  peace  and  the  practice  of  press  freedom  have  shrunk  since  those 
hopeful  messages  were  written.  In  1944,  E&P  noted  that  “we  of  this 
hemisphere  have  been  spared  the  horror  of  war  visited  upon  our 
friends  and  enemies”  in  Europe  and  Asia.  Today  there  is  hardly  a 
continent,  let  alone  a  hemisphere,  where  total  peace  prevails.  Sim¬ 
ilarly,  in  none  of  those  areas  has  the  press  been  absolutely  free  from 
censorship  and  suppression. 

It  is  still  the  hope  of  mankind  that  peace  will  prevail  world-wide. 
We  pray  that  reasonable  men  acting  reasonably  toward  each  other 
will  accomplish  this.  We  pray  also  that  the  role  of  a  free  press  in 
bringing  peace  to  the  world  will  be  understood  and  fulfilled  as 
expressed  in  the  Charter  of  the  United  Nations  formulated  40  years 
ago. 

American  newspaper  editors  may  be  proud  of  the  work  they  and 
their  predecessors  have  done  for  four  decades  to  promote  a  better 
understanding  among  nations  through  the  means  of  world-wide  free¬ 
dom  of  information.  Beginning  with  that  first  missionary  effort,  they 
have  continued  their  work  through  many  international  gi’oups.  The 
protection  of  press  freedom  where  ever  it  exists,  and  its  restoration 
where  ever  it  has  been  suppressed,  is  worth  every  bit  of  it. 
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Letters  to  the  Editor 


Says  case  involved  news  judgment,  not  pressure 


In  E&P's  October  13  story  about  a 
dispute  between  Garry  Moes  and  the 
AP  in  Montana,  Garry  is  quoted  as 
saying  that  when  he  worked  in  the  Salt 
Lake  bureau,  the  Mormon  Church 
“pressured  my  bureau  chief  to  sup¬ 
press  a  number  of  investigative  pieces 
1  did”  and  that  his  stories  were  “sev¬ 
erely  edited  to  the  point  they  only 
vaguely  resembled  what  I  intended.” 
E&P  quoted  his  Montana  attorney  as 
saying  the  reference  was  to  stories 
about  “evidence”  of  “forgery”  in 


Mormon  scripture. 

As  the  non-Mormon  bureau  chief 
involved  in  that  matter  of  eight  years 
ago,  1  neither  recall  such  pressure  nor 
would  dream  of  capitulating  to  any. 
While  Garry  certainly  did  much  fine 
work  in  the  bureau,  this  copy  was  re¬ 
worked  because  of  a  difference  in 
news  judgment. 

I  regarded  the  material  as  evidence 
primarily  of  a  little-known  religious 
quarrel.  We  transmitted  a  long  piece 
portraying  that  quarrel,  an  issue  first 


raised  decades  earlier,  and  1  thought 
we  did  a  good  job  of  bringing  it  up  to 
date. 

At  the  Oregonian,  where  I’ve  toiled 
happily  for  more  than  three  years,  col¬ 
leagues  were  amused  to  learn  from 
E&P  that  my  location  was 
“unknown.”  With  a  profile  that  low. 
I’ll  make  a  special  elTort  to  see  that  AP 
knows  my  address  when  my  checks 
come  due. 

Larry  Kurtz 


Says  reporters  need  to  straighten  up  their  act 


Pete  Hamill’s  letter  in  the  last  issue 
raised  a  valid  point.  I  agree 
wholeheartedly  that  reporters  are 
portrayed  in  something  less  than  an 
admirable  light  when  viewed  through 
the  eyes  of  a  television  or  movie  script 
writer,  director  and/  producer. 

However,  I  feel  for  us  to  become 
watchdogs  of  the  television  industry 
and  to  object  loudly  and  publicly 
every  time  someone  steps  on  our  toes, 
is  not  only  a  waste  of  my  time  (or  the 
time  of  whomever  is  “watchdog¬ 
ging”),  but  will  certainly  waste  the 
time  of  the  people  to  whom  we  are 
objecting  —  which  will  probably  cre¬ 
ate  more  animosity  and  worse  por¬ 
trayals  in  the  future. 

Unfortunately,  the  television  and 
motion  picture  industries  portray 

Misidentified 

In  an  otherwise  excellent  article 
(“Ethical  no-shows,”  Dec.  1),  Mark 
Fitzgerald  misidentified  me  as  being 
with  the  “Women’s  Information 
Committee.”  1  don’t  know  of  any 
such  group,  but  1  am  president  of 
Woman  in  Communications,  Inc., 
which,  like  SPJ.SDX,  celebrated  is 
75th  Anniversary  this  fall. 

The  12,000-member  nationwide 
organization,  which  includes  mem¬ 
bers  from  print  and  broadcast  journal¬ 
ism,  advertising,  public  relations, 
communications  education  and  book 
publishing,  was  founded  in  1909  — 
two  weeks  before  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi 
—  at  the  University  of  Washington  in 
Seattle.  We  returned  there  in  October 
and  plan  to  be  there  in  2009  as  well. 

Kay  Lockridge 
New  York,  N.Y. 


reporters  the  way  they  feel  the  Amer¬ 
ican  public  will  perceive  them.  And  1 
don’t  hear  the  American  public 
objecting  to  the  unflattering  view.  As 
a  matter  of  fact,  most  of  the  American 
public  seems  to  believe  what  they  see 
on  television  when  a  reporter  or 
photographer  is  portrayed. 

The  point  now  becomes:  “.^re 
there  enough  of  us  out  there  giving 
that  impression  for  it  to  be  validly  per¬ 
ceived?” 

Obviously,  the  answer  is  an 
undeniable  “YES.” 

We,  as  hapless  members  of  the 
Fourth  Estate,  are  portrayed  as 
“rude,  brainless,  unethical,  bullying 
fools”  because  we  are  perceived  as 
being  rude,  brainless,  unethical, 
bullying  fools. 

1  know  it’s  not  true.  Pete  Hamill 
knows  it’s  not  true.  So  who  cares 
what  television  and  the  American 
public  say.  believe  or  see  when  it 
comes  to  us.  We  know  we’re  doing  an 
admirable  job  and,  as  far  as  I’m  con¬ 
cerned.  that’s  what  counts. 


But  if  we  still  want  to  be  honored 
and  seen  in  a  different  light,  maybe  we 
need  to  look  at  ourselves  instead  of 
poking  fingers  at  television  and  the 
movies.  We  are  portrayed  as  we  are 
perceived.  There  is  a  reason  for  that. 
Maybe  it’s  nothing  more  than  the  fact 
that  people  remember  the  slobs  and 
forget  the  everyday  experiences  with 
the  average  reporter. 

Look  at  the  letters  to  the  editor  in 
your  paper  —  people  find  it  much 
easier  to  complain  than  compliment. 
The  same  holds  true  for  reporters. 

I’ve  been  in  the  business  as  long  as 
Hamill  and  I’ve  met  many  more  fools, 
drunks  and  bums  who  carry  press 
cards  than  he  has.  I’ve  seen  many 
more  similar  examples  which  gives 
the  “image”  of  reporters  being  slobs. 

We  need  to  straighten  up  our  act.  If 
we  want  to  be  seen  and  treated  as 
professionals,  we  must  play  the  game 
and  look  and  act  as  professionals. 

Charles  Zehnder 
(Zehnder  is  managing  editor,  Sun- 
Progress,  Inc.,  Price,  Utah.) 


A  Column  for  Life  by  Leo  F,  Buscaglia,  Ph.D. 


"There’s  been  a  sreat  response  from  the  community.  We  set  letters  to  the 
editor  and  phone  calls  ursins  us  to  keep  runnins  the  column.  We  tell  them 
not  to  worry."  Sheri  Cancvare,  People  Editor,  Woodland  (Calif.)  Democrat 
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New  titles  for  your  library  from  the  special  selection 
of  newspaper-related  reading  available  by  mail  from  E&P 


382— REPORTING/WRITING/EDITING,  The  Quill 
Guides  to  Journellsm,  edited  by  Ron  Lovell,  Ron 
Dorfman  and  Many  Fuller,  Jr.  Selected  articles  by 
knowledgeable  professionals  and  journalism  educa¬ 
tors  providing  guidance  for  improving  journalistic 
skills.  First  in  a  series  planned  by  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi.  Paperback. 
148  pages.  $9.9S. 


383— HOW  TO  GET  THE  RIGHT  JOB  IN  PUBLISH¬ 
ING  by  William  H.  Scherman.  A  former  promotion 
executive  for  Time,  Inc.,  and  Newsweek  draws  on 
four  decades  of  experience  in  counselling  others  on 
what  is  needed  to  get  a  job  in  books,  magazines  and 
newspapers,  and  what  those  prospective  employers 
are  looking  for  in  you.  Paperback.  222  pages.  $9.95. 


384— THE  DIARY  OF  JAMES  HAGERTY,  Elsen¬ 
hower  In  mid-course,  1954-1955,  edited  by  Robert 
H.  Ferrell.  Eisenhower's  press  secretary,  close  friend 
and  confidant — previously  an  experienced  news¬ 
man — kept  a  diary  only  tor  14  months  while  in  the 
White  House.  Reporting  some  of  President's  intimate 
comments  on  McCarthy,  Korea,  Vietnam,  and  some 
newspaper  people.  269  pages.  $19.50. 


385— OGILVY  ON  ADVERTISING  by  David  Ogilvy. 
Illustrated  with  185  advertisements,  this  creative  ge¬ 
nius  tells  why  he  believes  certain  advertising  tech¬ 
niques  sell  and  which  don't  sell.  224  pages.  $24.95. 


386— THE  ENCYCLOPEDIA  OF  AMERICAN 
JOURNALISM  by  Donald  Paneth.  Over  1 ,000  alpha- 
betically-organiz^  entries  covering  ail  forms  of  jour¬ 
nalism  including  newspapers,  all  other  media,  trends, 
issues,  technology  as  well  as  people.  600  pages.  Il¬ 
lustrated.  $49.95. 


387— MASTERING  GRAPHICS.  Design  and  Pro¬ 
duction  Made  Easy,  by  Jan  V.  White.  Covers  all  the 
key  efforts  of  graphics  and  leads  the  amateur  or  pro¬ 
fessional  through  the  processes  and  terminology  of 
design,  layout  and  printing.  13  chapters  well  illustrat¬ 
ed.  Paperback,  180  pages.  $24.95. 


388— SIGN  OFF,  The  Last  Days  of  Television,  by 

Edwin  Diamond.  An  examination  of  the  institution  of 
television,  its  performance  through  its  prime  years,  at 
a  time  when  it  is  about  to  go  through  major  changes 
with  the  proliferation  of  cable  outlets.  Other  media — 
newspapers,  magazines  and  radio — are  examined 
also  on  how  they  present  other  major  institutions  of 
American  life.  Paperback.  273  pages.  $6.95 


389— BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR,  1983  Edition,  edited  by  Charles  Brooks.  More 
than  350  editorial  cartoons  reflecting  the  work  of  130 
cartoonists.  A  special  section  highlighting  those  that 
won  awards  of  distinction  such  as  Pulitzer,  etc. 
Brooks  is  past  president  of  Association  of  American 
Editorial  Cartoonists.  Paperback.  160  pages.  $9.95. 


390-AUTHOR  LAW  &  STRATEGIES,  A  Legal 
Guide  for  the  Working  Writer,  by  Brad  Bunnin  and 
Peter  Beren  Advice  offered  on  contracts,  agent 
agreements,  copyright,  defamation,  marketing  and 
promotion,  libel,  slander,  etc.  Paperback.  294  pages. 
Indexed.  $14.95. 


391— THE  WRITER’S  SURVIVAL  MANUAL,  The 
Complete  Guide  to  Getting  Your  Book  Published 
Right,  by  Carol  Meyer.  The  beginners  guide  to  find¬ 
ing  a  publisher,  an  agent,  writing  a  contract,  etc.,  with 
illustrations  on  contracts,  marketing  techniques,  etc. 
310  pages.  Indexed.  $13.95. 


392— HOW  TO  BE  A  FREELANCE  WRITER,  A 
Guide  to  Building  a  Full-Time  Career,  by  David 
Martindale.  A  detailed  guide  from  developing  story 
ideas,  to  researching,  setting  up  interviews,  dealing 
with  editors,  etc.  216  pages.  Indexed.  $12.95. 


393— INFORMATION  TECHNOLOGY,  An  Intro¬ 
duction,  by  Peter  Zorkoczy.  For  the  non-specialist 
about  the  applications  of  the  new  technology  in  indus¬ 
try  and  commerce  as  well  as  leisure,  medicine  and 
welfare.  Computers,  telecommunications  and  data 
networks  explored.  140  pages.  Indexed.  $29.95. 


394— FREELANCE  WRITING  FOR  PROFIT,  A 
Guide  to  Writing  &  Selling  Nonfiction  Articles,  by 
John  Boeschen.  Exactly  that.  Well  illustrated  and  in¬ 
dexed.  Paperback.  167  pages.  $6.95 


395— BREAKING  IN,  A  Begi.mer's  Guide  to  News 
Writing  for  Print  and  Radio,  by  Sam  Schraeger.  A 
primer  written  by  a  newsman  and  publicist  with  40 
years  experience.  Covers  institutional  publicity  as 
well  as  club  releases,  etc.,  newspapers  and  broad¬ 
casting.  Paperback.  65  pages.  $7.95. 
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Making  a  ‘social  statement’ 

Canada’s  oldest  daily  drops  tobacco  ads;  move  seen  as  small 
victory  for  anthsmoking  groups,  but  no  other  dailies  follow 


By  Mark  Fitzgerald 

Canada's  oldest  daily  newspaper, 
the  Kingston  (Ont.)  Whig-Standard, 
will  not  accept  ads  for  tobacco  prod¬ 
ucts  after  January  1 . 

The  announcement  was  the  first 
victory  for  the  Non-Smokers  Rights 
Association,  a  Toronto-based  group 
which  launched  a  campaign  in  Octo¬ 
ber  asking  publishers  to  refuse  ciga¬ 
rette  and  other  tobacco  product 
advertising. 

In  a  front-page  statement,  Whig- 
Standard  publisher  Michael  R.  Dav¬ 
ies  said  the  action  was  a  matter  of 
“social  consciousness." 

“The  tobacco  industry  is  striving  to 
hold  on  to  its  shrinking  business  and  is 
using  all  the  marketing  skills  avail¬ 
able  ...  In  the  battle  against  tobac¬ 
co,  effective  January  1,  1985,  the 
Whig-Standard  will  puts  its  social 
conscience  before  its  commercial 
interests,"  Davies  wrote. 

Davies  said  cigarette  advertising 
accounted  for  about  $50,000  of  annual 
ad  revenues. 

“I  had  been  contemplating  (drop¬ 
ping  tobacco  ads)  for  some  time,  but  I 


Davies  said  cigarette 
advertising  accounted  for 
about  $50,000  of  annuai 
ad  revenues. 


was  reluctant  to  do  it  while  the  reces¬ 
sion  was  on,"  said  Davies,  who  is 
himself  an  ex-smoker.  “I  wouldn't 
want  someone  laid  off  while  1  was 
making  a  social  statement." 

The  Whig-Standard  announcement 
received  nationwide  attention,  Dav¬ 
ies  said. 

“Somebody  even  sent  me  twenty 
bucks,  I  guess  as  a  donation.  Well,  I 
sent  that  back,"  he  said. 

Non-Smokers  Rights  Association 
executive  director  Garfield  Mahood 


hailed  Davies'  action  as  “an  out¬ 
standing  example  of  ethical  leader¬ 
ship." 

NSRA  has  conducted  a  campaign 
urging  publishers  to  drop  tobacco 
product  advertising,  which  Mahood 
said  contributes  “less  than  1%"  of 
total  newspaper  ad  revenues. 

NSRA  wrote  to  the  publishers  of 
Canada's  40  largest  dailies,  and 
bought  a  full-page  ad  in  the  Toronto 
Globe  and  Mail. 

To  date,  however,  the  results  have 
been  disappointing,  Mahood  said. 


“I  can  teii  you  I  iost  a 
lot  of  respect  for 
publishers  in  Canada 
then,”  he  said.  ‘They  play 
this  great  game  of  being 
responsible  citizens,  but 
it’s  Just  a  game.” 


“1  can  tell  you  1  lost  a  lot  of  respect 
for  publishers  in  Canada  then,"  he 
said.  “They  play  this  great  game  of 
being  responsible  citizens,  but  it's 
just  a  game." 

He  said  the  publishers'  poor  re¬ 
sponse  to  the  campaign  —  only  25% 
replied  at  all  to  the  letters  —  would  be 
used  against  them  in  an  eventual 
attempt  to  get  legislation  forbidding 
newspaper  advertising  of  tobacco 
products. 

“Frankly,  the  publishers  just  make 
it  easy  for  us  (to  press  for  legislation). 
We  are  going  to  take  the  irresponsible 
replies,  the  no-reply  responses,  and 
we  simply  are  in  the  position  to  say  (to 
legislators),  ‘See  these  guys  who  say 
they  care  about  self-regulation? 
Here's  how  they  self-regulate,'" 
Mahoud  said. 

Many  publishers  have  taken  the 
position  that  banning  advertisement 
for  a  legal  product  like  tobacco  would 
lead  to  bans  on  products  like  liquor. 


sugar  products  and  red  meat  —  all  of 
which  are  arguably  health  hazards. 

That  position  was  echoed  by  a 
spokesman  for  the  Canadian  Tobacco 
Manufacturers  Council. 

"What  the  Whig-Standard  pub¬ 
lisher  has  done,  perhaps  unwittingly, 
is  written  an  invitation  card  for  other 
anti-advertising  pressure  groups," 
Jacques  LaRiviere  told  E&P.  “One 
has  to  wonder  what  legal,  widely  used 
and  heavily  taxed  product  will  be 
next." 

Whig-Standard's  Davies,  however, 
said  the  tobacco  ad  ban  is  “a  one-off 
(isolated  case)  and  I  hope  to  keep  it 
that  way." 

Davies  distinguished  between  alco¬ 
hol,  which  can  be  drunk  in  modera¬ 
tion  without  harm,  and  tobacco, 
which  he  said  “is  dose-related,  in 
other  words,  a  little  bit  is  bad  and 
more  is  worse.  There  is  no  safe  level.  I 
feel  1  know  the  difficulties  of  com¬ 
mercially  censoring  a  legal  product," 
Davies  said. 

“But  I  just  thought  the  time  had 
come  that  tobacco  use  should  be 
fought.  Someone  had  to  step  for¬ 
ward." 


“Somebody  even  sent 
me  twenty  bucks,  I  guess 
as  a  donation.  Well,  I  sent 
that  back,”  he  said. 


NSRA's  Mahoud  dismissed  what 
he  called  the  “What's  next?"  argu¬ 
ment  with  a  barnyard  epithet. 

“Very  simply,  what's  next  is  any 
product  that  kills  30,0(X)  Canadians  a 
year,  any  product  that  causes  550 
deaths  a  week.  I  suspect  that  any 
product  with  a  death  rate  like  that  is 
next,"  Mahood  said. 

Tobacco  advertising  in  Canada  is 
already  limited  by  a  voluntary 
advertising  and  promotion  code 
(Continued  on  page  21) 


Logistical  mission  accomplished 

St.  Paul  Pioneer  Press  and  Dispatch  makes  what  is  believed  to  be 
the  first  buiiding-to-building  move  of  a  fully  electronic  newspaper 


By  Mark  Fitzgerald 

Over  two  recent  weekends,  the  St. 
Paul  (Minn.)  Pioneer  Press  and  Dis¬ 
patch  completed  what  is  believed  to 
be  the  first  building-to-building  trans¬ 
fer  of  a  fully  electronic  newspaper. 

Despite  potentially  nightmarish 
logistical  challenges,  the  newspaper 
accomplished  the  move  without  miss¬ 
ing  a  single  edition  —  or  even  going 
out  late. 

“A  move  like  this  is  a  little  like 
parachute  jumping  —  you  can’t  make 
a  mistake  the  first  time,”  president 
and  publisher  Thomas  L.  Carlin  said. 

And  other  newspapers  could  not 
offer  any  advice,  production  manager 
Jim  Robinson  added. 

“We  could  not  find  any  newspaper 
in  the  entire  country  that  had  moved 
an  entire  electronic  newspaper,  parti¬ 
cularly  one  with  laser  (imaging) 
equipment,”  he  said. 

If  they  did  not  have  experience, 
however.  Pioneer  Press  and  Dispatch 
managers  did  have  time,  which  they 
used  to  plan  very  carefully. 

More  than  a  year-and-a-half  ago, 
the  parent  company  Knight-Ridder 
Newspaper  Group  decided  the  paper 
needed  to  move  from  a  cramped, 
three-story  building  at  55  E.  Fourth 
St.,  its  quarters  since  1941. 

“We  were  very  tight  in  the  old  quar¬ 
ters,”  Carlin  said.  “Editorial  was 
spread  over  three  different  locations 
in  the  one  building  —  and  renting 
space  in  another  building.  And  en- 


least  a  bare-bones  operation  was 
installed  in  the  new  building. 

A  fourth  DEC  1170  was  installed 
and  debugged  and  an  APS-4  typeset¬ 
ter  was  also  moved  in. 

The  paper  chose  October  13-14  as 
the  first  moving  weekend  because  the 
business  departments  would  not  be 
involved  in  billing  that  required  a 
computer. 

First,  a  DEC  1170  from  the  old 
building  was  moved,  along  with  the 
platemaking  equipment,  laser  reader 
and  microwave  transmitters. 

“That  probably  was  as  critical  as 
anything  we  did.  because  without  the 
laser  reader  and  microwave,  we 
couldn’t  do  any  transmissions  to  the 
River  plant,”  Robinson  said. 

Though  rain  had  been  threatening, 
the  weekend  was  dry  and  mild  and 
winds  were  calm. 

To  move  the  bulky  equipment  into 
the  new  building,  a  large  area  of  the 
third  floor’s  west  wall  was  removed. 
A  removable  panel  was  installed  to 
facilitate  future  equipment  changes. 

While  the  platemaking  and  micro- 
wave  transmission  system  was  being 
installed,  page  negatives  were  run  to 
the  plant  by  messenger. 

During  both  moving  weekends, 
each  department  had  20  employees 
acting  as  liaisons  with  the  moving 
company,  Berger  Commercial  Mov¬ 
ing  of  Minneapolis. 

The  liaisons  were  identified  by 
baseball  caps  and  yellow  t-shirts 


vironmentally,  it  was  just  not  a  very 
good  building.” 

Originally,  the  newspaper  planned 
to  build  a  new  facility.  But  when  the 
relatively  young,  eight-story  Minne¬ 
sota  Mutual  Life  Insurance  Building 
on  Cedar  Street  came  up  for  sale  in  the 
summer  of  1983,  the  Pioneer  Press 
and  Dispatch  decided  to  move 
sooner. 

The  purchase  gave  production 
manager  Robinson  about  a  year  to 
plan  the  move,  time  he  used  to 
establish  a  network  that  encouraged 
thorough  planning  and  communica¬ 
tion  through  a  moving  committee,  and 


“We  could  not  find  any 
newspaper  in  the  entire 
country  that  had  moved 
an  entire  electronic 
newspaper,  particularly 
one  with  laser  (imaging) 
equipment,”  he  said. 


dozens  of  department  liaison  em¬ 
ployees. 

They  had  a  big  job  in  front  of  them. 

“We  were  confronted  with  a  situa¬ 
tion  here  on  how  we  were  going  to 
move  five  mainframe  systems  .  .  and 
still  stay  up  and  running,”  Robinson 
said. 

Two  Hewlett-Packard  4.(KK)’s  used 
by  the  business  and  circulation 
departments  and  three  DEC  1170’s 
used  by  editorial  needed  to  be  moved. 
Both  systems,  of  course,  included 
dozens  of  terminals. 

In  addition,  there  were  laser  reader 
and  platemaking  equipment,  the 
microwave  transmitter  to  the  produc¬ 
tion  plant  and  typesetting  equipment. 

The  biggest  challenge  was  to 
determine  who  would  move  to  the 
new  building  on  the  first  weekend, 
Robinson  said. 

“Our  committee  spent  a  lot  of  time 
thinking  through  how  one  (employee 
or  department)  affected  the  other,” 
he  said. 

Before  anything  was  moved,  some 
new  equipment  that  would  permit  at 


The  new  Pioneer  Press  and  Dispatch 
newsroom. 


The  old  newsroom  and 


desk  area. 
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Former  offices  of  the  Pioneer  Press  and  Dispatch  which 
served  os  home  of  the  newspapers  for  over  43  years. 


New  editorial  and  administrative  offices  of  the  Pioneer 
Press  and  Dispatch. 


depicting  a  delivery  boy  on  a  bike  with 
the  legend,  “The  PP-D  is  on  the 
move!”  They  quickly  became  col¬ 
lectors’  items,  Robinson  said. 

Liaisons  told  both  movers  and  em¬ 
ployees  what  would  be  moved  when, 
and  what  wouldn’t  —  though  in  the 
end,  little  was  not  moved,  Robinson 
said. 

“You’re  acquainted  with  newspa¬ 
pers  —  we  don’t  throw  out  anything. 
We  found  old,  old  notebooks,  boxes, 
everything,’’  he  said. 


The  move  was  remarkably  free  of 
problems,  Robinson  said. 

"I  can't  think  of  an  area  where  we 
had  a  major  problem.  I'm  a  person 
with  a  short  fuse,  but  all  through  the 
move.  1  didn’t  lose  my  temper  once,” 
he  said. 

Surprisingly,  nothing  at  all  was  lost, 
Robinson  added. 

It  was  an  enormous  move,  requir¬ 
ing  4,000  moving  cartons,  a  crew  of  24 
professional  movers  and  24  truck¬ 


loads  every  day  of  both  weekends. 

It  succeeded,  Robinson  said,  not 
only  because  of  the  meticulous  plan¬ 
ning. 

“Sure,  we  had  planning,  but  we  had 
a  lot  of  input  from  employees  and 
departments,"  he  said. 

The  Pioneer  Press  and  Dispatch,  as 
previously  announced,  will  combine 
papers  and  become  an  all-day  daily  on 
January  2.  The  combined  paper  will 
be  called  the  Pioneer  Press  Dispatch. 


Calif,  student  newspapers  tussle  with  authorities 


Another  California  student  news¬ 
paper  is  engaged  in  a  legal  tussle  with 
authorities. 

Adam  Truitt.  23,  editor  of  the  Hum¬ 
boldt  State  University  Lumberjack  in 
Eureka  is  suing  school  officials  and 
Gov.  George  Deukmejian  for  violat¬ 
ing  his  First  Amendment  rights  by 
barring  the  paper  from  making  politi¬ 
cal  endorsements. 

Truitt  was  indefinitely  suspended 
in  November  for  writing  an  unsigned 
editorial  endorsing  candidates  in  the 
state  and  national  elections. 

Unsigned  editorials  making  parti¬ 
san  endorsements  in  college  papers 
are  illegal  under  the  California 
Administrative  Code  because  they 
are  deemed  to  represent  the  policy  of 
the  entire  newspaper.  Since  state  uni¬ 
versity  papers  are  partly  funded  by 
government,  state  officials  say  it 
would  be  a  misuse  of  tax  dollars  to 
allow  Truitt’s  kind  of  editorial. 

The  Superior  Court  suit  was  filed 
on  behalf  of  Truitt  and  the  Lumber¬ 
jack  editorial  board.  The  action  con¬ 
tends  that  the  First  Amendment  gives 
student  journalists  the  right  to  make 
unsigned  endorsements. 

Truitt  said  he  was  aware  of  the  law, 
but  he  and  the  editorial  board  decided 


the  statute  was  unconstitutional. 

Before  writing  the  editorial 
endorsement,  Truitt  informed  the 
California  State  University  chancel¬ 
lor  that  he  intentionally  planned  to 
violate  that  section  of  the  law. 

The  editor  said  87%  of  the  news¬ 
paper’s  revenue  comes  from  advertis¬ 
ing. 

In  other  squabbles  involving  the 
California  college  press,  the  Los 
Angeles’  Harbor  College  Hawk  was 
censored  by  college  trustees  for 
publishing  a  series  of  right-wing  col¬ 
umns  declaring  the  Holocaust  a 
“myth."  The  paper’s  adviser  also 

Man  pleads  guilty 

A  would-be  tipster  has  pleaded  guil¬ 
ty  to  kidnapping  and  robbing  a  Los 
Angeles  Herald  Examiner  reporter 
whose  report  of  the  crime  was  first 
doubted  by  police. 

In  return  for  his  admission,  the  dis¬ 
trict  attorney’s  office  has  agreed  to  let 
Dennis  Lee  Higgins,  25,  enter  a  drug 
rehabilitation  facility  rather  than 
serve  a  prison  term. 

Higgins  was  charged  last  month 
with  kidnapping  Herald  reporter 
Timothy  Carlson  on  November  5 


was  notified  he  would  be  replaced  but 
the  trustees  did  not  attempt  to  stop 
publication  of  the  columns. 

At  California  State  University 
Northridge,  which  is  part  of  the  same 
system  as  Humboldt  State,  the  state 
attorney  general  has  threatened  to 
subpoena  photos  and  negatives  shot 
by  a  student  newspaper  photographer 
of  campus  police  restraining  a  stu¬ 
dent,  who  suffered  an  epileptic  sei¬ 
zure.  The  student  has  sued  the  univer¬ 
sity  and  the  state  claims  it  needs  the 
photos  for  its  defense. 

— M.S.  Stein 

to  reporter  kidnap 

from  the  site  of  a  murder  in  Los 
Angeles’  South-Central  district. 

Higgins,  according  to  Carlson,  at 
first  offered  information  on  the  killing 
and  a  drug  operation  in  the  neighbor¬ 
hood.  But  when  he  got  into  Carlson’s 
car  he  threatened  him  with  a  gun  and 
forced  him  drive  around  the  city. 

Police,  who  initially  cast  doubt  on 
Carlson’s  account  of  the  incident, 
cleared  the  reporter  after  Higgins 
failed  a  lie  detector  test  and  admitted 
kidnapping  the  newsman. 
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Ethics  and  small  newspapers 

Should  the  standards  be  different  than  for  larger  newspapers? 


By  M.  L.  Stein 

Should  small  town  editors  and  publishers  be  allowed 
more  relaxed  ethical  standards  than  their  big  city  counter¬ 
parts  because  of  their  weaker  economic  position  and  clos¬ 
er  relationship  to  advertisers  and  public  figures? 

The  issue  drew  a  great  deal  of  attention  at  the  semi¬ 
annual  meeting  of  Allied  Daily  Newspapers  in  Tacoma, 
Wash. 

Keynote  speaker  Katharine  Graham  declared  that  small 
town  editors  and  publishers  have  “a  particularly  tough  job 
because  they  cannot  afford  to  run  the  risk  of  lost  advertis¬ 
ing  or  a  costly  libel  suit.”  This,  she  said,  is  a  good  argu¬ 
ment  for  “responsible  newspaper  chains  that  can  insulate 
an  individual  newspaper  from  the  hazards  of  aggressive 
reporting.” 

Graham,  chairman  and  chief  executive  officer  of  the 
Washington  Post  Co.,  whose  holdings  include  the  53,325- 
circulation  Everett  (Wash.)  Herald,  said  she  believes, 
however,  that  small  town  publishers  can  take  an  active 
community  role  if  their  outside  activities  do  not  influence 
news  coverage. 

“Reporters  are  aware  of  the  boards  on  which  the  pub- 


. . .  Virgil  Fassio,  Seattle 
Post-Intelllgencer  publisher,  agreed, 
saying  that  metro  papers  can  “let  the 
chips  fall  where  they  may  but  small  town 
publishers  have  to  look  businessmen  in 
the  eye  every  day.  They  don’t  have  our 
anonymity.” 


lisher  serves  and  who  are  his  friends  and  business  associ¬ 
ates,”  she  pointed  out.  “Still,  the  effort  (for  community 
participation)  must  be  made  and  monitored,  constantly 
and  sincerely.” 

However,  in  a  question  period  following  her  talk,  Gra¬ 
ham  said  she  did  not  agree  with  the  decision  of  a  group  of 
small  daily  and  weekly  publisners  that  formed  a  group  in 
support  of  President  Reagan’s  re-election. 

She  opined  that  it  was  proper  for  a  newspaper  to  editori¬ 
ally  endorse  candidates,  but  “it  should  not  get  involved  in 
the  political  process.  We  must  care  about  our  credibility.” 

Later,  in  a  panel  on  ethics,  there  was  considerable 
agreement  that  community  editors  and  publishers  face 
tougher  decisions  on  whether  or  not  to  print  sensitive 
stories. 

One  editor,  John  Hughes  of  the  Aberdeen  (Wash.)  Da//y 
World,  supported  Graham’s  comment  about  chains,  say¬ 
ing  that  since  the  paper  was  taken  over  by  the  Donrey 
Media  Group  it  has  felt  less  pressure  from  advertisers  and 
public  figures. 

“Its  (Donrey’s)  resources  have  something  to  do  with 
it,”  he  added. 

One  of  the  ethics  panelists,  Robert  H.  Phelps,  vice 
president  of  Affiliated  Publications,  which  owns  the  Bos¬ 
ton  Globe,  told  delegates  that  ethics  is  the  key  to  their 
credibility  and  that  “in  the  long  run,  ethics  serves  you 
best.” 


Fellow  panelist  Philip  Meyer,  a  University  of  North 
Carolinajournalism  professor  and  former  director  of  news 
and  circulation  research  for  Knight-Ridder,  said  it’s 
important  for  newspapers  to  be  fair  and  tell  the  truth,  but 
he  wondered  if  “we  have  pushed  ethics  to  some  kind  of 
extreme.” 

Meyer,  speaking  of  his  ethics  research  project  for 
ASNE,  said  he  found  that  “the  smaller  the  paper  the 
greater  the  restraint”  in  investigative  reporting  and 
publishing  unfavorable  stories  about  advertisers  and  local 
big  shots. 

From  the  audience,  Virgil  Fassio,  Seattle  Post- 
Intelligencer  publisher,  agreed,  saying  that  metro  papers 
can  “let  the  chips  fall  where  they  may  but  small  town 
publishers  have  to  look  businessmen  in  the  eye  every  day. 
They  don’t  have  our  anonymity.” 

Phelps,  the  Globe’s  former  managing  editor,  recalled 
that  the  paper  “survived  and  prospered”  despite  an  ad 
boycott  by  Delta  Air  lines  over  an  editorial  position. 

“Can  small  town  papers  survive  withdrawal  of  ads  and 
boycotts?”  he  asked.  “The  most  ethical  newspapers  are 
the  richest  and  the  most  powerful.  They  can  withstand 
economic  buffeting.” 

A  lively  discussion  erupted  over  the  1978  Chicago  Sun- 
Times'  “Mirage”  bar  investigative  series  as  the  panelists 
debated  how  far  a  newspaper  should  go  in  exposing 
wrongdoing. 

Meyer,  noting  that  Washington  Post  executive  editor 
Benjamin  C.  Bradlee,  as  a  Pulitzer  Prize  board  member, 
voted  down  a  Pulitzer  jury ’s  recommendation  for  a  prize  to 
the  Sun-Times  for  the  “Mirage”  story,  said  he  saw  no 
difference  between  that  effort  and  two  Post  stories 
involving  deception. 

In  the  Mirage  series,  the  Sun-Times  purchased  a  tavern, 
renamed  it  and,  with  the  Better  Government  Association, 
used  it  to  record  payoffs  to  city  inspectors  for  ignoring 
health  and  safety  standards. 

In  his  comparison,  Meyer  referred  to  a  Post  series  last 
March  in  which  reporter  Athelia  Knight  rode  a  visitors’ 
bus  to  a  prison  to  gather  material  on  how  drugs  were 
smuggled  to  convicts,  and  to  a  1983  story  in  which  staffer 
Neil  Henry  went  undercover  as  a  migrant  worker  to 
expose  treatment  of  this  group. 

“I  would  imagine  they  (the  Post)  would  call  the  Mirage 
case  active  deception  while  its  was  passive,”  Meyer  com¬ 
mented. 

He  said  in  all  three  stories  the  newspapers  were  going 
down  a  “slippery  slope”  and  said  he  thought  they  all 
involved  “active  deception.” 

“What  we’re  talking  about  is  lying,”  Phelps  retorted. 
He  termed  the  Mirage  probe  as  one  of  “tiddlyass  corrup¬ 
tion,  which  we  all  know  about.”  The  Post  stories,  on  the 
other  hand,  involved  “human  life,”  Phelps  continued, 
indicating  the  Post  reporters’  methods  were  more 
defensible. 

But  in  all  three  instances,  he  said,  he  would  have 
explored  other  means  for  getting  the  evidence  before 
resorting  to  reporters  using  false  identities. 

“In  the  Mirage  case,”  he  asserted,  “the  reporters 
became  active  participants.  They  created  the  story.” 
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Graham,  who  was  in  the  audience,  said  that,  as  a  pub¬ 
lisher,  she  would  have  turned  down  the  Mirage  scheme. 

“Civic  corruption  matters  but  you  don’t  build  a  bar  to 
ferret  it  out,”  she  contended. 

A  third  panelist,  Laura  L.  Nash,  an  assistant  professor 
at  the  Harvard  Business  School,  who  specializes  in  busi¬ 
ness  ethics,  said  the  diversity  on  the  panel  and  in  the 
audience  reflected  ethical  conflicts  in  society  as  a  whole. 

“A  coherent  set  of  values  comes  into  conflict  in  a 
pluralistic  society,”  she  observed. 

Nash  advised  editors  and  publishers  to  provide  leader¬ 
ship  for  their  staffs  "to  make  ethical  values  more  coher¬ 
ent.” 

In  another  Allied  session  entitled  “The  Best  Things  We 
Have  Done  Lately,”  Seattle  Times  associate  managing 
editor  Alex  McLeod  revealed  the  paper  made  a  healthy 
profit  selling  13,676  prints  of  a  published  photo  of  an 
electrical  storm. 

He  said  public  demand  for  the  prints  was  so  heavy  that 
the  paper  went  to  an  outside  studio,  which  charged  80tJ 
each  for  an  8X10  print  and  $1.60  for  an  1 1X16.  The  first 
was  sold  for  $4  each  and  the  other  for  $6,  MacLeod  re¬ 
ported. 

Asked  by  an  audience  member  if  the  staff  photographer 
had  shared  in  the  windfall,  MacLeod  replied  that  he  did 
not.  The  paper  took  the  position  that  the  picture  was  shot 


on  assignment  and  was  its  property,  the  editor  said.  He 
noted  the  photo  was  picked  up  by  the  wires  and  used 
worldwide. 

Eugene  (Ore.)  Register-Guard  promotion  manager 
Bridget  Baker  disclosed  that  her  daily  went  from  afternoon 
to  morning  last  year,  despite  a  negative  response  from  a 
community  survey  and  some  staff  unhappiness. 

She  said  the  paper  sweetened  the  conversion  by  dou¬ 
bling  the  comics,  adding  a  local  columnist  and  increasing 
national  and  international  coverage. 

In  six  months.  Baker  recalled,  circulation  increased  by 
4,000  and  a  new  survey  showed  60%  acceptance. 

The  move,  she  added,  cost  the  paper  an  extra  $200,000  a 
year  and  involved  a  $50,0(X)  promotion  campaign. 

Another  successful  switch  from  P.M.  toA.M.  was  told  by 
executive  editor  Dick  Petersen  of  the  Tri-City  (Wash.) 
Herald,  which  also  went  ahead  with  the  idea  in  the  face  of 
subscriber  and  staff  opposition. 

“We  decided  not  to  let  the  rest  of  the  world  go  by  after 
12  noon,”  he  remarked. 

Petersen,  who  also  reported  a  circulation  gain,  said  the 
Tri-Herald  added  a  new  sports  and  weather  package, 
expanded  a  people  column  and  redesigned  the  Sunday 
format. 

Allied  is  an  organization  of  daily  papers  in  Washington, 
Oregon,  Idaho,  Montana  and  Alaska. 


Elie  Abel  says:  ‘Most  newspapers  are  mediocre’ 


By  M.L.  Stein 

Most  newspapers  are  “neither  very  good  nor  very  bad,” 
but  are  somewhere  in  the  “mediocre  middle”  which  seems 
to  be  growing,  Elie  Abel,  head  of  the  Stanford  University 
communications  department,  said  in  a  recent  San  Francis¬ 
co  speech. 

Abel,  a  Pulitzer  Prize  winner,  former  London  NBC 
bureau  chief  and  New  York  Times  foreign  correspondent, 
charged  that  “most  chain  newspapers  will  invest  not  a 
penny  more  in  editorial  excellence  than  the  minimum 
needed  to  meet  their  daily  deadlines.” 


“Screaming  headlines  don’t  sell 
newpapers  the  way  they  once  did,”  Abel 
remarked. 


In  his  address  at  the  University  of  San  Francisco.  Abel 
contended  that  most  newspapers  are  profitable  and  “can 
afford  to  be  better  than  they  are.” 

He  added  that  many  editors  appear  to  be  “caught  in  a 
time  warp.”  failing  to  notice  that  “the  glory  daysof  Hcarst 
and  Pulitzer  are  long  past.” 

“Screaming  headlines  don't  sell  newpapers  the  way 
they  once  did,”  Abel  remarked.  “The  only  New  York  City 
newspaper  of  general  circulation  operating  at  a  profit  these 
days  is  the  least  sensational  of  the  lot,  the  one  paper  that 
spends  more  than  any  other  on  editorial  quality,  the  New 
York  Times.” 

On  the  West  Coast,  he  noted,  the  “stolid,  bulky"  Los 
Angeles  Times  dominates  the  market. 

Abel  also  observed  that  until  the  birth  of  USA  Today. 
the  Wall  Street  Journal  enjoyed  the  largest  national 
growth  pattern  despite  its  having  no  pictures,  banner  head¬ 
lines  or  puzzles  and  games. 

Too  many  “gatekeepers,”  Abel  said,  are  “preoccupied 
with  cute  graphics  and  jazzy  headlines.  Too  many  of  them 
are  not  as  well  informed  as  they  must  be  to  exercise 
intelligent  judgments  about  what  is  truly  newsworthy  and 


intrinsically  important.” 

However,  Abel  reserved  his  most  biting  comments  for 
television,  particularly  in  reference  to  the  November  elec¬ 
tion  coverage. 

“If  the  Reagan  campaign  of  1984  was  a  triumph  of  style 
over  substance,  the  networks  were  accomplices,”  he 
declared. 

Only  “very  seldom”  did  network  reporters  challenge 
the  substance  of  campaign  speeches.  Abel  observed.  “The 
President  conceivably  could  have  claimed  part  of  the  cred¬ 
it  for  the  inflation  drop,  though  most  knowledgeable  econ¬ 
omists  credited  Paul  Volcker.  chairman  of  the  Federal 
Reserve  Board. 

“According  to  Abel.  TV  news  enforces  brevity,  simplic¬ 
ity  and  drama,  while  “steering  clear  of  those  inherently 
complicated  issues  that  call  for  careful  explanation  and 
backgrounding  .  .  .  television  lacks  intellectual  tradi¬ 
tion  .  .  .  although  it  can  do  some  kinds  of  reporting  su¬ 
premely  well,  it  is  increasingly  the  captive  of  its  pic¬ 
tures  ...  it  is  part  of  a  system  that  owes  more  to  show 
business  than  to  the  dissemination  of  fact  and  insight.” 


"...  most  chain  newspapers  will 
invest  not  a  penny  more  In  editorial 
excellence  than  the  minimum  needed  to 
meet  their  daily  deadlines.” 


But  network  news.  Abel  went  on.  is  relatively  com¬ 
petent  and  restrained  compared  to  local  TV  news,  which, 
he  said,  is  often  an  "endless  cavalcade  of  disasters." 

The  big  profits  of  local  television  news  programming,  he 
asserted,  are  spent  on  showy  anchor  desks  and  fancy 
electronic  gadgetry  rather  than  on  staff  or  research. 

Abel,  former  dean  of  the  Columbia  Graduate  School  of 
Journalism,  also  holds  the  Norman  Chandler  Chair  in  com¬ 
munications  at  Stanford.  He  is  a  former  U.S.  delegate  to 
UNESCO  and  member  of  the  MacBride  Commission  on 
international  communications. 
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Who  knew  what  when? 

Miami  weekiy  aiieges  Miami  Heraid  withheid  information  on 
award  to  ex-Nazi  officer  to  embarrass  mayor;  Heraid  denies  it 


By  Mark  Fitzgerald 

What  did  the  Miami  Herald  know 
and  when  did  it  know  it? 

That  Watcrgate-style  question  has 
been  asked  by  a  Miami  Beach  weekly, 
which  says  the  Herald  knew  in  ad¬ 
vance  that  Miami  Beach  Mayor  Mal¬ 
colm  Fromberg  unwittingly  was  going 
to  award  a  gold  medallion  to  a  former 
Nazi  SS  sergeant  at  a  ceremony 
attended  by  a  group  of  largely  Jewish 
residents,  many  of  them  Holocaust 
survivors. 

According  to  the  Miami  Beach  Sim 
Reporter,  the  Herald  sat  on  the  story 
until  the  award  was  made. 


“We  had  no  advance 
knowledge.  We  barely 
had  time  to  send  a 
reporter  there,” 
Wasserman  added  in  a 
telephone  interview. 


“What  the  Herald  did,  in  negli¬ 
gence  to  being  part  of  the  community, 
they  let  (the  award  ceremony)  happen 
to  get  a  good  story,”  Sun  Reporter 
news  editor  Ken  Harrell  told  E&P. 

If  true,  the  incident  raises  an 
interesting  ethical  question: 

just  what  duty,  if  any,  do  jour¬ 
nalists  have  to  alert  politicians  to 
embarrassing  gaffes  —  or  more 
serious  dangers? 

“It’s  an  interesting  question  worth 
kicking  around,  but  that  just  isn't  the 
case  here,”  said  Ed  Wasserman,  who 
was  the  Herald’s  assignment  editor 
the  day  Fromberg  awarded  the  medal. 

“We  had  no  advance  knowledge. 
We  barely  had  time  to  send  a  reporter 
there,”  Wasserman  added  in  a  tele¬ 
phone  interview. 

The  Sun  Reporter  simply  lias  the 
story  wrong,  said  two  editors  and  the 
reporter  who  covered  the  incident. 

Wasserman  said  the  ceremony  was 
about  to  begin  when  the  Herald 
received  a  tip  that  Franz  Hausberger, 
who  was  to  receive  the  medallion 
from  Fromberg  in  recognition  of  his 


work  to  encourage  German  tourism, 
was  a  former  sergeant  in  an  SS  con¬ 
centration  camp  unit.  The  day  after 
the  ceremony,  Hausberger  was 
interrogated  by  U.S.  Justice 
Department  officials  and  ordered  to 
leave  the  country. 

A  reporter  had  already  been 
assigned  to  cover  the  ceremony, 
marking  the  opening  of  a  boardwalk, 
but  could  not  be  reached,  Wasserman 
said.  Instead,  he  told  Miami  Beach 
bureau  reporter  Paul  Shannon  about 
the  tip. 

“I  called  the  Nazi  War  Criminals 
Investigaion  Section  of  New  York 
B’nai  B’rith  who  confirmed  that 
Hausberger  was  in  an  SS  brigade 
known  as  the  ‘Butcher  Brigade.’ 
After  1  got  off  the  phone  1  hopped  into 
my  car,”  Shannon  said. 

By  the  time  he  arrived,  the  reporter 
said,  the  ceremony  was  in  progress. 

During  the  ceremony,  he  asked 
local  rabbis  to  estimate  the  number  of 
Holocaust  survivors  and  the 
demographic  makeup  of  the  crowd. 

“Obviously,  that's  part  of  the 
story,"  Shannon  said. 

According  to  Harrell's  account, 
however.  Shannon  arrived  before  the 
ceremony  and  began  to  ask  the  ques¬ 
tions  to  set  up  the  story.  Harrell  said 
he  had  spoken  to  several  witnesses 
who  had  seen  Shannon  and  another 
Herald  reporter  at  the  cermony  site  4.‘? 
minutes  before  the  medallion  was 
awarded. 


“They  knew  about  it 
and  I’d  stake  my 
reputation  on  it,”  Harrell 
said. 


“They  knew  about  it  and  I'd  stake 
my  reputation  on  it.”  Harrell  said. 

Nonsense,  say  Shannon.  Wasser¬ 
man  and  another  top  Herald  editor. 

“If  we  had  known  in  advance,  we 
would  have  run  the  story  in  advance 
and  saved  everybody  embarrass¬ 
ment.”  Wasserman  said. 

“I  don’t  know  what  the  Sun  Repor¬ 
ter  would  have  us  do,  jump  onto  the 
stage  in  the  middle  of  the  ceremony 


and  say,  ‘Don’t  award  this  because 
this  man  may  be  a  Nazi?”’  he  added. 

“1  wouldn’t  feel  comfortable 
announcing  so-and-so  was  a  Nazi 
sergeant  without  having  all  the 
facts,”  reporter  Shannon  said. 

“As  a  reporter.  1  got  a  tip  —  a  wild¬ 
sounding  tip  —  and  1  got  on  the  phone 
to  check  it  out,”  he  added. 

Mayor  Frombeigcame  in  for  strong 
criticism  from  residents  of  the  pre¬ 
dominately  Jewish  city.  According  to 
Harrell,  the  mayor  blames  the 
Herald. 

“He  said.  ‘It  was  unethical,  like 
watching  a  child  drowning  and  then 


“If  we  had  known  in 
advance,  we  would  have 
run  the  story  in  advance 
and  saved  everybody 
embarrassment,” 
Wasserman  said. 


going  ahead  and  getting  the  story.”' 
Harrell  said. 

However,  assignment  editor 
Wasserman  said  Fromberg  has  never 
complained  to  the  Herald,  and  added, 
along  with  Shannon,  that  no  one  from 
the  Sun  Reporter  ever  talked  to  him 
about  the  incident. 

Mayor  Fromberg  did  not  return  re¬ 
peated  E&P  phone  messages  to  City 
Hall  and  his  law  office. 

“If  we  had  had  advance  knowl¬ 
edge,  we  would  have  gone  with  the 
story  —  we  would  have  saved  the 
day,”  the  Herald’s  Wasserman  said. 

Times  Mirror  sells 
share  of  book  firm 

Times  Mirror  Co.  has  sold  its  entire 
holding  in  Commerce  Clearing  House 
of  Chicago,  a  publisher  of  books  for 
accountants  and  lawyers. 

The  Los  Angeles-based  firm  said  it 
sold  its  6.9%  stake  for  S3 1 .6  million  in 
an  open  market  transition. 

Times  Mirror  said  it  will  report  an 
after-tax,  four-quarter  gain  on  the  sale 
of  $20.9  million. 
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Contest  procedures  questioned 

Weekly  newspaper  publisher  contends  California  contest 


disregards  stories 


By  M.  L.  Stein 

Bruce  B.  Brugmann,  hard-charging 
publisher  of  the  alternative  San  Fran¬ 
cisco  Bay  Area  Guardian,  has  stirred 
a  new  flap  over  the  California  News¬ 
paper  Publishers  annual  Better  News¬ 
papers  Contest. 

Through  his  weekly  tabloid  and 
letters  to  the  chairman  of  the  CNPA 
contest,  Brugmann  is  implying  a 
judges'  bias  against  entries  critical  of 
California  corporations,  particularly 
public  utility  companies. 

He  cites  his  own  1983  entry,  an 
investigative  story  involving  the 
Pacific  Gas  &  Electric  Co.,  which,  he 
asserts,  was  "mysteriously  dis¬ 
qualified  .  .  .  inside  PCi&E 
headquarters.” 

Brugmann,  a  CNPA  member,  said 
the  story  headed  “How  PG&E  Robs 
San  Francisco  of  Cheap  Power”  was 
his  first  submission  to  the  Better 
Newspapers  Contest  and  will  be  his 
last  until  CNPA  cuts  its  ties  with  three 
public  utility  companies,  which  have 
partially  sponsored  the  competition 
for  several  years. 

The  sponsorship  has  taken  the  form 
of  providing  judges,  plaques,  lunches 
for  judges  and  meeting  rooms  for 
judging. 


“If  any  judge  spots 
such  an  entry,” 
Brugmann  wrote,  ‘Til  buy 
that  judge  all  the  scotch 
he  can  drink  at  our  local 
pub . . .  today,  tomorrow, 
anytime.  Please  pass  the 
word.” 


Brugmann  also  has  written  two  re¬ 
cent  letters  to  contest  chairman  Row¬ 
land  Rebele,  challenging  him  to  pro¬ 
duce  a  “story,  entry  or  winner  that  is 
unfavorable  to  PG&E”  or  any  other 
utility  company  or  corporation. 

“If  anyjudge  spots  such  an  entry,” 
Brugmann  wrote,  “I'll  buy  that  judge 
all  the  scotch  he  can  drink  at  our  local 
pub  .  .  .  today,  tomorrow,  anytime. 
Please  pass  the  word.” 

The  offer,  the  publisher  continued. 


that  are  critical  toward 


was  an  effort  “to  make  a  serious  jour¬ 
nalistic  point.  I'm  asking  that,  after 
the  Bay  Guardian's  PG&E  expose  of 
1982  was  disqualified  inside  PG&E 
without  adequate  explanation  of  what 
happened,  that  the  Better  Newspaper 
Contest  Committee  and  CNPA/ 
CSNE  (California  Society  of  News¬ 
paper  Editors)  move  quickly 
to  .  .  .  cut  all  special  interest  con¬ 
nections  to  the  contest,  put  it  com¬ 
pletely  under  CNPA/CSNE  for  the 
duration  and  bring  the  contest  public¬ 
ly  under  the  normally  accepted  jour¬ 
nalistic  guidelines”  of  SPJ/SDX, 
ASNE,  APME  “and  other  journalis¬ 
tic  organizations.” 


Brugmann  told  E&P  he 
believed  his  1983  entry 
was  disqualified  by  PG&E 
contest  workers  at  the 
company’s  San  Francisco 
headquarters  to  which  it 
was  hand  delivered. 


Brugmann  told  E&P  he  believed  his 
1 983  entry  was  disqualified  by  PG&E 
contest  workers  at  the  company's  San 
Francisco  headquarters  to  which  it 
was  hand  delivered. 

This  was  denied  by  both  CNPA  and 
a  PG&E  spokesman,  Greg  Pruett, 
who  labeled  Brugmann's  charge 
“absolutely  false.” 

Pruett  said  the  only  role  of  PG&E 
personnel  was  to  receive  the  northern 
California  entries  and  provide  a  place 
for  the  judging. 

Pruett's  recollection  was  supported 
by  CNPA  assistant  general  manager 
Jackie  R.  Nava,  who  said  she  and  a 
CNPA  contest  official  disqualified  the 
Bay  Guardian's  entry  because  it  did 
not  include  the  required  “explanatory 
letter.” 

This  was  denied  by  Brugmann,  who 
said  he  took  special  pains  to  meet  all 
of  the  contest's  rules. 

“1  was  determined  to  follow  the 
instructions  to  the  letter,”  Brugmann 
recalled.  He  said  his  entry  was  sub¬ 
mitted  for  the  “Best  Special  Issue” 
category.  The  Bay  Guardian  issue,  he 
added,  was  devoted  completely  to  an 


ic  utility  firms 


investigation  of  PG&E,  with  a  front 
page  head  reading  “The  Biggest 
Scandal  in  San  Francisco.” 

Brugmann's  general  allegation  that 
public  utilities  and  other  corporations 
are  off  limits  as  subjects  for  contest 
entries  or  winners  drew  strong  denials 
from  CNPA  general  manager  Michael 
B.  Dorais  and  CNPA  member  Fred 
Volz,  who  has  been  a  BNC  judge  for 
25  years. 

Moreover,  Dorais  said,  CNPA  has 
been  gradually  cutting  out  PG&E  and 
other  utilities  from  the  contest  and 
that  CNPA's  board  of  directors  has 
voted  to  eliminate  PG&E  and  the 
Southern  California  Gas  Co.  as  cont¬ 
est  sponsors  beginning  in  1985. 

Representatives  of  PG&E.  South¬ 
ern  California  Gas  and  Pacific  Bell  are 
serving  on  the  2 1 -member  1984  con¬ 
test  committee. 

Dorais  noted  that  entries  this  year 
were  sent  to  CNPA's  Sacramento 
headquarters  instead  of  to  PG&E, 
where  they  had  undergone  initial 
screening  by  the  utility  company's 
employees. 

Also,  he  went  on,  the  past  practice 
of  placing  the  names  of  corporate 
sponsors  on  award-winning  plaques 
has  been  discontinued  along  with  the 
lunch  for  judges  furnished  by  utility 


Pruett  said  the  only 
role  of  PG&E  personnel 
was  to  receive  the 
northern  California 
entries  and  provide  a 
place  for  the  judging. 


company  hosts. 

However,  the  judging  this  year  took 
place,  as  usual,  in  the  auditoriums  of 
PG&E  and  Southern  California  Gas  in 
Los  Angeles. 

According  to  Dorais,  CNPA  does 
not  have  a  large  enough  work  space 
for  the  contest,  which  draws  about 
2,500  entries  and  requires  some  240 
judges,  most  of  whom  are  CNPA 
members. 

Dorais  further  rejected  any  sugges¬ 
tion  that  stories  or  ^itorials  critical  of 
(Continued  on  page  21) 
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Total  market  coverage 

How  iVs  being  done  by  New  England  newspapers 


The  N ew  England  Newspaper  Association ,  as  part  of  its 
recent  shared-mai!  workshop,  surveyed  member  news¬ 
papers  about  total  market  coverage  programs  now  in  place 
or  in  process  of  development. 

The  association  observed  that  the  singlemost  important 
feature  distinguishing  TMC  newspapers  from  all  other 
media  is  the  ability  to  monitor  increases  and  decreases  in 
audience  against  a  finite  market.  The  preeminence  of  local 
newspaper  access  to  total  market  on  an  affordable  basis  is 
unmatched  even  by  direct  mail.  Efficiency  of  data  manage¬ 
ment  and  efficiency  of  cost-per-thousand  are  advantages 
that  newspapers,  at  least  temporarily  enjoy. 

Do  you  have  a  total  market  coverage  program? 

Yes.  Connecticut:  Bristol  Press,  Manchester  Journal- 
Inquirer,  Stamford  Advocate,  Meriden  Record-Journal, 
New  Britain  Herald,  New  London  Day,  Middletown 
Press,  Danbury  News-Times  and  Torrington  Register 
Citizen. 

Maine:  Portland  Press  Herald-Express,  Maine  Sunday 
Telegram  and  Waterville  Morning  Sentinel. 

Massachusetts:  Athol  Daily  News,  Attleboro  Sun 
Chronicle,  Brockton  Enterprise,  Framingham  Middlesex 
News,  Greenfield  Recorder,  Holyoke  Transcript- 
Telegram,  Lawrence  Eagle-Tribune,  Lowell  Sun,  Malden 
Evening  News,  Daily  Hampshire  Gazette,  Berkshire 
Eagle,  Quincy  Patriot  Ledger,  Salem  Evening  News  and 
Springfield  Newspapers. 

New  Hampshire:  Concord  Monitor,  Lebanon  Valley 
News,  Keene  Sentinel  and  Laconia  Evening  Citizen. 

Rhode  Island:  Newport  Daily  News,  Pawtucket  Evening 
Times  and  Providence  Journal-Bulletin. 

Vermont:  Barre  Times  Argus,  Brattleboro  Reformer  and 
Rutland  Herald. 

No,  but  in  the  process  of  developing  a  program: 

Bridgeport  (Conn.)  Post-Telegram,  New  Haven  (Conn.) 
Journal-Courier  and  Register ,  Waterbury  (Conn.)  Repub- 
iican-American,  Essex  County  (Mass.)  Newspapers, 
Lynn  (Mass.)  Daily  Evening  Item,  New  Bedford  (Mass.) 
Standard-Times,  Nashua  (N.H.)  Telegraph,  Burlington 
(Vt.)  Free  Press. 

Vo; Bawgor  (Maine)  Daily  News,  Lewiston  (Maine)  Sun- 
Journal  and  Falmouth  (Mass.)  Enterprise. 

Is  it  an  in-house  operation? 

Yes.  Connecticut:  Bristol  Press,  Manchester  Journal- 
Inquirer,  Stamford  Advocate,  Meriden  Record-Journal, 
New  Britain  Herald,  New  London  Day,  Middletown 
Press,  Danbury  News-Times,  Torrington  Register  Citizen 
and  Waterbury  Republican-American. 

Maine:  Portland  Press  Herald-Express,  Maine  Sunday 
Telegram  and  Waterville  Morning  Sentinel. 

Massachusetts:  Attleboro  Sun  Chronicle,  Brockton  En¬ 
terprise,  Greenfield  Recorder,  Holyoke  Transcript- 
Telegram,  Lawrence  Eagle-Tribune,  Lowell  Sun,  Daily 
Hampshire  Gazette,  Pittsfield  Berkshire  Eagle,  Quincy 
Patriot  Ledger  and  Salem  Evening  News. 

New  Hampshire:  Concord  Monitor,  Keene  Sentinel, 
Laconia  Evening  Citizen  and  Nashua  Telegraph. 

Rhode  Island:  Newport  Daily  News  and  Providence 
Journal  Co. 

Vermont:  Barre  Times- Argus,  Brattleboro  Reformer 
and  Rutland  Herald. 


Do  you  use  an  outside  vendor? 

Yes.  Connecticut:  Bridgeport  Post-Telegram,  Harte 
Hanks. 

Massachusetts:  Brockton  Enterprise,  Beacon  Com¬ 
munications  for  shared  mailings  and  Beacon,  Harte  Hanks 
and  S«&S  Couriers  for  single  mailings;  Framingham  Mid¬ 
dlesex  News,  Harte  Hanks;  Malden  Evening  News,  Harte 
Hanks;  Quincy  Patriot  Ledger,  Beacon;  Salem  Evening 
News,  Del  Enterprises;  Springfield  Newspapers,  Harte 
Hanks. 

New  Hampshire:  Keene  Sentinel;  Lebanon  Valley 
News,  ETC. 

Rhode  Island:  Providence  Journal  Co.,  Harte  Hanks. 

If  you  use  an  outside  vendor,  do  you  use  your  own  mail  list? 

Yes.  Massachusetts:  Brockton  Enterprise,  Framingham 
Middlesex  News,  Quincy  Patriot  Ledger  and  Springfield 
Newspapers. 

Do  you  use  their  mail  list? 

Yes.  Connecticut:  Bridgeport  Post-Telegram. 

Massachusetts:  Malden  Evening  News. 

New  Hampshire:  Keene  Sentinel  and  Lebanon  Valley 
News. 

Are  you  using  any  sort  of  wrapper? 

Yes.  Connecticut:  Bristol  Press,  editorial  and  ROP;  Dan¬ 
bury  News-Times,  editorial  and  ROP;  New  Britain 
Herald,  editorial  and  ROP;  Middletown  Press,  editorial 
and  ROP;  Stamford  Advocate,  editorial  and  ROP;  Tor¬ 
rington  Register-Citizen,  editorial  and  ROP;  and  Water¬ 
bury  Republican-American,  plain  wrapper  possibly  with 
in-house  promo. 

Maine:  Portland  Press  Herald-Express  and  Maine  Sun¬ 
day  Telegram,  editorial  only  with  in-house  promo. 

Massachusetts:  Attleboro  Sun  Chronicle,  mid-week 
package  with  editorial  and  ROP  and  “Weekend  Mail” 
plain  wrapper  with  in-house  promo;  Concord  Monitor, 
editorial  and  ROP;  Framingham  Middlesex  News,  edito¬ 
rial  and  ROP;  P’olyoke  Transcript-Telegram,  editorial  and 
ROP;  Malden  Evening  News,  editorial  and  ROP;  and 
Pittsfield  Berkshire  Eagle,  editorial  and  ROP. 

New  Hampshire:  Keene  Sentinel,  editorial  and  ROP; 
Lebanon  Valley  News,  editorial  and  ROP;  and  Nashua 
Telegraph,  plain  wrapper  possibly  with  in-house  promo. 

Rhode  Island:  Newport  Daily  News,  editorial  and  ROP; 
and  Pawtucket  Evening  Times,  editorial  and  ROP. 

Vermont:  Barre  Times-.Argus,  editorial  and  ROP;  Brat¬ 
tleboro  Reformer,  editorial  and  ROP;  and  Rutland  Herald, 
editorial  and  ROP. 

No.  Connecticut:  Bridgeport  Post-Telegram,  Manches¬ 
ter  Journal-Inquirer,  Meriden  Record- Journal  and  New 
London  Day. 

Massachusetts:  Athol  Daily  News,  Brockton  Enterprise, 
Greenfield  Recorder,  Lawrence  Eagle-Tribune,  Lowell 
Sun,  Daily  Hampshire  Gazette,  New  Bedford  Standard- 
Times,  Quincy  Patriot  Ledger,  Salem  Evening  News  and 
Springfield  Newspapers. 

New  Hampshire:  Laconia  Evening  Citizen. 

Rhode  Island:  Providence  Journal  Co. 

Do  you  offer  zoned  total  market  coverage? 

With  very  few  exceptions,  all  respondents  to  the  survey 
offered  zoned  total  market  coverage. 
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Can  you  or  will  you  break  out  apartment  houses  if  an 
advertiser  requests  it? 

Yes.  Connecticut:  Bristol  Press,  Danbury  News-Times 
and  New  London  Day. 

Massachusetts:  Brockton  Enterprise,  haven't  as  yet; 
Framingham  Middlesex  News;  Lowell  Sun,  premimum 
charge;  Daily  Hampshire  Gazette  and  Salem  Evening 
News. 

New  Hampshire:  Lebanon  Valley  News. 

No.  Connecticut:  Meriden  Record-Journal,  New  Britain 
Herald,  Middletown  Press,  Stamford  Advocate,  Tor- 
rington  Register-Citizen  and  Waterbury  Republican- 
American. 

Maine:  Portland  Press  Herald-Express,  Maine  Sunday 
Telegram  and  Waterville  Morning  Sentinel. 

Massachusetts:  Athol  Daily  News,  Attleboro  Sun 
Chronicle,  Concord  Monitor,  Greenfield  Recorder,  Law¬ 
rence  Eagle-Tribune,  Malden  Evening  News,  Pittsfield 
Berkshire  Eagle  and  Quincy  Patriot  Ledger. 

New  Hampshire:  Keene  Sentinel  and  Laconia  Evening 
Citizen. 

Rhode  Island:  Newport  Daily  News,  Pawtucket  Eve¬ 
ning  Times  and  Providence  Journal  Co. 

Vermont:  Barre  Times-Argus,  Brattleboro  Reformer 
and  Rutland  Herald. 

Can  or  will  you  eliminate  inserts  from  single-copy  papers  if 
an  advertiser  is  participating  in  a  TMC  project? 

Yes.  Connecticut:  Bristol  Press,  Danbury  News-Times, 
Meriden  Record-Journal,  Middletown  Press,  New  Lon¬ 
don  Day  and  Waterbury  Republican-American. 

Maine:  Bangor  Daily  News  (the  whole  county),  Portland 
Press  Herald-Express  and  Maine  Sunday  Telegram  (pres¬ 
ently  doing  so  for  several  accounts,  but  don’t  encourage 
it),  and  Waterville  Morning  Sentinel. 

Massachusetts:  Athol  Daily  News,  Attleboro  Sun 
Chronicle,  Brockton  Enterprise  (haven’t  been  forced  to, 
yet),  Framingham  Middlesex  News,  Greenfield  Recorder, 
Malden  Evening  News,  Daily  Hampshire  Gazette  and 
Salem  Evening  News. 

Rhode  Island:  Pawtucket  Evening  Times. 

Vermont:  Barre  Times  Argus  (but  they  prefer  to  insert 
them). 

No.  Connecticut:  Bridgeport  Post-Telegram,  Manches¬ 
ter  Journal-Inquirer,  New  Britain  Herald,  Stamford  Advo¬ 
cate  and  Torrington  Register-Citizen. 

Massachusetts:  Holyoke  Transcript-Telegram  (have  re¬ 
latively  little  single-copy  sales,  thus  little  duplication), 
Lawrence  Eagle-Tribune,  Lowell  Sun,  New  Bedford 
Standard-Times,  Pittsfield  Berkshire  Eagle  and  Quincy 
Patriot  Ledger. 

New  Hampshire:  Keene  Sentinel  (nobody  ever  asked 
this  question)  and  Laconia  Evening  Citizen. 

Rhode  Island:  Providence  Journal  Co.  Vermont:  Brattle¬ 
boro  Reformer  and  Rutland  Herald. 

What  days  of  the  week  does  your  TMC  package  come  out? 

Connecticut:  Bristol  Press,  printed/inserted  Friday  with 
Saturday  delivery ;  Danbury  News-Times,  Saturday ;  Man¬ 
chester  Journal-Inquirer,  Saturday;  Meriden  Record- 
Journal,  Saturday;  Middletown  Press,  Saturday;  New 
Britain  Herald,  Friday/Saturday;  New  London  Day,  as 
requested;  Stamford  Advocate,  Friday;  Torrington  Regis¬ 
ter-Citizen,  Saturday;  and  Waterbury  Republican- 
American,  weekend/midweek. 

Maine:  Portland  Press  Herald-Express,  Monday/ 
Tuesday;  Maine  Sunday  Telegram,  Friday/Saturday,  solo 
mailing  for  one  account ;  and  Waterville  Morning  Sentinel . 
Monday. 

Massachusetts:  Athol  Daily  News,  Monday;  Attleboro 
Sun-Chronicle,  midweek  mailed  Tuesday  mornings, 
weekend  package  mailed  Thursday  for  Friday  or  Saturday 
delivery;  Brockton  Enterprise,  in  home  on  Friday  or  Sat¬ 


urday;  Concord  Monitor,  Saturday;  Framingham  Mid¬ 
dlesex  News,  Friday  or  Saturday;  Greenfield  Recorder, 
Monday  through  Saturday  inclusive;  and  Holyoke 
Transcript-Telegram,  Saturday; 

Lawrence  Eagle-Tribune,  Saturday;  Lowell  Sun,  mid¬ 
week  and  weekend;  Malden  Evening  News,  varies  Mon¬ 
day  through  Friday;  New  Bedford  Standard-Times,  Mon¬ 
day  through  Sunday  inclusive;  Daily  Hampshire  Gazette, 
Wednesday  and  Saturday;  Pittsfield  Berkshire  Eagle,  Sat¬ 
urday;  Quincy  Patriot  Ledger,  Friday/Saturday;  Salem 
Evening  News,  Monday  through  Saturday  inclusive;  and 
Springfield  Newspapers,  Friday/Saturday. 

New  Hampshire:  Keene  Sentinel,  Thursday  and  Sat¬ 
urday;  Laconia  Evening  Citizen,  Wednesday;  Lebanon 
Valley  News,  Tuesday;  and  Nashua  Telegraph,  Saturday. 

Rhode  Island:  Newport  Daily  News,  Thursday;  Paw¬ 
tucket  Evening  Times,  Wednesday/Thursday;  and  Provi¬ 
dence  Journal  Co.,  shared,  Wednesday/Thursday  in-home 
and  Friday/Saturday  in-home,  solo,  any  day  of  the  week. 

Vermont:  Barre  Times-Argus,  Friday/Saturday  mail 
delivery;  Brattleboro  Reformer,  Wednesday;  and  Rutland 
Herald,  counter-topped  Thursday,  home  delivered  Fri¬ 
day. 

If  you  are  distributing  by  U.S.  Mail,  how  responsive  has 
your  Post  Office  been? 

18%  —  Delivery  within  one  day. 

56%  —  Two  days. 

7%  —  Sometimes  more. 

19%  —  Question  not  applicable. 

How  are  your  pre-prints  sold? 

Entire  staff  works  on  them.  Connecticut:  Bridgeport  | 
Post-Telegram,  Middletown  Press,  New  Britain  Herald, 
New  Haven  Jackson  Newspapers,  New  London  Day, 
Stamford  Advocate,  Torrington  Register-Citizen  and 
Waterbury  Republican-American. 

Maine:  Bangor  Daily  News,  Portland  Press  Herald- 
Express  and  Maine  Sunday  Telegram  (entire  staff  sells 
newspaper  inserts,  TMC  sales  handled  entirely  by  ad  man¬ 
agement),  and  Waterville  Morning  Sentinel. 

Massachusetts:  Athol  Daily  News,  Attleboro  Sun 
Chronicle,  Brockton  Enterprise,  Concord  Monitor  (pri¬ 
mary  responsibility  of  ad  manager),  Falmouth  Enterprise, 
Framingham  Middlesex  News,  Holyoke  Transcript- 
Telegram,  Lawrence  Eagle-Tribune,  Lowell  Sun,  Lynn 
Daily  Evening  Item,  Malden  Evening  News,  Daily  Hamp¬ 
shire  Gazette  (with  ad  director).  Pittsfield  Berkshire  Eagle 
and  Salem  Evening  News. 

New  Hampshire:  Keene  Sentinel,  Lebanon  Valley  News 
(overseen  by  retail  ad  manager  and  ad  director)  and  Laco¬ 
nia  Evening  Citizen. 

Rhode  Island:  Newport  Daily  News  and  Pawtucket  Eve¬ 
ning  Times. 

Vermont:  Barre  Times-Argus  (largely  handled  by  retail 
advertising  manager)  and  Rutland  Herald. 

Special  assignment:  Connecticut:  Bristol  Press,  Dan¬ 
bury  News-Times,  Manchester  Journal-Inquirer,  and 
Meriden  Record-Journal.  Maine:  Waterville  Morning  Sen¬ 
tinel.  Massachusetts'  Brockton  Enterprise  (most  of  the 
time),  Greenfield  Recorder,  New  Bedford  Standard- 
Times,  Quincy  Patriot-Ledger  and  Springfield  Newspa¬ 
pers.  Rhode  Island:  Providence  Journal  Co.  Vermont: 
Brattleboro  Reformer. 

Would  your  newspaper  be  interested  in  ‘  ‘networking,  ’  ’  a  con¬ 
cept  which  might  involve  a  cooperative  effort  with  other  news¬ 
papers  in  a  TMC  offering  to  better  compete  with  directI shared 
mail? 

With  few  exceptions,  all  respondents  to  the  survey 
expressed  interest  in  networking. 

(Continued  on  page  25) 
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Arkansas  antitrust  battle 


Arkansas  Gazette  files  suit  against  Arkansas  Democrat 


The  Little  Rock  Arkansas  Gazette 
filed  a  k  wsuit  in  federal  district  court 
on  December  12  charging  its  competi¬ 
tor,  the  Arkansas  Democrat,  with 
violations  of  both  U.S.  and  state  anti¬ 
trust  laws. 

The  suit  charges  the  Democrat’s 
publisher  and  owners,  “have  con¬ 
spired  and  attempted  to  monopolize’’ 
the  Little  Rock  market  through  preda¬ 
tory  pricing  and  other  illegal  practices 
which  are  violations  of  the  Sherman 
Antitrust  Act,  the  Robinson-Patman 
Antitrust  Act  and  the  Arkansas 
Unfair  Practices  Act. 

The  parent  company  of  the  Demo¬ 
crat  is  Wehco  Media,  Inc.,  which  is 
owned  by  members  of  the  Hussman 
family.  Walter  E.  Hussman  Jr.  is  pub¬ 
lisher  of  the  Democrat. 

The  Democrat  issued  a  statement 
on  December  13  denying  all  the 
Gazette’s  “unfounded”  allegations 
and  said  the  lawsuit  was  “without 
merit.” 

The  suit  also  names  as  defendants 
several  affiliated  companies  owned 
by  the  Hussman  family:  Wehco 
Video,  Inc.;  Camden  News  Publish¬ 
ing,  Inc.;  and  (Hot  Springs)  Sentinel- 
Record,  Inc. 

The  Gazette  is  seeking  to  have  the 
court  enjoin  the  Democrat  from 
engaging  in  alledged  illegal  practices 
in  the  future  and  to  award  it 
unspecified  treble  damages. 

The  Gazette  charged  that  the  own¬ 
ers  of  the  Democrat  are  “seeking  to 
destroy”  it  as  a  competitor  and  said 
their  anti-competitive  practices 
intensified  after  the  Democrat  switch¬ 
ed  from  afternoon  to  morning  publica¬ 
tion  in  1979. 

The  Gazette  leads  the  Democrat  in 
daily  circulation,  125,000  to  72,000, 
and  in  Sunday  circulation,  154,000  to 
138,000.  It  is  also  the  market  leader  in 
advertising  volume. 

But  Hugh  Patterson,  publisher  of 
the  Gazette,  said  in  the  statement 
“sound  management  dictates”  that 
the  newspaper  act  to  halt  the  alleged 
antitrust  violations  by  its  competitor. 

Among  the  Gazette’s  allegations  is 
the  charge  that  the  owners  of  the 
Democrat,  have  used  the  profits  from 
his  other  newspaper  and  television 
holdings  in  “monopoly  markets”  to 
operate  his  Little  Rock  newspaper 


“intentionally  at  substantial  losses.” 
These  losses  amounted  to  $20  million 
since  1978  and  $27  million  since  the 
Hussman  family  purchased  the 
Democrat  in  1974,  the  lawsuit 
charges. 

The  subsidies,  the  Gazette  alleged, 
enabled  the  Democrat  to  sell  advertis¬ 
ing  space  at  rates  well  below  the  pub¬ 
lished  rate  card.  The  Gazette  charged 
that  large  advertisers  have  been  sold 
space  in  the  Democrat  at  rates  as  low 
as  $1  per  column  inch. 

Other  Gazette  allegations  are  that 
75%  of  the  Democrat’s  classified 
“have  been  published  at  no  cost  to  the 
purchaser”  and  that  over  14,000  sub¬ 
scribers  of  the  Hot  Springs  Sentinel- 
Record,  another  Hussman  news¬ 
paper,  were  forced  to  purchase  the 
Sunday  Democrat  as  part  of  their  sub¬ 
scriptions  to  the  local  paper. 


“\Ne  plan  to  vigorously 
defend  ourselves  and  are 
confident  they  (the 
allegations)  will  be  found 
to  be  without  merit,”  the 
Democrat  stated  in  reply 
to  the  lawsuit. 


“This  tying  arrangement  has  en¬ 
abled  the  Democrat  to  mislead 
advertisers  as  to  its  Sunday  circula¬ 
tion  figures,”  the  Gazette  stated. 

Besides  Little  Rock  and  Hot 
Springs,  the  Hussman  family’s  hold¬ 
ing  companies  own  newspapers  in 
Texarkana,  Camdan,  El  Dorado  and 
Magnolia,  Arkansas,  as  well  as  sever¬ 
al  cable  franchises  in  Arkansas, 
Texas  and  Oklahoma  and  a  broadcast 
tv  station  in  the  Shreveport,  La.- 
Texarkana  area. 

“We  plan  to  vigorously  defend  our¬ 
selves  and  are  confident  they  (the 
allegations)  will  be  found  to  be  wit¬ 
hout  merit,”  the  Democrat  stated  in 
reply  to  the  lawsuit. 

The  newspaper  added  that  it  was 
“surprised  and  disappointed”  by  the 
Gazette’s  antitrust  action  and  stated, 
“We  do  not  see  how  such  a  lawsuit 
will  benefit  our  readers,  advertisers 


or  the  community.” 

The  Democrat  also  stated  that  its 
competitor’s  charges  are  “not  new” 
and  remarked  that  the  Gazette  had 
“taken  the  same  complaints  to  the 
Arkansas  attorney  general  and  the 
Federal  Trade  Commission  without 
success. ' ' 

(The  FTC  still  has  the  Gazette’s 
complaint  under  advisement,  accord¬ 
ing  to  that  newspaper.  The  Gazette 
also  said  it  never  made  an  antitrust 
complaint  against  the  Democrat  to  the 
state  attorney  general.) 

The  Democrat  stated  the  Gazette’s 
lawsuit  “will  not  deter”  it  from  con¬ 
tinuing  to  “compete  hard,  aggressive¬ 
ly  and  lawfully”  for  readers  and 
advertisers.” 

The  “increased  competition’’ 
between  the  two  dailies  “has  been 
healthy”  for  Little  Rock,  it  said. 

Winship  to  head 
center  for 
foreign  journalists 

A  new  training  center  for  foreign 
journalists  will  be  established  in  1985 
in  Reston,  Va.  and  Thomas  Winship, 
who  is  stepping  down  as  editor  of  the 
Boston  Globe  on  January  1,  will  be 
president  of  the  center. 

The  center  will  offer  intensive 
workshop  seminars,  information  on 
modern  media  techniques  and 
orientation  for  Third  World  jour¬ 
nalists. 

It  will  be  headquartered  initially  in 
an  unused  portion  of  the  American 
Press  Institute  building  and  will  be 
known  as  the  Center  for  Foreign  Jour¬ 
nalists. 

The  center  will  have  a  lease  arrange¬ 
ment  of  18  months  initially. 

The  center  will  not  bring  journalists 
from  abroad,  but  will  offer  this  train¬ 
ing  opportunity  to  those  already  in  the 
U.S.  on  other  programs. 

James  D.  Ewing  will  join  the  cen¬ 
ter’s  group  as  vice  president.  He  is 
currently  publisher  of  the  Keene 
(N.H.)  Sentinel.  George  Krimsky, 
news  editor  of  World  Service  of  the 
Associated  Press,  recently  resigned 
from  that  post  to  become  executive 
director  for  the  new  center. 
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House  ethics  committee  drops  reporter  subpoena 


The  House  ethics  committee  this 
week  (Dec.  18)  abandoned  its  efforts 
to  subpoena  the  notes  of  Washington 
(D.C.)  Times  reporter  Thomas 
Brandt,  who  had  reported  the  con¬ 
fidential  results  of  a  committee 
investigation  into  alleged  violations  of 
House  financial-disclosure  rules  by 
Rep.  Geraldine  Ferrarro. 

The  committee’s  decision  not  to 
attempt  enforcement  of  the  subpoena 
came  just  a  few  days  before  Brandt, 
39,  was  due  to  appear  before  the  com¬ 
mittee. 

According  to  Brandt’s  attorney, 
John  Bray,  the  committee  stated  that 
Brandt  would  no  longer  have  to 
appear  and  that  the  subpoena  was 
“adjourned  subject  to  further 
notice.” 

Since  the  current  session  of  Con¬ 
gress  has  only  a  few  more  weeks  to 
run,  it  is  likely  that  the  issue  will  come 
to  an  end  without  a  confrontation. 

Brandt  had  indicated  earlier  that  he 
would  appear  before  the  committee, 
but  would  not  supply  his  notes,  nor 
would  he  reveal  how  he  obtained  the 
information  for  his  story. 

The  committee  could  have  cited 
Brandt  for  contempt  of  Congress  had 
he  not  complied  with  the  subpoena. 


Committee  members  refused  to  say 
why  the  effort  to  subpoena  the  repor¬ 
ter  was  dropped. 

Brandt’s  stories  reported  that  the 
ethics  committee  staff,  on  the  basis  of 
the  committee’s  investigation  of  Fer¬ 
raro’s  financial  reports,  had  prepared 
two  proposed  conclusions  —  one 


accusing  her  of  violations  “worthy  of 
a  technical  reprimand”  and  a  milder 
one  blaming  her  for  only  a  “technical 
violation.” 

The  committee  eventually  issued 
the  version  accusing  Ferraro  of  the 
“technical  violation.” 


Pentagon  restricts  shuttle  information 


The  Defense  Department  has 
announced  that  news  restrictions  will 
be  applied  to  space  shuttle  missions 
involving  military  payloads. 

According  to  published  reports, 
this  involves  about  one-third  of  the 
scheduled  200  shuttle  launches  in  the 
next  10  years. 

The  information  restrictions  will  be 
applied  for  the  first  time  in  connection 
with  the  Jan.  23  shuttle  launching. 

According  to  a  story  in  the  New 
York  Times,  “Never  before  in  the  his¬ 
tory  of  the  American  manned  space 
program  has  news  coverage  been  so 
severely  curtailed.” 

Brig.  Gen.  Richard  Abel  of  the  Air 
Force  said  the  restriction  on 
information  that  is  released  (by  the 
media)  to  the  public  is  necessary  to 


“deny  our  adversaries”  knowledge  of 
the  precise  launching  time  and  any 
information  on  the  payload  being  car¬ 
ried  by  the  space  shuttles. 

Several  news  organizations  work¬ 
ing  on  reports  describing  the  military 
cargo  for  the  Jan.  23  shuttle  were 
called  by  Pentagon  officials  and  asked 
to  kill  the  stories  for  national  security 
reasons. 

The  New  York  Times  and  the  Wash¬ 
ington  Post  ran  front  page  stories  on 
Dec.  19  about  the  type  of  military  sat¬ 
ellite  to  be  launched  by  the  shuttle 
which  were  based  on  available  public 
documents  and  “informed  sources.” 

The  Associated  Press,  which  origi¬ 
nally  agreed  to  hold  its  story,  moved  it 
on  the  wire  after  the  newspaper 
accounts  ran. 


Gannett  Fellowships  in 
Asian  Studies  for  Journalists 

University  of  Hawaii 


1985-86  ACADEMIC  YEAR 


OPPORTUNITY  for  up  to  six  American  journalists,  preferrably  mid-career, 
to  broaden  their  knowledge  of  Asia  through  an  academic  year  of  Asian 
studies  at  University  of  Hawaii-Manoa. 

COMMENCING  August  15,  1985.  Concluding  May  31,  1986.  Partially 
funded  trip  to  Asia  follows. 

FINANCIAL  SUPPORT:  Stipend  $15,250.  Tuition  and  fees.  Economy 
round  trip  to  Hawaii  from  continental  U.S.  or  comparable  air  fare  costs. 
Portion  of  travel  costs  for  Asia  trip. 

PROGRAM  includes  area  and  language  study  focused  on  a  country  or 
region  of  Asia.  Some  400  courses  with  Asia-related  content  are  taught  at 
University  of  Hawaii. 

DEADLINE:  March  1,  1985 

ADDRESS  for  application  forms:  Gannett  Fellowship  Committee,  Center 
for  Asian  and  Pacific  Studies,  University  of  Hawaii,  1890  East-West  Road, 
Honolulu,  Hawaii  96822. 
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NEWSPEOPLE  IN  THE  NEWS 


JOELLEN  KITCHEN  was  named 
director  of  the  promotion  and  pub¬ 
lic  relations  department  of  the  Los 
Angeles  Times. 

She  has  served  as  acting  director 
since  the  death  of  Gordon  Phillips 
last  April. 

Kitchen  joined  the  Times  as  the 
department's  assistant  director  in 
1980  from  the  Chicago  Tribune, 
where  she  was  creative  director 
with  responsibility  for  promotion 
functions. 


Krishna  Kumar  Gaur  was  named 
editor  of  the  Chicago  Sun-Times 
editorial  pages  and  will  continue  to 
head  the  editorial  board. 

Previously,  Gaur  served  as  director 
of  the  former  Independent  Press 
Service,  the  Sun-Times  supplemental 
wire  service.  He  joined  the  news¬ 
paper  in  1 977  as  an  editorial  writer  and 
earlier  was  with  the  Wilmington 
News-Journal  in  a  variety  of  editorial 
positions. 

♦  ♦  * 

Pierce  DcGross  was  appointed 
marketing  director  of  the  Washington 
Post.  He  joined  the  newspaper  with  a 
varied  background  in  marketing 
sales,  most  recently  serving  as  vice 
president  of  marketing  for  L’Oreal 
Hair  Products  Division,  New  York. 


Newly  named  to  the  board  of  trust¬ 
ees  of  The  Washington  Journalism 
Center  are: 

Ruth  S.  Holmberg,  publisher  of 
the  Chattanooga  Times; 

C.K.  Me  Clatchy,  president  and 
editor  of  McClatchy  Newspapers  and 

John  Marshall,  editor  and  pub¬ 
lisher  of  the  Olathe  (Kan.)  Daily 
News. 

♦  ♦  * 

Cory  Dean  has  joined  the  national 
desk  of  the  New  York  Times.  She  had 
been  with  the  Providence  Journal 
since  1%9,  working  as  a  reporter  and 
editor.  Most  recently,  she  coordin¬ 
ated  political  coverage  and  operation 
of  the  newspaper’s  Washington 
bureau. 


FOURSOME  OF  COMMUNICATORS — Former  President  Gerald  R.  Ford 
and  Bob  Hope  are  flanked  (left)  by  Thomas  S.  Murphy,  chairman  of  Capital 
Cities  Communications,  Inc.,  and  Thomas  F.  O'Neil,  chairman  of  RKO 
General,  at  the  annual  United  Cerebral  Palsy  Humanitarian  of  the  Year 
awards  in  New  York  City. 

Hope,  lifetime  honorary  chairman  of  the  organization,  was  honored  as 
"Humanitarian  of  the  Century"  in  a  presentation  by  President  Ford. 

"Humanitarian  of  the  Year"  awords  went  to  Murphy  and  O'Neil,  for 
contributing  their  time,  talent  and  hearts  as  friends  of  the  disabled  and  for 
making  their  varied  media  outlets  available  in  support  of  UCP  programs  and 


Jim  Wooten  has  been  named  assis¬ 
tant  managing  editor  for  local  news  at 
the  Atlanta  Journal  and  Atlanta  Con¬ 
stitution,  succeeding  Jim  Stewart, 
who  becomes  military  affairs  corre¬ 
spondent  in  Cox  Newspapers’  bureau 
in  Washington. 

Brenda  Mooney  will  replace 
Wooten  as  city  editor  and  is  the  first 
woman  to  become  city  editor.  She  has 
been  with  the  Constitution  since  1979, 
first  as  a  general  assignment  reporter 
and  then  an  assistant  city  editor  since 
1982.  She  previously  was  with  the 
Associated  Press  in  Atlanta  for  two 
years. 

Wooten  was  with  the  Athens  Daily 
News  and  the  Macon  Telegraph  & 
News  before  joining  the  Atlanta  Jour¬ 
nal  as  a  reporter  in  1972.  He  sub¬ 
sequently  was  Atlanta  bureau  chief 
for  U.S.  News  &  World  Report  six 
years  and  returned  to  the  Journal  as 
an  editorial  columnist,  moving  to  city 
editor  last  February. 

Stewart  was  with  United  Press 
International  before  joining  the  Con¬ 
stitution  in  1972.  He  became  special 
projects  editor  in  1981  and  a  year 
later,  assistant  city  editor  for  local 
news. 


Robert  W.  Jones,  publisher  and 
editor  of  the  Kewanee  (Ill.)  Star- 
Courier  since  1974,  announced  his 
resignation  effective  January  1.  He 
told  employees  that  he  has  “a  strong 
desire  to  return  to  the  west”  and  seek 
new  professional  association  in  news¬ 
paper  management. 

Jones  moved  to  Kewanee  from  the 
post  of  general  manager  at  the  Monta¬ 
na  Standard,  Butte,  another  Lee  En¬ 
terprises  newspaper. 


Steve  Dempsey  was  promoted  to 
director  of  management  information 
systems  from  assistant  data  process¬ 
ing  manager  at  the  San  Jose  Mercury 
News. 


Thomas  P.  Flynn  was  named 
director  of  promotion  for  the  Gannett 
Rochester  Newspapers.  Flynn  is  a 
veteran  of  nearly  28  years  service, 
most  of  it  in  the  Democrat  and 
Chronicle  news  department. 

Before  joining  the  public  service 
and  promotion  department,  Flynn 
was  associate  editor  of  the  Democrat 
and  Chronicle  and  previously  worked 
as  a  reporter  and  editor. 

He  succeeds  Barbara  R.  Biben, 
who  was  named  manager  of  commu¬ 
nity  relations.  She  had  been  in  the 
department  since  1978  and  was  the 
newspaper’s  first  woman  director. 
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Wilson  Wearn 


Walter  Bartlett 


Philip  Berkebile 


Two  Hearst  newspaper  publishers 
were  promoted  as  a  result  of  the  com¬ 
pany’s  recent  acquisition  of  newspa¬ 
pers  from  The  Jefferson-Pilot  Com¬ 
pany. 

George  B.  Irish,  currently  pub¬ 
lisher  of  the  Midland  (Texas) 
Reporter-Telegram,  was  named  pub¬ 
lisher  of  the  Beaumont  (Texas)  Enter¬ 
prise  which  is  one  of  the  acquisitions. 

Also,  Charles  A.  Spence  current¬ 
ly  publisher  of  Hearst’s  Midland 
(Mich.)  Daily  News,  was  named  to 
succeed  Irish  as  publisher  of  the  Mid¬ 
land  paper. 

*  *  * 


Wilson  C.  Wearn  has  announced 
he  will  recommend  that  the  board  of 
directors  of  Multimedia,  Inc.,  name 
Walter  E.  Bartlett  his  successor 
as  chief  executive  officer  in  January. 

Bartlett,  56,  has  been  president  and 
chief  operating  officer  since  1981. 

Wearn  has  been  with  Multimedia 
and  its  predecessor  company  since 
1953.  He  became  chief  executive  offi¬ 
cer  in  1978  and  chairman  in  1981  and 
said  he  plans  to  remain  in  the  latter 
post,  “but  now  that  1  have  reached  65 
years  of  age,  I  believe  it  is  time  for 
transition.” 

*  ♦  ♦ 

Newly  elected  vice  presidents  of 
Paddock  Publications,  Arlington 
Heights,  Ill.,  publisher  of  the  Daily 
Herald,  are  Douglas  K.  Ray,  vice 
president/executive  editor,  and 
James  F.  Walsh,  vice  president/ 
advertising. 

Ray  has  been  with  the  newspaper 
since  1 970  as  a  reporter  and  city  editor 
before  being  named  to  his  present 
post  in  1983. 

Walsh  joined  the  Daily  Herald  in 
1980  following  20  years  in  sales  and 
sales  management  at  the  Chicago  Tri¬ 
bune. 

♦  ♦  ♦ 

Lisa  Dukmejian,  former  media 
director  of  Marketing  Showcase, 
joined  the  New  York  sales  staff  of 
Newhouse  Newspapers.  She  has 
been  associated  with  Time,  Inc.,  and 
Branham  Newspaper  Sales. 

—  NEWSPEOPLE  EDITOR 
_ Lenora  Williamson _ ^ 


John  A.  Park  Jr. 

Expertise  end  Reliability 
For  Owners  Considering 
Sole  of  Doily  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

M  Taan  Nattan-Wia*  MnwMl  iarviM 


Philip  A.  Berkebile,  general  man¬ 
ager  of  the  Nebraska  Press  Associa¬ 
tion  for  1 1  years,  will  become  execu¬ 
tive  vice  president  of  the  Texas  Daily 
Newspaper  Association  on  January  1 . 

Berkebile  assumes  the  post  held  for 
32  years  by  John  H.  Murphy,  who 
became  senior  vice  president  of  the 
association  a  year  ago. 

Before  joining  the  Nebraska 
association  in  1973,  Berkebile  held 
managerial  positions  with  chambers 
of  commerce  in  Nebraska  and  Kan¬ 
sas.  His  background  also  includes 
five  years  as  a  reporter-photographer 
with  the  Abilene  (Kan.)  R^ector- 
Chronicle . 

*  ♦  ♦ 

Robert  Menaker  joined  the  Jour¬ 
nal  Newspapers,  Springfield,  Va.,  as 
editor  of  Page  2,  the  world  and  nation¬ 
al  newspage. 

Menaker  has  worked  at  the  Miami 
News,  the  Washington  Star  and  the 
Washington  Post.  During  the  past 
year  he  was  assistant  news  editor  of 
the  Knight-Ridder  News  Wire. 


Three  reporters  have  been  added  to 
the  staff  of  the  Albany  (N.Y.)  Knick¬ 
erbocker  News: 

Rekha  Basu,  formerly  with  the 
Kingston  (N.Y.)  Daily  Freeman  and 
the  Associated  Press  bureau  in 
Albany. 

Laurie  Anderson,  formerly  with 
the  Boulder  {Co\o.)  Daily  Camera  and 
the  Corvallis  (Ore.)  Gazette  Times. 

John  Caher  formerly  with  the 
Canandaigua  (N.Y.)  Daily  Messen¬ 
ger. 

In  addition,  Charles  Shubart, 
formerly  an  assistant  news  editor  with 
the  Knickerbocker  News,  rejoined 
the  staff  of  Capital  Newspapers  as  a 
features  editor  working  on  both  the 
Knickerbocker  News  and  the  Times- 
Union. 

♦  *  * 

John  P.C.  Silva  has  been  named 
night  city  editor  of  the  Los  Angeles 
Herald  Examiner.  He  previously  was 
city  editor  of  the  Lexington  (Ky.) 
Herald-Leader  and  night  city  editor 
of  the  Miami  News 


FROM  WASHINGTON  .  . . 

“Like  so  much  else  in  the  personal  and 
political  saga  of  Richard  Nixon,  it  has 
proved  to  be  a  story  without  prece¬ 
dent — arui  without  end  The  ripple  ef¬ 
fects  from  the  scandal  that  came  to  be 
known  as  Watergate  continue  to  wash 
over  public  life  and  influence  the  tvay 
Americans  feel  about  their  govern¬ 
ment,  their  press,  their  courts  and  other 
rrugor  institutions  " 

— Haynes  Johnson  of  The  V(hshington  Post 


Outstanding  in  the 
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LEGAL  BRIEFS 


Newsprint  suit 
is  withdrawn 

Powell  River-Alberni  Sales  Corp. 
has  withdrawn  a  $11  million  suit 
against  the  Sacramento  (Calif.) 
Union  for  alleged  non-payment  of 
newsprint  bills. 

The  company  announced  a  settle¬ 
ment  without  prejudice,  saying  the 
dispute  was  being  worked  out. 

The  suit,  filed  in  September,  sought 
payment  of  newsprint  bills  and 
accumulated  interest  of  more  than 
$900,000  plus  $10  million  in  punitive 
damages  for  alleged  fraud. 

Powell  River  claimed  the  Union  re¬ 
fused  to  pay  principal  and  interest 
owed  for  newsprint  used  by  the  paper 
to  print  editions  of  the  National  Star 
between  November  1983  and  January 
1984. 

Union  publisher  Alan  D.  Ewen  had 
said  the  paper's  attorney  had  found 
“no  merit  to  the  allegations  that  this 
newspaper  misapplied  certain  funds 
in  connection  with  a  contract  to  print 
another  weekly  newspaper." 

Ewen  added  that  the  Union  had 
acknowledged  the  debt  and  had  tried 
without  success  to  arrange  a  plan  for 
paying  it  off. 

Pro-newspaper 
judgment  upheld 

The  Indiana  Court  of  Appeals 
upheld  a  judgment  in  favor  of 
Anderson  Newspapers,  Inc.,  and  a 
reporter  in  a  libel  suit  brought  by  a 
former  Anderson  police  chief. 

Paddy  P.  Jamerson,  Anderson 
police  chief  from  1972-79,  sued  the 
parent  company  of  the  Anderson 
Herald  and  ihe  Anderson  Bulletin  and 
Jeff  Evans,  a  reporter  for  the  Herald, 
for  $2  million.  Jamerson  claimed  he 
was  defamed  by  a  series  of  articles 
published  over  a  nine-year  period. 

During  the  course  of  the  lawsuit, 
Jamerson  attempted  to  force  the 
newspapers  to  reveal  the  confidential 
sources  used  in  the  articles.  In  the 
alternative,  Jamerson  asked  Henry 
Circuit  Judge  John  L.  Kellam  to  rule 
that  if  the  sources'  identities  weren't 
disclosed,  the  newspapers  should  be 
presumed  to  have  no  sources  for  their 
stories. 

When  the  judge  directed  the  news¬ 
papers  to  choose  between  revealing 
their  sources  and  using  information 
from  them  as  evidence  at  the  trial,  the 
newspapers  elected  to  preserve  the 
confidentiality  of  their  sources. 

The  appeals  court  observed  in  a 


footnote  that  the  newspapers  didn’t 
challenge  the  judge’s  power  to  force 
such  a  choice  “and  thus  this  opinion 
should  not  be  construed  as  approving 
or  disapproving  the  trial  court’s 
action  in  this  regard.’’ 

The  case  was  tried  without  a  jury 
and  the  judge  ruled  in  the  newspapers’ 
favor,  finding  that  Jamerson  failed  to 
prove  that  the  stories  were  published 
with  malice  and  in  other  cases  that  the 
statements  he  claimed  to  be 
defamatory  weren’t  proved  to  be 
false. 

In  reviewing  Jamerson’s  appeal, 
the  three-judge  panel  ruled  that  the 
former  police  chief  wasn’t  denied  a 
fair  trial  when  the  judge  refused  to 
force  the  newspapers  to  reveal  their 
sources.  The  appeals  court  noted  that 
Indiana’s  reporters’  shield  law  gives 
the  news  media  an  absolute  privilege 
to  maintain  the  confidentiality  of  their 
sources. 

The  appeals  court  also  ruled  that  it 
was  proper  to  refuse  to  treat  the  news- 
papers’  refusal  to  identify  their 
sources  as  a  presumption  that  there  in 
fact  were  no  sources. 

“To  hold  that  a  presumption  of  no 
sources  is  constitutionally  required 
would  emasculate  the  protection 
afforded  by  the  shield  law.  Jamerson 
is  asking  the  Court  of  Appeals  to  en¬ 
gage  in  judicial  legislation  by  sub¬ 
stituting  its  will  for  that  of  the  legisla¬ 
ture,’’  the  court  said.  — AP 

Judge  refuses  to 
dismiss  libel  suit 

Newsweek  magazine  and  pianist 
Liberace  lost  an  effort  for  dismissal  of 
a  $36  million  libel  suit  brought  against 
them  by  the  musician’s  alleged  former 
lover. 

Los  Angeles  Superior  Court  Judge 
John  Coles  said  a  trial  should  be  held 
to  determine  if  a  May  7  Newsweek 
article  defamed  Scott  Thorson,  who 
claims  to  have  been  Liberace’s  lover 
while  he  lived  with  the  entertainer. 

In  the  magazine  article,  Liberace 
termed  Thorson’s  $113  million  pali- 
mony  suit  against  him  as  “black¬ 
mail.”  Part  of  that  suit  has  been  dis¬ 
missed. 

The  Newsweek  piece  quoted 
Liberace  as  saying,  “1  could  have 
stopped  the  whole  thing  before  it 
started  by  paying  off .  .  .  but  that 
would  have  been  blackmail.  And 
blackmail  never  ends.’’ 

Cole  ruled  that  such  a  statement 
could  be  held  to  be  defamatory. 

“The  issue  is  certainly  up  for 
grabs,"  the  judge  commented. 


Libel  suit 
is  dropped 

A  former  prosecutor  has  dropped  a 
libel  suit  against  the  Fresno  (Calif.) 
Bee  after  concluding  his  disagreement 
was  due  to  a  “difference  of  opinion 
and  interpretation.’’ 

Former  Fresno  County  District 
Attorney  William  A.  Smith  said  in  a 
settlement  filed  in  Fresno  County  Su¬ 
perior  Court  that  he  has  dropped  the 
suit  he  file  after  an  article  published 
May  3 1 , 1982,  linked  him  to  organized 
crime  in  the  Fresno  area. 

Smith  said  in  the  settlement  he 
decided  to  drop  the  suit  after  conclud¬ 
ing  from  depositions  that  “the  report¬ 
ers’’  opinions  and  interpretations  of 
my  methods  of  administration 
.  .  .  differed  greatly”  from  his  own. 

But  he  added,  “In  some  instances, 
the  reporters  had  different  opinions, 
and  I  respect  their  right  to  them.’’ 

Smith  filed  the  suit  last  year  against 
the  newspaper  and  several  reporters, 
whose  names  were  dropped  from  the 
suit  earlier 

Attorney  loses 
libel  suit  appeal 

Famed  San  Francisco  attorney 
Melvin  Belli  has  lost  an  appeal  of  his 
libel  suit  against  Knight-Ridder 
Newspapers  and  attorneys  for  two 
banks. 

The  appeal  stemmed  from  a  1981 
story  in  the  San  Jose  Mercury  News 
following  a  Belli  press  conference  on 
his  suit  against  200  California  banks. 

The  lawyer  termed  the  class  action 
the  “largest  such  suit  ever  filed.” 

Queried  by  the  Mercury  News  on 
Belli’s  comment,  John  Carr,  an  attor¬ 
ney  for  one  of  the  banks,  said  the  suit 
was  without  merit  and  added  that 
Belli  was  in  a  “time  warp.” 

Another  bank  attorney,  William 
Berrryhill,  said  Belli  was  “not  known 
for  his  research.” 

The  California  appeal  court  said  the 
published  remarks  were  opinions  and 
thus  not  libelous. 

Libel  suit 
thrown  out 

A  California  appeal  court  has 
thrown  out  a  $15  million  libel  suit 
against  Newsweek  magazine  by  the 
wife  of  a  chief  prosecution  witness  in 
the  drug  trafficking  trial  of  former 
auto  magnate  John  DeLorean. 
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Contest 

(Continued  from  page  13) 


corporations  are  automatically  re¬ 
jected  or  that  only  entries  from  main¬ 
stream  newspapers  are  considered. 

‘  This  year  a  major  daily  in  the  state 
has  been  knocked  out  because  it  only 
sent  two  copies  of  its  entry  and  three 
are  required,”  Dorais  stated. 

The  general  manager  added  that  he 
and  some  CNPA  members  have 
“vague  recollections”  that 
investigative  or  critical  stories 
involving  utility  companies  have  been 
entered  in  the  contest. 

Brugmann,  Dorais  disclosed,  has 
been  personally  invited  to  be  a  BNC 
judge  and  has  refused. 

Volz,  publisher  of  the  Ojai  Valley 
News,  said  that  his  editorial  about  an 
oil  company  causing  a  pollution  prob¬ 
lem  took  first  prize  in  its  category  in 
1979. 

He  termed  Brugmann's  implication 
of  soft  treatment  of  utility  companies 
as  “patently  ridiculous.” 

“We  are  newspaper  editors  doing 
the  judging,”  Volz  continued.  “We 
don’t  care  if  the  entries  are  about 
PG&E  or  anyone  else.” 

Volz  said,  however,  he  could  not 
recall  a  particular  entry  or  winner  that 
involved  a  public  utility. 

Brugmann,  a  former  Milwaukee 
Journal  staffer  whose  Bay  Guardian 
combines  muckraking  with  lively 
cultural  and  lifestyle  coverage,  re¬ 
mained  unconvinced. 

“The  way  this  contest  is  con¬ 
ducted,  allowing  the  press  to  be  pol¬ 
luted  by  the  biggest  polluters  in  the 
state,  only  underscores  the  cozy 
relationship  between  the  press  in  this 
state  and  the  major  utilities  and  major 
corporations,”  he  commented. 

Brugmann’s  clashes  with  PG&E  go 
back  to  1970  when,  he  claimed,  one  of 
its  public  relations  executives 
“arranged  to  have  the  Bay  Guardian 
kicked  out”  of  the  San  Francisco 
Press  Club’s  annual  writing  awards. 

Chicago  Trib  gets 
new  mag  printer 

The  Chicago  Tribune  has  switched 
the  printing  of  its  Sunday  magazine  to 
R.R.  Donnelly  &  Sons  Co.’s  plant  in 
Warsaw,  Ind. 

The  newspaper  said  the  switch 
would  provide  better  color  reproduc¬ 
tion  for  advertising  and  editorial 
artwork.  It  said  the  move  was  part  of  a 
continuing  improvement  effort  that 
has  included  renaming  the  magazine 
to  Sunday,  changing  the  format, 
increasing  the  editorial  content  and 
improving  the  quality  of  paper. 


Postal  board  approves  higher  rates 


The  U.S.  Postal  Service’s  Board  of 
Governors  approved  higher  rates  that 
will  take  effect  on  February  17,  1985. 

The  approval  included  an  increase 
in  third  class  mail  rates  that  was  rec¬ 
ommended  by  the  Postal  Rate  Com¬ 
mission. 

The  new  third  class  rates  will  raise 
the  minimum  per  piece  charge  for  mail 
presorted  by  carrier  route  from  7.40  to 
8.30.  The  maximum  weight  to  be 
charged  that  price,  however,  will  be 
reduced  to  3.5  ounces  from  3.9  ounces 
under  the  new  rates. 

The  per  pound  rate  for  third  class 
will  also  change  to  a  flat  380. 

The  presorted  by  carrier  route  rates 
are  the  ones  which  are  of  most  con¬ 
cern  to  newspapers  since  most  direct 
mailers  distribute  advertising  that 
way. 

However,  the  governors’  action 
may  not  be  the  end  of  the  matter. 

Board  chairman  John  McKean  said 
the  governors  believed  third  class 
rates  may  still  be  too  low  and  not  a 
true  reflection  of  Postal  Service  costs 
in  handling  that  classification.  He  said 
the  governors  intend  to  re-examine 
third  class  rates  to  determine  if  they 
should  be  raised  further  to  bring  them 
more  in  line  with  costs. 

Terry  Maguire,  vice  president  and 


general  counsel  of  the  American 
Newspaper  Publishers  Association, 
said  the  association  welcomed 
McKean’s  statement.  ANPA  has  long 
contended  that  third  class  rates  were 
too  low  and  unfair,  not  only  to  news¬ 
papers  trying  to  compete  with  direct 
mailers  but  also  to  the  public. 

ANPA  contends  that  the  Postal 
Service  has  been  using  first  class  rates 
to  subsidize  third  class  in  order  to 
build  up  that  part  of  its  business.  The 
Postal  Service  has  denied  this  . 

Drops  ads 

(Continued  from  page  7) 

adopted  by  the  Tobacco  Manufactur¬ 
ers  Council. 

“The  total  advertising  for  all  com¬ 
panies  is  set  at  the  1971  level  and 
increases  only  75%  of  the  annual  con¬ 
sumer  price  index  increase.  So  it  can 
be  argued  that  the  overall  budget  has 
been  shrinking,”  LaRiviere  said. 

LaRiviere  also  argued  that  tobacco 
product  advertising  does  not  encour¬ 
age  anyone  to  start  or  continue  smok¬ 
ing. 

“Tobacco  advertisng  is  brand 
advertising  —  not  generic  advertis¬ 
ing,”  he  said. 


Before  >ou  write 
the  rail  freight  story, 
call  this  number  and 
getitfromthe 
iron  horse’s  mouth. 
202-835-9555=  . 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundation 

^American  Railroad  Foundation 
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PUBLISHERS  EQUIPMENT  CORPORATION,  a  Dal¬ 
las-based  public  company,  has  signed  an  agreement  with 
Windmoeller  &  Hoelscher  Corp.  to  supply  press  drives 
and  three  re-engineered  3:2  folders  for  Journalflex 
flexographic  printing  presses  W  &  H  will  provide  to  the 
Providence  (R.I.)  Journal-Bulletin. 

The  project  includes  folder  cutoff  changes  to  56 
centimeters,  21  new  60-horsepower  press  drives  and  three 
press  operator  consoles. 

Publishers  Equipment  specializes  in  folder  cutoff 
changes  and  re-engineering  newspaper  printing  presses 
and  related  equipment  to  modem  methods.  W  &  H  of 
Lincoln,  R.I.,  is  a  wholly-owned  subsidiary  of  Wind¬ 
moeller  &  Hoelscher  Maschinenfabrik  AG  of  Lengerich, 
West  Germany,  and  produces  flexographic  and  gravure 
presses. 

He  «  * 

MULLER-MARTINI  CORP.  of  Happague,  N.Y.,  has 
offered  its  new  Model  310-25  compensating  counter 
stacker  to  be  connected  to  web  offset  presses  with  running 
speeds  to  25,000  an  hour. 

The  heavy-duty,  compact  310-25  accepts  press-fed 
shingle  streams  and  handles  a  wide  range  of  products: 
shoppers,  newspapers,  preprints  and  commercial  work. 
Dependable  operation  is  assured  by  microprocessor  con¬ 
trols  with  diagnostic  display. 

Advanced  turntable  drive  allows  one-second  cycle  time 
so  stacks  with  a  minimum  of  eight  copies  can  be  formed  at 
high  speeds.  A  built-in  programable  pusher  ejects  stacks  to 
the  right,  left  or  alternately,  delivering  neatly  jogged, 
brick-like  stacks  suitable  for  in-line  packaging  and  palletiz¬ 
ing.  A  photo-electric  counting  system  provides  an 
accurate  count  as  products  move  through  the  infeed  under 
positive  control. 

The  infeed  aligning  unit,  jogger  in  the  upper  stacker  bin 
and  fold-tightening  rollers  are  all  centrally  adjustable  while 
the  machine  is  running.  The  counter/stacker  has  locking 
casters  so  it  can  be  moved  easily  from  one  press  to 
another. 

The  Model  310-25  can  be  equipped  with  a  Model  4263 
Programming  Unit  for  keyboard  control  of  the  following 
variables:  number  of  products  per  lift  and  stack,  minimum 
per  lift  and  both  minimum  and  maximum  limits  for  stacks. 

*  * 

The  CJ/ADVANCED  GENERAL  LEDGER’"  by 
COLLIER-JACKSON  INC.  of  Tampa,  Fla.,  updated  the 
allocation  feature  to  provide  a  choice  of  added  capabilit¬ 
ies. 

For  example,  the  system  could  automatically  allot  a 
sales  tax  expense  for  a  department’s  percentage  of  gross 
sales. 

An  $18,000  license  fee  includes  object  code,  source  code 
and  training  at  the  client’s  facility,  installation  on  user’s 
computers,  comprehensive  user  documentation,  an 
implementation  plan  and  90-day  start-up  warranty  and 
support. 

Collier-Jackson  markets,  installs,  supports  and  main¬ 
tains  a  growing  family  of  online  software  for  Hewlett- 
Packard’s  HP  3000series  and  Digital  Equipment  Corpora¬ 
tion’s  VAX  series  of  minicomputers.  Products  include 
financial  systems  for  cross-industry  business  applications 
and  newspaper  systems  for  circulation,  business  and 
advertising  management. 


EBWAY  INDUSTRIES  INC.of  Wauconda,  Ill.,  has 
announced  the  availability  of  their  new  TT-200  plow  fold 
attachment  for  web  presses. 

The  Ebway  TT-200  allows  the  production  of  a  wide 
variety  of  specialty  products  by  folding  one  or  both  web 
edges  either  up  or  down  prior  to  the  press  folder.  This  will 
deliver  printed  products  with  coupon  strips,  gatefold 
pages,  page-two  color  from  page-one  plates  and  similar 
specialty  folds. 

The  TT-200  is  adjustable  over  a  variety  of  product 
widths  and  works  well  with  all  stocks  from  light  directory 
paper  through  heavy  offset  grades. 

A  unique  plow  shoe  design  allows  plow  folding  with  a 
minimum  of  shoe  contact.  This,  along  with  a  polished 
chrome  shoe  surface,  affords  a  mark-free  plow  with  about 
equal  performance  from  heatset  or  non-heatset  presses. 
The  plow  assembly  can  be  installed  or  moved  in  less  than 
30  minutes,  thanks  to  a  uique  mounting  bracket. 

Id  «  « 

COLLIER-JACKSON  INC.of  Tampa,  Fla.,  has 
introduced  CJ/EXECULINK’",  a  mainframe-to-micro 
connection  and  CJ/TALKEASE’",  a  voice  technology 
system. 

Soon  to  be  released,  the  systems,  compatible  with  IBM 
PC/AT  or  IBM  PC/XT  and  HP  3000,  will  help  humanize 
the  relationship  between  people  and  machines. 

CJ/EXECULINK  bridges  the  mainframe-micro  gap  so 
executives  can  access  the  information  they  need.  Manag¬ 
ers  with  IBM  PCs  can  access  their  CJ/ADVANCED 
GENERAL  LEDGER  databases,  pull  out  information  and 
simulate  “what  if’  situations.  The  security  offered  allows 
confidential  information  to  be  stored  on  personal  disks  and 
shared  with  the  corporate  database  on  a  disk-by-disk 
basis. 

♦  ♦  ♦ 

EBWAY  INDUSTRIES  INC.  of  Wauconda,  Ill.,  has 
introduced  a  free-standing  infeed  and  tension  control  sys¬ 
tem  as  well  as  infeeds  for  incorporation  into  Community, 
Urbanite  and  Suburbanite  presses. 

The  Ebway  infeeds  reduce  running  waste,  improve 
makeready  performance  and  product  quality  while  reduc¬ 
ing  the  number  of  web  breaks. 

The  infeeds  control  by  means  of  a  low  mass  floating 
roller,  air  loaded  to  establish  web  tension,  and  a  Neutrala- 
tor  precision  speed  variator  assembly.  The  floating  roller 
position  is  transmitted  to  the  Neutralator  which  in  turn 
drives  the  paper  feed  roller  arrangement.  Changes  in  ten¬ 
sion  are  eliminated  by  the  variance  in  speed  of  the  infeed 
rollers  dictated  by  web  velocity  and/or  stretch. 

Ebway  GC-200  modules  for  Community  presses  and 
SU-300  modules  for  Urbanite  and  Suburban  presses  fit  in 
the  presses  and  utilize  much  existing  equipment.  TBC-101 
infeeds  are  free  standing  systems. 

«  m  m 

LANS  SYSTEMS  of  St.  Paul,  Minn,  has  announced  a 
new  TMC  software  module  to  complement  its  existing 
MACS  (Media  Accounting  and  Circulation  System.) 

TMC  permits  extensive  reporting,  mail  label  selection 
and  sorting  capabilities  for  all  subscribers  and  non¬ 
subscribers  entered  into  the  data  base. 

Among  the  features,  users  can  define  and  store  up  to  18 
demographic  items  per  household  and  later  sort  the  market 
by  any  combination  of  them. 
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TECHNICAL  BRIEFS 


Goss  sponsors 
conversion  seminars 

To  help  newspaper  executives  deal 
with  the  the  conversion  from  letter- 
press  to  offset  printing,  Goss,  the 
printing  press  manufacturer,  has 
begun  seminars  for  its  offset  custom¬ 
ers. 

Called  “Management  Awareness” 
seminars,  the  two-day  sessions  help 
familiarize  top  managers  with  the 
offset  process  and  how  it  affects 
them.  The  seminars  are  designed  to 
ease  the  effects  of  the  changeover  as 
well  as  improve  the  product. 

“It  opens  management’s  eyes  to 
the  fact  that  a  lot  of  departments  are 
going  to  have  to  addresss  training 
needs  they  haven’t  thought  about,” 
according  to  Ray  Reinertson,  Goss 
manager  of  customer  service,  quality 
and  productivity. 

Conversion  to  offset,  with  its 
increased  color  capability,  he  said, 
“pushes”  the  interdepartmental  com¬ 
munications  process.  For  instance, 
ad  people  have  to  know  what  kind  of 
color  will  work  in  order  to  advise 
clients,  and  to  know  what  will  work, 
they  have  to  be  familiar  with  the  pro¬ 
cess. 

The  seminars  premiered  in  August 
at  the  Oklahoma  Publishing  Co.,  pub¬ 
lisher  of  the  daily  and  Sunday  Oklaho¬ 
man,  and  others  were  scheduled  re¬ 
cently  at  the  Santa  Cruz  Sentinel.  The 
seminars  use  videos  of  executives 
who  have  converted  to  offset  in  order 
to  exoiain  the  impact  on  management. 

Bill  J.  Davis,  production  manager 
for  the  Oklahoman,  said  the  reaction 
to  the  semainars  was  “very  favor¬ 
able.” 

Atlanta  dailies 
in  cable  venture 

The  Atlanta  Journal  and  Constitu¬ 
tion  and  a  local  cable  television  com¬ 
pany  have  joined  forces  to  present  a 
“video  edition”  of  the  newspapers 
via  cable  TV . 

The  one-hour  show  appears  daily 
on  Prime  Cable’s  Metrochannel  13, 
and  it  will  expand  to  two  hours  within 
a  month  and  five  hours  within  four 
months,  according  to  Frank  Heflin, 
the  newspapers’  telecommunications 
director. 

The  video  show  is  a  means  for  the 
newspapers  to  reach  one  in  five  of 
Prime  Cable’s  115,000  subscribers 
who  do  not  read  the  newspapers. 

“In  the  way  we  are  using  the  two 
mediums,  newspapers  and  television. 


we  don’t  view  them  as  competitors,” 
Heflin  said.  “We  are  trying  to  marry 
the  two  mediums  and  create  some¬ 
thing  entirely  different.” 

The  video  edition  will  highlight  the 
headlines  of  the  day.  A  call-in  talk 
show  is  planned  and  so  is  live  cover¬ 
age  of  government  meetings  and 
sports  events. 

Heflin  said  the  channel  permits  the 
newspapers  to  do  on  a  television 
screen  what  they  can’t  do  on  a  news¬ 
paper  page:  provide  motion  and 
sound. 

“We  can  take  the  resources  of  the 
newspaper,  which  are  by  far  the  most 
abundant  news  resources  in  the  city, 
and  use  another  communications 
vehicle  to  get  that  information 
across,”  Heflin  said. 

The  newspapers  are  responsible  for 
programming,  marketing  and 
advertising  sales  for  the  news  chan¬ 
nel.  Prime  Cable  provides  air  time  in 
exchange  for  a  share  of  advertising 
revenue. 

AP/AgriData  offer 
dial-up  service 

A  dial-up  electronic  news  service 
tailored  for  weekly  newspapers  has 
been  set  up  by  the  Associated  Press 
and  AgriData  Resources  Inc. 

The  service,  NewsFinder,  will 
combine  AP  stories  selected  by  Agri- 
Data  staff  with  agricultural  and  busi¬ 
ness  stories  regularly  supplied  by  the 
Milwaukee-based  database. 

Editors  of  weeklies  will  be  able  to 
use  personal  computers  to  access 
NewsFinder.  If  they  don’t  have 
equipment,  they  can  rent  or  buy  it 
through  AgriData. 

“Weeklies  are  the  backbone  of 
newspaper  publishing  in  rural  and 
agricultural  America,”  said  Richard 
Weening,  chief  executive  officer 
AgriData.  “The  combination  of  our 
agricultural  information  system  with 
AP,  the  world’s  largest  and,  we  think, 
finest  general  news  wire  service,  of¬ 
fers  unmatchable  benefits  to  the 
weekly  publisher.” 

NewsFinder  will  operate  as  a 
closed  network  within  AgriData,  a 
database  for  farmers  and  ranchers. 
Along  with  stories  from  the  AP  re¬ 
port,  subscribers  will  get,  for  an  extra 
charge  per  item,  AgriData’s  agricul¬ 
tural,  business,  financial,  and  market 
news  services  as  well  as  commodity 
prices. 

The  system  will  also  allow  weeklies 
to  distribute  local  stories  and 
information  on  the  network. 


Shop-at-home 
service  readied 

Early  next  year,  more  than  six  mil¬ 
lion  people  with  home  computers  will 
be  able  to  let  their  fingers  do  the 
shopping  in  a  computerized  shopping 
mall  —  24  hours-a-day  without  leav¬ 
ing  home. 

CompuServe  Inc.,  the  videotex 
company,  and  L.M.  Berry  and  Com¬ 
pany,  publisher  of  Yellow  Pages 
directories,  have  said  they  will  put  on 
line  the  Electronic  Mall,  a  shop-at- 
home  service  available  to  personal 
computer  users  who  subscribe  to 
CompuServe. 

A  four-month  test  by  A.C.  Nielsen 
Co.  showed  the  mall  was  popular 
among  more  than  100,000  Com¬ 
puServe  subscribers,  who  are  typical¬ 
ly  young,  upper-income  and  tech¬ 
nologically  sophisticated  and  have 
demonstrated  a  predisposition  to 
electronic  transactions,  said  Mike 
Pardee,  project  director  of  A.C. 
Nielsen  Co. 

During  the  test,  computer  users 
bought  dozens  of  products  including 
books,  records,  electronic  equipment 
and  newspaper  and  magazine  sub¬ 
scriptions.  The  interactive  service 
brings  to  home  computer  screens  text 
listing  thousands  of  products. 
Retailers  can  list  and  explain  their 
products  for  CompuServe  subscrib¬ 
ers  to  peruse  and  purchase  without 
leaving  their  homes. 

Retailers  will  be  billed  to  join  the 
service  and  for  each  time  their  wares 
are  accessed.  Shoppers  who  pay 
about  $12  an  hour  to  use  CompuServe 
will  get  the  mall  along  with  about  800 
other  videotex  services.  Prices  were 
said  to  be  competitive  with  other 
direct  marketing  techniques. 

Several  retailers,  including  repre¬ 
sentatives  of  Record  World  and  Wal¬ 
den  Books,  said  at  a  news  conference 
December  5  that  the  mall  would  not 
affect  their  companies’  advertising  in 
the  printed  media. 

“I  think  we  are  going  to  see  miyor 
name  retailers  and  department  stores 
and  discount  stores — the  whole  spec¬ 
trum  of  retail  advertisers,”  said 
Stephen  A.  Swanson,  Berry  assistant 
vice  president. 

The  Nielsen  survey  of  500  Com¬ 
puServe  users,  earning  an  average 
household  income  of  $44,000  a  year, 
found  that  in  a  week  they  used  com¬ 
puters  10.6  hours  a  week,  watched 
television  6.6  hours,  read  magazines 
4.3  hours  and  read  newspapers  3.5 
hours. 
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NEWS/TECH 


Small  West  Virginia  daily  commits  to  pagination 


The  Morgantown,  W.Va.,  Domin¬ 
ion  Post  refused  to  let  its  diminutive 
size,  about  22,000  daily  circulation, 
halt  the  plunge  into  advanced  news¬ 
paper  technology:  it  bought  a  $1 .3  mil¬ 
lion  computerized  pagination  system. 

“I  feel  strongly  it’s  the  technology 
of  the  future  .  .  .  Pagination  is 
definitely  the  next  step  in  newspaper 
technology,”  said  Jim  Hoffman, 
£)ominion  Post  publisher.  “We  have  a 
theory  here:  We’ll  never  be  the  big¬ 
gest,  but  we’d  like  to  be  the  best.” 

Hoffman  said  the  integrated 
pagination  system  by  Hastech  Inc. 
would  put  the  responsibility  for  the 
looks  of  the  paper  into  the  hands  of 
those  most  concerned  about  it:  the 
reporters. 

When  the  system  is  fully  operative, 
expected  in  March  after  being  gradu¬ 
ally  phased  in,  Hoffman  said  it  could 
save  an  hour  per  page  over  con¬ 
ventional  paste  up  and  photography 

Fla.  daily  buys 
Harris  offset  press 

To  better  accommodate  its  growing 
readership  in  the  competitive  Florida 
market,  the  Vero  Beach  Press  Jour¬ 
nal  has  invested  in  a  faster  offset 
press  designed  by  Harris  Graphics 
Corp.  for  smaller  newspapers. 

The  $1.5  million  NC-450  press  com¬ 
prises  ten  units  —  five  on  each  side  of 
a  Harris  RB-2  folder  and  is  rated  at 
60,000  papers  per  hour.  Installation 
took  five  weeks  and  was  complete  on 
October  1. 

The  new  press  enabled  the  Press 
Journal  to  push  back  its  deadline  by  45 
minutes  for  the  front  and  sports  sec¬ 
tions  and  still  deliver  the  paper  by  5:30 
A.M.  with  West  Coast  sports  scores. 
The  late  press  deadline  was  2  A.M.  , 
but  copies  were  off  the  press  and 
inserter  by  3:30  a.m.  —  in  time  to  be 
picked  up  by  carriers. 

“The  final  step  in  our  efforts  to 
position  ourselves  for  growth  over  the 
next  15  years,”  according  to  John  J. 
Schumann,  editor  and  publisher, 
“was  to  replace  our  16,000  pph  (pap¬ 
ers  per  hour)  press  with  a  new,  faster 
one.” 

Schumann  said  circulation  had 
been  exceeding  20,000  during  peak 
winter  months  and  it  had  been  taking 
too  long  to  print  the  paper.  Besides 
needing  a  faster  press,  the  newspaper 
needed  increased  one-run  paging 
capability. 


techniques. 

Hastech’ s  dual  HS52  pagination 
system  at  the  Dominion  Post  will  con¬ 
sist  of  two  central  processing  units 
linked  to  25  Edit  VIII  terminals  and 
seven  “intelligent”  Magician  ter¬ 
minals.  It  also  includes  four  split¬ 
screen  NewsPro  page  layout  ter¬ 
minals  and  two  AdPro  ad  makeup  ter¬ 
minals.  Three  300-megabyte  disc 
drives  will  handle  memory. 

The  paper  also  bought  two  Mono¬ 
type  Lasercomp  typesetters  and  an 
Autokon  scanner  to  integrate 
graphics,  ads  and  pages. 

Hoffman  said  the  system  would 
mean  the  end  of  a  15-person  compos¬ 
ing  room  but  there  would  be  no  layoffs 
because  of  attrition  and  reassign¬ 
ments. 

Color  work  will  continue  to  be 
stripped  onto  pages  as  is  currently 
done,  Hoffman  said. 

Representatives  of  the  newspap- 


“So  we  needed  a  press  that:  was 
very  fast;  would  fulfill  our  needs  foi*  at 
least  15  years,  when  we  see  our 
circulation  at  40,000;  would  be  very 
flexible  as  far  as  paging  and  color 
placement  is  concerned  and  would 
present  a  real  value  for  our 
investment  dollars,”  he  said. 

The  new  press  can  produce  a  32- 
page  broadsheet  with  no  spot  color  at 
45,000  pph.  The  pap.;r  averages  26-to- 
28  pages  during  the  week  and  80  on 
Sunday,  with  color  comics,  a  weekly 
TV  tab  and  a  shopper  all  coming  off 
the  press. 

A  new  McCain  660-10  five-pocket 
inserter  handles  20,000  insertions  an 
hour  —  66%  faster  than  the  newspa¬ 
per’s  old  inserter,  he  said.  The  press 
also  includes  roll  stands  with  an 
electro-pneumatic  disc  brake  system 
to  accommodate  50-inch  rolls. 

New  AP  service 
moves  on  cable 

AP  News  Plus  hit  the  cable  waves 
this  month,  presenting  a  combination 
of  text  and  graphics  to  more  than 
100,000  cable  television  viewers 
nationwide. 

“It’s  the  first  national  distribution 
of  a  service  like  this,”  Greg  Groce, 
AP’s  director  of  cable  television  ser¬ 
vices  told  E&P  in  a  telephone 
interview  from  Anaheim,  Calif., 
where  he  was  demonstrating  the  serv¬ 
ice  at  the  Western  Cable  Show. 


ers’  different  departments  have  been 
selected  to  be  trained  by  Hastech  and 
to  in  turn  train  newspaper  employees 
on  how  to  use  the  new  system.  Hoff¬ 
man  said  the  staff  has  been  involved 
from  the  beginning  and  is  excited 
about  the  new  machinery. 

In  related  developments,  Hastech 
has  announced  sales  of  its  Integrated 
Newspaper  System  to  six  other  news¬ 
paper  producers.  The  systems  enable 
newpapers  to  move  toward  full 
pagination. 

The  newspapers  were  identified  as 
the  Birmingham  (Ala.)  News',  the 
Daily  Advance  of  Elizabeth  City, 
N.C.;  the  Nashua  (N.H.)  Telegraph; 
the  Daily  News  of  Springfield,  Mo.; 
the  Salem  (Mass.)  Evening  News  and 
two  Bloomington,  Ind.,  newspapers, 
the  Herald-Telephone  and  the  Sun¬ 
day  Herald  Times. 

— George  Garneau 


AP  News  Plus  is  produced  by  Tri¬ 
bune  Media  Services  of  Orlando, 
Fla.,  and  distributed  via  the  AP  sat¬ 
ellite  system  to  cable  television  sta¬ 
tions.  It  is  based  on  a  prototype  of  a 
text  and  graphics  news  service  pro¬ 
duced  for  Cablevision  of  Central  Flor¬ 
ida  and  distributed  locally. 

Using  continuously  updated,  30- 
minute  cycles,  AP  News  Plus  pre¬ 
sents  national  and  world  news,  wea¬ 
ther,  sports,  business  and  financial 
information  and  horoscopes  —  all 
with  illustrative  graphics  on  pages,  or 
screens,  that  change  about  every  20 
seconds.  It  uses  software  by  Atex  Inc. 
called  VideoAtex,  which  merges  text 
and  graphics. 

AP  has  been  marketing  a  text-only 
cable  news  service  called  Newscable. 
The  Associated  Press  provides  a  host 
of  transmission  and  video  services  in 
addition  to  delivering  news  world¬ 
wide  to  newspapers,  broadcasters 
and  others. 

Printing  Ink  Day 
set  for  Jan.  15 

The  contribution  of  ink  in  dis¬ 
seminating  information  on  a  spectrum 
of  subjects  underscores  the  next 
National  Printing  Ink  Day,  Jan.  15. 

Roland  Gravenkemper,  president 
of  the  National  Association  of  Print¬ 
ing  Ink  Manufacturers,  announced 
that  date  commemorates  the  birthday 
of  America’s  first  printing  ink 
manufacturer,  Benjamin  Franklin. 
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Total  Market  Coverage 

(Continued  from  page  15) 

Describe  any  unusual  features,  variations,  etc.,  you  have  in 
your  TMC  program. 

Connecticut:  Bristol  Press,  pick  up  advertising  at  $2  per 
inch,  also  accept  slipsheets;  Manchester  Journal-Inquirer, 
mailings  are  prepared  in  carrier  walk  sequence  and 
delivered  to  final  destination  post  offices  by  us;  Stamford 
Advocate,  TMC  is  mailed  virtually  to  all  households  in 
eight  communities  adjacent  to  PM  A;  and  Waterbury  Re¬ 
publican- American,  offers  complete  composition,  printing 
and  delivery  program. 

Maine:  Portland  Press  Herald-Express  and  Maine  Sun¬ 
day  Telegram,  in  the  next  few  years  they  will  institute  a 
program  lo  sell  S'/z  by  1 1  sheets  on  a  zoned  basis  to  smaller 
advertisers  and  present  non-advertisers;  and  Waterville 
Morning  Sentinel,  they  offer  discounts  on  ROP  ads  for 
pick-up  runs  from/to  regular  newspaper.  Few  foot  carri¬ 
ers,  mostly  rural  route  delivery. 

Massachusetts:  Attleboro  Sun  Chronicle,  their  weekend 
mail  program  permits  them  to  accept  “pocketbook” 
inserts  used  by  large  retailers.  Also  have  a  per-piece  rate 
rather  than  CPM;  Brockton  Enterprise,  offers  pre-prints 
of  ROP  ads  in  8'/:  by  1 1  form,  or  custom  “slipsheets”  of 
same  size  for  inserting  in  “Total  Enterprise  Market  Cover¬ 
age  Option,”  also,  labels  are  addressed  as  name  of  resi¬ 
dent,  street  address,  city,  state  and  zip  code; 

Framingham  Middlesex  News,  package  meets  any 
advertiser’s  need  from  slipsheets  to  shared  mail  to  ROP  to 
census-based  demographic  distribution;  Holyoke 
Transcript-Telegram,  TMC  product  is  both  mail  and  car¬ 
rier  delivered,  and,  newspaper  lists  all  pre-prints  inserted 
in  the  TMC  package  on  page  one  in  a  box; 


Malden  Evening  News,  they  pick  a  seasonal  theme,  fill 
it  with  proper  editorial  content  and  gear  ads  accordingly; 
and,  Springfield  Newspapers,  S'/z  by  1 1  reprints  of  ROP 
ads  for  EMC  (Entire  Market  Coverage)  program. 

New  Hampshire:  Keene  Sentinel,  no  special  feature, 
using  a  magazine  as  a  vehicle  to  deliver  to  non¬ 
subscribers,  but  not  in  mail  portion;  and  Nashua  Tele¬ 
graph,  will  be  using  slipsheets. 

Rhode  Island::  Providence  Journal  Co.,  program  avail¬ 
able  to  full-run  pre-print  advertisers  who  may  purchase 
either  shared  or  solo  by  zip  code. 

Vermont:  Barre  Times-Argus,  zoning  by  zip  code  at  no 
additional  pricing;  and  Rutland  Herald,  free  want-ads  sec¬ 
tion. 


Hall  of  Fame  to  be  revived 

Michigan's  Journalism  Hall  of  Fame,  discontinued  in 
1%8  after  16  years,  will  be  revived  in  the  spring  by  the 
Michigan  Press  Association  and  the  Journalism  Pro¬ 
fessional  Advisory  Committee  of  the  Michigan  State  Uni¬ 
versity  School  of  Journalism. 

Candidates  from  any  news  medium  may  be  nominated, 
but  must  be  either  natives  of  Michigan  or  have  established 
their  professional  reputation  in  the  state. 

Nominations  will  be  open  every  year  from  December  I 
to  March  1.  They  will  be  processed  by  MSU  j-school 
chairman  Stan  Soffin,  head  of  the  Hall  of  Fame  Com¬ 
mittee.  Awards  will  be  made  at  the  school's  annual  ban¬ 
quet  in  the  spring. 

Original  members  of  the  Hall  of  Fame  wil  remain  in  the 
newly  established  group. _ 


CHRISTMAS 
A-COMIN’  .M 


Seeking  an  unusual  gift 
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Shop  Talk 

(Continued  from  page  40) 


press.  I  hurriedly  turned  to  the  front 
of  the  book  to  see  the  print  date: 
“First  Printing,  1961.” 

The  radio  book,  and  the  television 
book,  were  considerably  more  mod¬ 
ern.  All  were  published  by  the 
NRMA,  which  substantiated  my 
impression  that  the  NRMA  marketing 
people  aren’t  too  excited  about  news¬ 
papers,  either. 

That  impression  was  repeated 
again  and  again  throughout  the  semi¬ 
nar  and  in  the  roundtables  and  work¬ 
shops.  The  story  line  was  nearly  al¬ 
ways  the  same:  “Newspapers  may 
have  done  the  job  for  us  in  the  past, 
but  television,  radio  and  direct  mail 
are  how  you  reach  your  customers  in 
the  modern  world  today.” 


To  be  quite  honest, 
newspapers  wouldn’t 
even  have  been  chosen 
as  good  fish  wrappers  in 
the 

Friday-Saturday-Sunday 
seminar . . . 


Stanley  J.  Goodman,  former  chair¬ 
man  of  the  May  Department  Stores, 
sounded  that  theme  in  his  keynote 
address.  “Shopping  is  a  form  of 
entertainment  —  helped  by 
excitement;  killed  by  monotony,”  he 
said.  “Prices  alone  can  never  capture 
the  customer's  imagination.” 

Goodman  said  department  stores 
should  analyze  “whether  or  not  their 
choice  of  media  has  kept  pace  with  the 
media  choice  of  their  customers.” 
,His  two  key  buzzwords  were 
“positioning”  and  “image.” 

Marvin  J.  Rothenberg,  president  of 
a  market  research  firm  in  New  Jersey, 
echoed  Goodman,  but  also  noted  that 
advertising  “grouping”  today  is 
wrong. 

“Newpapers  should  not  be 
grouped  with  direct  mail  as  ‘print’,” 
Rothenberg  said.  “Television  should 
not  be  grouped  with  radio  as  ‘broad¬ 
cast’.  We  really  should  group  news¬ 
papers  and  television  as  ‘mass  media' 
and  direct  mail  and  radio  as  ‘targeted 
media’. 

Retailers  also  must  realize  that  the 
biggest  illusion  in  retailing  is  that  a 
store  needs  to  add  customers, 
Rothenberg  said.  “In  reality,  the  best 
strategy  a  retailer  can  use  is  to  con¬ 
centrate  on  the  customers  you 
already  have  (through  direct  mail). 
Repeat  customers  account  for  two- 
thirds  to  four-fifths  of  ail  sales.” 


The  newspaper  is  a  shopping 
medium,  Rothenberg  said,  “but 
television  is  a  more  powerful  com¬ 
municator.  This  is  the  reason  televi¬ 
sion  is  used  to  build  product  aware¬ 
ness  and  label  dominance,”  he  con¬ 
cluded. 

Television  also  got  a  boost  from 
Donald  O’Brien,  the  Jordan-Marsh 
vice  president  of  marketing,  who  daz¬ 
zled  the  seminarians  with  his  store’s 
“success  story”  —  which  he  said  was 
accomplished  through  a  media  mix 
that  saw  newspapers  cut  from  62%  of 
budget  to  40%  and  direct  mail 
increased  to  42%  and  TV  increased  to 
18%. 

O’Brien  noted  the  need  to  change 
media  to  match  the  changing  market 
place,  and  in  particular  the  “boom¬ 
ers”  —  those  babies  born  between 
1947  and  1964.  He  said  there  were  72 
million  of  these  “boomers”  in  the 
marketplace  today  but  that  there  were 
two  other  sides  just  as  important  — 
two-income  families  (which  also 
means  younger  adults,  fewer  chil¬ 
dren,  and  better  education);  and 
upscale  housholds  (average  house¬ 
hold  income  now  is  $40,000  and  will 
increase  by  80%  before  1990,  O’Brien 
said). 

Jordan-Marsh  now  believes  it  is 
successfully  reaching  this  customer 
base  through  its  new  merchandise  and 
a  new  environment. 

“Our  goal  was  to  be  an  exciting, 
entertaining  place  to  shop,”  O’Brien 
said. 

Heavy  use  of  TV  ,  as  well  as 
pinpointing  specific  customer  seg¬ 
ments  with  its  slick  “JM  Magazine” 
has  been  the  key  to  this  success, 
O’Brien  said. 

The  baby  boom  populace  also 
received  emphasis  from  Warren 
Kornblum,  an  advertising  agency 
executive  from  Toronto. 


Frank  Hennessey  did 
his  usual  good  job  with  a 
co-op  presentation  in  one 
of  the  six  workshop 
sessions. 


“Advertising  is  the  creative 
execution  of  a  sound  strategic 
marketing  program,”  Kornblum  said. 
“To  be  creative  means  to  ‘dare  to  be 
great’  —  to  look  for  something 
unique.  Advertising  should  create 
loyalty  —  50%  for  today.  50%  for 
tomorrow. 

“Efficient  media  selection  is  the 
key  —  you  must  get  to  the  people 
where  they  are.  You  have  to  use  the 
media  your  customers  are  using.  Life¬ 
style  appeal  is  very  important — you 


have  to  appeal  to  people  in  the  way 
they  live.” 

“Be  target  selective,”  Kornblum 
advised  the  retailers.  “The  baby 
boom  theory  now  is  a  reality.  This  is 
the  single  most  important 
demographic  grouping  in  the  history 
of  retailing.  When  you’re  targeting 
this  segment,  remember  that  the 
boomers  generally  are  an  energetic 
group  so  play  on  their  energy  level.” 
Kornblum  had  numerous  television 
commercials  to  back  up  this  state¬ 
ment. 

Television’s  presentation  at  the 
seminar  —  given  by  Wally  Westphal, 
director  of  retail  for  the  Television 
Advertising  Bureau  —  stressed 
research  and  demographics. 

“Know  your  customer,  appeal  to 
the  specific  demographics  of  your 
customer,”  Westphal  said.  “Know 
what  specifics  affect  your  customers, 
such  as  store  hours,  return  policy. 


The  newspaper  isn’t  the 
old,  musty,  dusty, 
out-of-date  product  many 
of  today’s  marketing  and 
advertising  experts  seem 
to  think  it  is. 


decor  of  store,  etc.,  but  also  know  the 
other  variables  as  well,  such  as  age 
(both  in  terms  of  years  and  in  terms  of 
attitude);  conservative  or  modern, 
etc.” 

Westphal  also  predicted  the  new 
30-  and  60-minute  “video  rock” 
advertising  programs  would  be  a  big 
success  for  retailers.  A  department 
store  provides  a  30-  or  60-minute 
“show”  which  includes  fashions 
worn  by  teenagers  with  telephone 
numbers  or  catalog  page  numbers  su¬ 
perimposed  during  the  scenes. 

It  remained  for  William  Stakelin, 
president  of  the  Radio  Advertising 
Bureau,  to  “dazzle”  the  seminarians 
with  radio  superlatives  as  the  seminar 
concluded. 

“Radio  advertising  is  a  ‘one-on- 
one’  personal  relationship,”  he  said. 
“It  is  the  only  personal  one-on-one 
irelationship  left  today.” 

The  NRMA  “line”  is  somewhat 
similar  to  that,  although  you  have  the 
feeling  the  N  RM  A  executives,  as  well 
as  the  advertising  managers  and 
marketing  executives  who  attended 
the  seminar,  still  know,  deep  down, 
that  newspapers  still  provide  the 
“bread  and  butter”  for  retailers. 
They  may  not  like  it,  but  the  truth  is 
there. 

Take,  for  example,  NRMA’s  recent 
Media  Survey.  Here  are  portions  of 
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the  story  as  it  appeared  in  the  NRMA 
publication,  AdIPro: 

“Newspapers  still  dominate  the 
advertising  budgets  for  most  retailers, 
but  its  share  of  dollars  is  declining 
while  direct  mail  spending  is  up. 

“So  said  the  stores  that  partici¬ 
pated  in  NRMA’s  updated  Media  Sur¬ 
vey. 

“One  hundred  percent  of  the  sur¬ 
vey  respondents  said  they  use  some 
newspaper  and  82.4%  ranked  its  use 
as  number  one.  However,  the  re¬ 
sponses  indicate  the  majority  of 
retailers  are  using  more  than  four 
media,  including  newspaper,  direct 
mail,  radio,  TV  and  ‘other’. 

“Among  stores  which  use  more 
than  four  media,  newspaper  is  over¬ 
whelmingly  number  one,  wth  84.6%; 
direct  mail  is  number  two,  with 
53.8%;  and  TV  is  number  three,  at 
53.8%. 

“Radio  and  direct  mail  are  second 
and  third  most-used  media,  the  sur¬ 
vey  shows.” 

Results  of  the  survey  most  heavily 
weighed  in  favor  of  newspapers.  In 
each  instance  for  store  openings, 
store  wide  sales,  holiday  ads,  reduced 
and  regular-priced  item  ads,  more 
than  95%  of  the  retailer  respondents 
said  they  use  newspapers. 

The  figures  are  much  lower  for  the 
other  media. 


These  figures  substantiate  for  me 
newspapers’  dominance  as  the  best 
retail  advertising  medium.  The  news¬ 
paper  isn’t  the  old,  musty,  dusty,  out- 
of-date  product  many  of  today’s 
marketing  and  advertising  experts 
seem  to  think  it  is. 

Oh,  if  only  someone  would  tell 
these  “boomer  advertising 
executives”  our  exciting  story. 

Vending  machine 
fight  halted 

The  town  of  Longmeadow,  Mass., 
is  not  going  forward  in  the  litigation 
progress  over  placement  of  New  York 
Times  vending  machines  on  town  tree 
belts.  Police,  acting  on  the  strength  of 
town-bylaws  and  responding  to  resi¬ 
dent  complaints,  had  confiscated 
three  machines. 

The  Board  of  Selectmen,  however, 
has  been  reminded  by  town  counsel 
David  J.  Martel  that  the  Times  has 
already  won  several  court  cases 
upholding  its  rights  to  place  boxes  on 
public  property. 

He  added  that  while  the  newspaper 
company  “could  have  put  on  a  better 
public  relations  effort,’’  in  his 
opinion,  going  to  court  on  the  basic 
issue  is  not  recommended. 


Alcohol  ad  policy 
is  challenged 

A  California  college’s  right  to  ban 
tobacco  and  alcohol  advertising  in  the 
student  newspaper  has  been  chal¬ 
lenged  in  a  lawsuit  filed  by  the  paper’s 
faculty  adviser  and  current  and  form¬ 
er  student  editors. 

They  are  represented  by  American 
Civil  Liberties  attorney  Gary  Wil¬ 
liams.  who  said  the  action  by  Mt.  San 
Antonio  College  in  Walnut  violates 
both  state  and  federal  free  press  and 
speech  guarantees. 

But  Dr.  Jim  Albanese,  vice  presi¬ 
dent  of  the  two-year  college,  said, 
“It’s  not  a  constitutional  issue.” 

The  action  against  the  ads  in  the 
Mountaineer  Vreekly  was  taken  by 
the  school’s  five-member  board  of 
trustees. 

Faculty  adviser  Donald  Newman 
said  he  had  been  trying  to  improve  the 
paper  by  adding  revenue  from  alcohol 
and  tobacco  ads.  He  and  former  edi¬ 
tor  Roger  Hayek  were  joined  in  the 
suit  by  the  paper’s  current  editor, 
Michele  Linehan.  Williams  is  asking 
the  Los  Angeles  Superior  Court  to 
declare  the  current  advertising  policy 
unconstitutional  and  to  issue  an 
injunction  preventing  the  college 
from  imposing  its  policy  on  such  ads. 
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Author  of  ‘Megatrends’  now  in  newspapers 


The  author  of  Megatrends,  which 
has  been  a  bestseller  in  hardcover  and 
paperback  for  almost  two  years,  is 
now  doing  a  feature  for  Universal 
Press  Syndicate. 

“John  Naisbitt’s  Trend  Notts” 
spotlights  one  trend  a  day,  five  times  a 
week,  in  an  approximately  100- word 
blurb  accompanied  by  an  illustration. 
Naisbitt  notes,  for  instance,  that  there 
may  soon  be  “a  string  of  women  U.S. 
Presidents,”  America  is  “moving 
toward  a  union-free  society,”  “work¬ 
place  nonsmoking  laws  are  now 
operational  in  more  than  half  the 
states,”  “the  climate  seems  ripe  for 
the  banning  of  beer  and  wine  com¬ 
mercials  on  television  and  radio,” 
“computers  may  revolutionize  the 
most  practical  aspects  of  farming,” 
“the  prison  population  is  almost 
twice  that  of  ten  years  ago”  because 
of  the  “shift  from  rehabilitation  to 
punishment,”  and  the  average  college 
student  is  now  older. 

Naisbitt  is  chairman  of  the  Naisbitt 
Group  and  the  publisher  of  Trend  Re¬ 
port,  a  quarterly  summary  of  emerg- 


John  Naisbitt 


ing  U.S.  trends,  and  John  Naishitt’s 
Trend  Letter,  a  biweekly  update  on 
these  trends.  Subscribers  to  these 
publications  include  AT&T,  Ogiivy  & 
Mather,  Merrill-Lynch,  Aetna, 


General  Motors,  General  Electric, 
and  Atlantic  Richfield. 

The  “social  forecaster” — who 
studied  political  science  at  Harvard, 
the  University  of  Utah,  and  Cornell — 
has  spent  20  years  in  business  himself. 
He  worked  as  an  executive  at  IBM 
and  Eastman  Kodak  before  founding 
the  Urban  Research  Corp.  in  1968.  He 
has  served  as  senior  vice  president  of 
Yankelovich,  Skelly  and  White,  and 
chairman  of  the  board  of  the  Center 
for  Policy  Process  in  Washington. 

Naisbitt  also  served  as  special 
assistant  to  President  Lyndon  John¬ 
son  and  to  Secretary  of  Health, 
Education  and  Welfare  John  W. 
Gardner;  and  as  assistant  to  U.S. 
Commissioner  of  Education  Francis 
Keppel  and  to  chairman  of  the  Com¬ 
mission  of  Presidential  Scholars  Dr. 
Milton  Eisenhower. 

The  U.S.  Marine  Corps  veteran  is 
the  author  of  Unfit  for  Service,  which 
discusses  the  draft  and  the  history  of 
basic  education  in  the  military,  and 
Right  On!  A  Documentary  of  Student 
Protest . 


Tribune  syndicate  offering  two  business  features 


Tribune  Media  Services  (TMS)  is 
offering  two  new  business  features — 
“Banks  vs.  Money  Funds”  by  Wil¬ 
liam  E.  Donoghue  and  Robert  K. 
Heady  and  “Tom  Peters  on 
Excellence”  by  Tom  Peters. 

The  first  feature  consists  of  a  table 
which  enables  readers  to  compare 
who's  paying  the  highest  returns  on 
both  bank  and  money  fund  accounts. 
It  is  compiled  by  Consumer  Financial 
News  Service,  a  joint  venture  of 
Donoghue  and  Heady. 

Donoghue  is  president  of  the  Hol- 
liston.  Mass. -based  Donoghue 
Organization,  which  publishes  the 
“Donoghue  Money  Letter”  and 
“Donoghue's  Money  Fund  Report,” 
also  distributed  by  TMS.  Heady  is 
president  of  the  Miami  Beach-based 
Advertising  News  Service,  which 
publishes  “UK)  Highest  Yields”  and 
“Bank  Rate  Monitor.” 

Initial  subscribers  to  “Banks  Vs. 
Money  Funds” — which  also  consists 
of  two  money  market  charts — include 
the  Detroit  News,  San  Francisco 
Chronicle,  Dallas  Morning  News, 


Chicago  Tribune,  and  Denver  Post. 

“Tom  Peters  on  Excellence” — 
which  will  debut  January  7 — has  been 
picked  up  by  the  Baltimore  Siin, 
Detroit  Free  Press,  Los  Angeles  Dai¬ 
ly  News,  Houston  Chronicle,  Dallas 
Times  Herald,  San  Francisco 
E.\aminer,  and  others. 

The  writer  of  the  8(K)-word  weekly 
column  is  a  management  consultant 
who  coauthored  the  number-one 
bestseller  In  Search  of  Excellence: 
Lessons  from  America's  Best  Ran 


Companies. 

Peters — who  has  also  written  for 
the  Wall  Street  Journal  and  Harvard 
Business  Review  and  has  a  weekly 
spot  on  the  cable  tv  show  Business 
Times — said  his  column  will  consist 
of  “more  than  the  principles  of  orga¬ 
nizational  excellence  derived  from 
my  recent  research:  it  will  contain 
practical  advice  on  how  to  implement 
those  principles  every  day,  as  well  as 
concrete  examples  of  excellence  in 
action.” 
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Joyce  Maynard  is  writing  ‘Domestic  Affairs’  column 


Joyce  Maynard  this  month  began 
writing  a  weekly  750-word  column  for 
the  New  York  Times  Syndication  Sales 
Corporation. 

“Domestic  Affairs,”  said  the 
syndicate,  “talks  to  contemporary 
women  in  their  20s  and  30s  about  the 
other  half  of  their  life — the  one  at 
home.’’ 

Maynard  added  that  the  column — 
which  has  been  picked  up  by  the  Bos¬ 
ton  Globe,  Los  Angeles  Daily  News, 
and  others — is  “kind  of  a  running  let¬ 
ter  from  my  kitchen  about  the  small 
dramas  of  domestic  life  .  .  .  like 
wanting  a  nightgown  for  one’s  birth¬ 
day  and  getting  a  meat  thermometer 
instead.  It’s  also  about  the 
extraordinary  dramas  that  go  on  in 
ordinary,  familiar  places  close  to 
home.’’ 

The  30-year-old  Maynard  first 

A  fall  book  selection 

Several  books  by  syndicated 
creators  have  recently  been  released. 

Garfield  Loses  His  Feet  and  Gar¬ 
field  in  the  Rough  are  the  two  latest 
Ballantine  collections  from  cartoonist 
Jim  Davis  of  United  Feature  Syn¬ 
dicate. 

The  World  According  to  Breslin 
(Ticknor  &  Fields)  features  columns 
by  Jimmy  Breslin  of  Tribune  Media 
Services  And  Elvis  Is  Dead  and  / 
Don’t  Feel  So  Good  Myself  (Peach¬ 
tree)  contains  the  humorous  observa¬ 
tions  of  Lewis  Grizzard  of  the  Regis¬ 
ter  and  Tribune  Syndicate. 

Also,  columnist  Nicholas  Von 
Hoffman  of  King  Features  Syndicate 
has  written  a  novel  called  Organized 
Crimes  (Harper  &  Row). 

And  The  Moveable  Nest  (Ten 
Speed  Press)  by  Tom  Schneider  of 
Chronicle  Features  has  been  pub¬ 
lished  to  mark  the  first  anniversary  of 
the  do-it-yourself  column  of  the  same 
name,  it  is  a  revised  edition  of  a  book 
published  by  Delta  in  1981. 

‘Boarding’  is  ending 

“Our  Boarding  House,”  the  comic 
created  by  Gene  Ahern  in  1922,  will 
end  on  December  22. 

Major  Hoople,  the  panel's  pivotal 
character,  spent  over  62  years  as  a 
"stately  gentleman  who  was  always 
on  the  lookout  for  a  get-rich-quick 
invention,  much  to  the  amusement  of 
his  boarders.”  In  the  last  week  of  the 
comic,  he  finally  sells  a  solar  energy 
invention  to  an  oil  sheik  for  $5  million. 


Joyce  Maynard 

came  to  national  attention  as  a  Yale 
University  student  when  her  article, 
“An  18-Year-Old  Looks  Back  on 
Life,’’  appeared  in  the  New  York 
Times  Magazine.  That  piece  led  to  a 

The  Newspaper  Enterprise  Associa¬ 
tion-distributed  panel  has  been  writ¬ 
ten  by  Tom  McCormick  since  1958 
and  drawn  by  Les  Carroll  for  the  past 
13  years. 

Encourages  reading 

Erma  Bombeck  has  written — and  is 
pictured  in — an  ad  for  International 
Paper  Company  entitled  “How  to  en¬ 
courage  your  child  to  read.’’ 

The  “At  Wit’s  End"  columnist, 
currently  distributed  by  News  Amer¬ 
ica  Syndicate,  will  be  moving  to  the 
Los  Angeles  Times  Syndicate  in  April. 


contract  with  Doubleday  for  a  book 
entitled  Looking  Back:  A  Chronicle  of 
Growing  Up  Old  in  the  Sixties  {\97i). 

The  New  Hampshire  native  went 
on  to  become  a  twice-a-week  com¬ 
mentator  on  CBS  Radio  and  on  CBS 
Morning  News  with  the  “Spectrum” 
series.  Maynard  also  served  as  a 
reporter  for  the  N.Y.  Times  and  col¬ 
umnist  for  Vogue. 

In  1978,  she  married  artist  Steve 
Bethel.  They  moved  back  to  New 
Hampshire  from  New  York  and  now 
have  three  kids. 

Maynard  has  also  written  a  novel 
called  Baby  Love  (Knopf,  1981).  She 
presently  does  a  monthly  book  col¬ 
umn  for  Mademoiselle  and  serves  as  a 
consultant  for  Family  Circle.  And  she 
penned  a  series  of  “Hers”  columns 
for  the  N .  Y.  Times  this  year  that  were 
syndicated  nationwide. 

Readers  pick  Royko 

Readers  love  Mike  Royko  but 
loathe  George  Will,  according  to  a  re¬ 
cent  survey  rating  the  syndicated  col¬ 
umnists  carried  by  the  Capital  Times 
of  Madison,  Wis. 

Ninety-nine  of  201  respondents 
rated  Royko  “terrific,”  another  56 
said  he  was  “usually  good,”  while 
only  ten  rated  the  Tribune  Media  Ser- 
vices-distributed  writer  “not  so  hot.” 
Just  six  readers  said  they  never  read 
Royko. 

By  contrast.  Will  was  rated  “not  so 
(Continued  on  page  30) 
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hot”  by  56  readers  and  “terrific”  by 
only  33.  Another  34  claimed  never  to 
read  the  conservative  pundit  syndi¬ 
cated  by  the  Washington  Post  Writers 
Group  (WPWG).  Many  letter  writers 
asked  the  paper  to  drop  Will,  said 
associate  editor  Phil  Haslanger. 

“Sorry,  but  we’ll  keep  him,” 
Haslanger  wrote.  “He  may  be  con¬ 
troversial,  he  may  get  you  mad  some¬ 


times,  but  1  think  he  offers  an 
important  conservative  perspective 
that  challenges  us  on  the  liberal  end  of 
the  spectrum  to  think  through  what 
we  are  saying.  There  ought  to  be  room 
on  these  pages  for  at  least  one  regular 
conservative  and  of  those  available,  I 
think  Will  is  the  best.” 

Ellen  Goodman  of  WPWG,  the  only 
woman  syndicated  columnist  carried 


by  the  paper,  generated  considerable 
enthusiasm,  with  62  readers  rating  her 
“terrific”  and  another  74  saying  she 
was  “usually  good.”  She  was  rated 
“not  so  hot”  by  21  readers  and  “nev¬ 
er  read”  by  14.  Also  relatively  pop¬ 
ular  was  columnist  Richard  Cohen  of 
WPWG,  rated  “terrific”  by  56  and 
“usually  good”  by  85. 

— Mark  Fitzgerald 


Four  syndicate  execs  address  conference  on  media 


Syndicates  must  work  harder  to  sell  features  than  they 
did  a  decade  ago  because  of  the  decline  in  the  number  of 
truly  competitive  dailies,  according  to  Thomas  N. 
Thornton. 

The  Universal  Press  Syndicate  vice  president,  speaking 
at  a  session  of  the  sixth  annual  National  Media  Conference 
in  New  York  City  earlier  this  month,  also  noted  that  syn¬ 
dicates  put  new  comic  and  text  submissions  “under  much 
closer  scrutiny”  than  in  the  past  “because  it  is  more 
difficult  to  launch  a  feature  in  this  market.” 

And  Thornton  said  new  submissions  are  studied  more 
carefully  than  in  previous  years  to  see  if  they  have  poten¬ 
tial  for  spinoff  products  and  other  licensing  applications. 
“Our  growth  and  profits  are  coming  more  than  ever  from 
extensions  of  properties,”  he  declared. 

Other  panelists  at  the  “Making  an  Impact  with  Feature 
Syndicates”  session  included  Register  and  Tribune  Syn¬ 
dicate  president  Dennis  R.  Allen,  King  Features  Syndicate 
vice  president  and  general  manager  Allan  Priaulx,  and 


fl.' 


Bushell  and  Thornton  (photo  by  David  Astor). 

United  Feature  Syndicate  and  Newspaper  Enterprise 
Association  vice  president  and  sales  manager  Brad 
Bushell.  They  discussed,  among  other  things,  the  best 
ways  for  public  relations  people  to  approach  columnists 
when  trying  to  pitch  stories. 

— David  Astor 


Frank  Swertlow  doing  ‘Hollywood  Freeway’  column 


A  thrice-weekly  column  offering 
news  about  celebrities  and  the  enter¬ 
tainment  world  is  being  distributed  by 
Universal  Press  Syndicate. 

“Hollywood  Freeway”  by  Frank 
Swertlow  provides  information  on 
Donna  Reed  stepping  into  the  Miss 
Ellie  role  on  Dallas,  a  book  by  Brooke 
Shields  in  the  works,  a  possible  auto¬ 
biographical  movie  for  Richard 
Pryor,  Jane  and  Peter  Fonda  working 
together  on  a  film  for  the  first  time, 
and  so  on. 

Swertlow  is  currently  based  at  the 
Los  Angeles  Daily  News  and  is  also  a 
consultant  to  NBC  News  and  a  free¬ 


lance  correspondent/producer  for  the 
Today  show. 

He  formerly  worked  for  the  Los 
Angeles  Herald  Examiner,  Chicago 
Sun-Times/Chiciigo  Daily  News  (as 
TV  critic),  and  United  Press 
International  (as  TV  critic,  foreign 
desk  editor,  and  national  desk  editor). 
As  a  columnist  and  feature  writer  for 
TV  Guide,  he  reported  on  such  mat¬ 
ters  as  the  treatment  of  child  actors 
and  the  effects  of  cocaine  use  on  the 
film  and  TV  industries.  The  Man¬ 
hattan  College  and  Georgetown  Uni¬ 
versity  graduate  has  also  written  for 
New  York,  Cosmopolitan,  etc. 


Frank  Swertlow 


‘Health  and  Fitness  News  Service’  to  offer  several  books 


The  “Health  and  Fitness  News 
Service”  will  be  offering  its  subscrib¬ 
ers  excerpts  from  five  books  between 
January  6  and  February  3. 

The  books  include  Pumping  Iron  II: 
The  Unprecedented  Woman  (three- 


part  series).  Women  Coming  of  Age 
by  Jane  Fonda  (article).  Dr.  Lendon 
Smith’s  Low-Stress  Diet  (five  parts). 
The  Executive  Body — A  Complete 
Guide  to  Fitness  and  Stress  Manage¬ 
ment  for  the  Working  Woman  (five 


parts),  and  Morgan  Fairchild’s  Super 
Looks  (three  parts). 

The  news  service  (see  E&P,  August 
13,  1983)  is  distributed  by  the  Los 
Angeles  Times  Syndicate. 


30 


EDITOR  &  PUBLISHER  for  December  22,  1984 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

ENTERTAINMENT 

POLITICAL  COLUMNS 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

POLITICS“The  latest  line  on  political 
races,  issues,  candidates.  Weekly.  Rea¬ 
sonable  rates.  Call  (504)  891-3509. 

MONEY 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  nev/s.  Mike  LeFan,  1802 

S  13th.  Temple  TX  7650  h 

Feature 

your  features  in 

Features  Available 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

REUGION 

"ETHICS  &  RELIGION"  is  a  weekly  col¬ 
umn  by  Michael  J.  McManus  published 
by  90  papers  with  5  million  circulation. 
"His  goal  is  to  report,  analyse  and  com¬ 
ment  on  problems  of  a  spiritual  nature 
and  to  suggest  answers  to  those  pro- 
^-.^ems,  "  said  the  Anchorage  Daily  News 
in  introducing  it.  For  samples  write  Mike 
McManus,  85  Halliwell  Dr.,  Stamford, 
CT  06902;  (203)  357-1114. 

REAL  ESTATE 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

ANNOUNCEMENTS 


ANTIQUEIWORKABLE  j 

NEWSPAPER  BROKERS 

ANTIQUE/WORKABLE  j 

Hand  carved  wooden  type  from  late  19th  i 
century  printing  plant.  Approximately  | 
20  fonts  14-72  point.  Unusual  collec- 1 
tion.  Works  pn  flatbed  or  makes 
interesting  decor.  Asking  $10,000. 
(516)  922-4215,  PO  Box  28.  Oyster 
Bay.  NY  11771. 

1 

TO  BUY  OR  SELL 

A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  4  ASSOCIATES 
•Brokers  ^Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 

Dave  Kramer  217-784-4736 

Roy  Holding  305-335-9082 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  ' 
depreciation,  insurance,  corporate  and  j 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N.  { 
Bol  itho.  PO  Box  7133,  Shawnee  M  ission  i 
KS  66207. 

JAMES  W.  HALL.  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  4  COMPANY 

Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

1  MEL  HODELL,  Newspaper  Broker, 

!  PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

BrokersOonsultantS'Appraisers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEVIfSPAPER  BROKERS 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 

Robin  R.  Lind  (804)  784-3713 

Frank  L.  Thomas  (919)  563-3365 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Newspapers,  Inc.,  PO  Box  7.  Center,  TX 
75935,  (409)  598-6146  or  598-5419, 
Jim  Chionsini,  President. 

NEWSPAPER  BROKERS 

Over  300  Newspapers  Sold 

25  Years  of  Service 

W.  B.  GRIMES  4  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(2(32)  628-1133 

NEWSPAPERS  FOR  SALE 

ESTABLISHED  South  Florida  social  tab¬ 
loid  grossing  high  five  figures.  Ideal  for 
husband/wife  team.  Earnings  will 
exceed  $40,000.  Owner  will  carry  note 
for  responsible  purchasers.  (305)  334- 
2521,  PO  Box  584,  Jensen  Beach.  FL 
33457. 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith.  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

SOUTHWESTERN  U.S.  NEWSPAPERS. 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801 
Exposition  Blvd.,  Austin.  TX  78703, 
(512)  476-3950. 

EXCLUSIVE  COUNTY  SEAT  WEEKLY 
FOR  SALE.  $125,000  with  good  terms. 
Profitable,  $100,000  average  gross. 
Contact  confidentially:  Publisher,  Box 
98.  McCormick,  SC  29835.  (803)  465- 
2111. 

CRIBB  MEDIA  SERVICE 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

FOR  THE  OUTDOOR  enthusiast.  3400 
paid  weekly  print  shop  in  Michigan's 
Upper  Peninsula.  $230,000  gross. 
$1/0,000  with  terms.  $100,00  cash. 
Box  8298,  Editor  4  Publisher. 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

FOR  SALE: 

HIGH  PROFIT,  SOUTH  TEXAS  COUNTY 
SEAT  WEEKLY,  1984  Est.  Gross 
$240M.  Profit  $95M.  Selling  Price 
$325M,  Terms  1/3  down,  balance  10 
years  at  11%.  Serious  inquiries  only. 
Box  8329,  Editor  4  Publisher. 

Appraisals,  Mergers,  Sales. 

1  No  Charge  for  Consultation, 

i  WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

i  Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

Holiday 

Greetings 


from  the  Editor  &  Publisher 
Classified  Department 


ANNOUNCEMENTS  ANNOUNCEMENTS  ;  |BA|J|P|U|EMT 

NEWSPAPERS  FOR  SALE _ FREELANCE _  j  CMUII'IVICPI  I 

FOR  SALE:  ‘'Varmint  Hunter”  |  WOULD  LIKE  to  see  a  book  that  has  &  SUPPLIES 
magazine.  Guns,  shooting,  varmint  interpretations  of  the  Declaration  of 
hunting  and  calling.  A  quarterly  in  independence  from  journalists  all  over 

trowth  stage.  Great  potential.  Write  J.  the  country.  Is  anyone  else  interested  in 
anders.  Box  1011,  Buffalo,  WY  this?  Charles  Connett,  Faucett,  MO  CAMERA  &  DARKROOM 


ANNOUNCEMENTS 

FREELANCE 


MID-ATLANTIC  WEEKLIES 
$75  K  to  Million  and  Half  basad  on 
gross.  Reasonable  terms.  VIRGINIA 
exclusive  in  two  counties.  NORTH 
CAROLINA,  seven  weeklies  and  web- 
offset  commercial. SOUTH  CAROLINA, 
three  weeklies  in  Metrolina.  PENNSYL¬ 
VANIA,  two  weeklies,  owner  financing, 
less  than  gross. 

EDWIN  0.  MEYER, ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd,  Richmond  VA 

Ed.  0  Meyer . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713 

Frank  L.  Thomas . (919)  563-3365 


NORTH  JERSEY  WEEKLY.  Working 
partner  or  sale.  Terms.  Est.  Vz  century. 
Must  sell.  No  dilettantes.  Box  8372, 
Editor  &  Publisher, 


•‘N.C.  WEEKLY  WITH  BIG  POTEN¬ 
TIAL."  Will  sell  for  $42,000  gross.  Easy 
terms  on  balance  by  Seller.  Please,  only 
serious  prospects  with  $14,000  down 
apply.  Dream  husband-wife  situation. 
Box  431,  Graham,  NC  27253,  or  call 
(919)  228-7851. 

SPECIALTY  WEEKLY  in  Florida  coastal 
city.  Same  publisher  more  than  20 
years.  Well  accepted  in  large,  growing 
market.  New  typesetting,  very  small 
debts  but  good  depreciation  and  cash 
flow.  Gross  $500,000  in  '84  and  grow¬ 
ing.  $170,000  profit  before  taxes,  sell 
for $350,000 cash.  Box 8318,  Editor&  ] 
Publisher.  : 

THRIVING  27  year  old  TMC  direct  mail 
weekly  community  newspaper  Zone  1, 
Grossing  $750,000.  Asking  1  times 
gross.  Box  8319,  Editor  &  Publisher. 

TWO  TWICE  MONTHLY  controlled 
circulation  newspapers,  one  suburban, 
one  business,  in  major  Texas  metro  area. 
$573K  buys  both  plus  real  estate,  owner 
financing.  Associated  Texas  Newspap¬ 
ers,  Inc.,  Bill  or  Ed  Berger,  1801 
Exposition  Blvd.,  Austin,  TX  78703, 
(512)  476-3950. 

3  WEEKLY  NEWSPAPERS  as  a  unit. 
Paid  circulation  12,500.  Gross  this  year 
$1,500,000.  Monopoly  situations. 
Computerized.  Management  in  place.  1 
Price  at  7  times  cash  flow.  [ 

Bob  Houk 

Box  1584,  Tubac,  Az.  85646 
602-398-9112 


PUBLICATIONS  AVAILABLE 

FOR  CHRISTMAS,  give  yourself  the 
facts  to  buy  a  newspaper.  "How  to  Pur¬ 
chase  a  Newspaper  and  Succeed." 
Inside  details,  appraisals,  tax  tips,  sam¬ 
ple  contracts,  by  Publisher,  Editor, 
Broker,  Jay  Brodell.  $22.50.  Mountain 
West  Publishing  Co..  Box  1841,  Grand 
Junction,  CO  81502. 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


INCREASE  YOUR  SPACE  SELLS 

A  GUIDE  TO  SELLING  ADVERTISING 
SPACE,  written  by  an  ad  agency  exec, 
details  what  should  be  in  your  media  kits 
and  sales  presentations;  how  ad  agenc¬ 
ies  select  publications;  market  research; 
working  with  sales  reps;  circulation 
audits;  co-op;  etc.  $50($75  after  1/1). 
Write  to:  SALES,  Box  480311,  LA,  CA 
90048. 


CAMERA  8,  DARKROOM  | 

NOW  AVAILABLE  through  consolida- ! 
tion,  one  of  the  best  production  cameras 
made:  Chemco  Spartan  horizontal,  mod¬ 
el  1232,  with  pulse  Xeon  lights,  automa¬ 
tic  roll  film  back.  Union  Democrat,  H.C. 
McGee,  (209)  532-7151  j 

SQUeeze  Lenses,  new  and  trade! 

ins.  .  .  I 

Manufacturer/Specialists  since  1968  j 
New,  super  designs  surpass  all  I 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SOFTWARE 

- 1 

CIRCULATION  $1395.  Address  labels.  ; 
subscription  postcard  billing,  PO  statis- 
tics;  paid / free/total-market 
combinations.  IBM  compatible;' 
TRS80III.  4,  4P.  Demo  disk  $50-1 
refundable.  Free  brochure.  BURCO  Sys- 1 
terns,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.(916)846-3661.  ! 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

GEORGE  BLUE 

Will  be  available  February  4,  1985.  Fif¬ 
teen  years  circulation  subscription  sales 
as  contractor,  consultant,  employee  with 
expertise  in  telemarketing  and  crew 
sales.  Wish  to  associcate  with  a  news¬ 
paper  in  a  competitive  market.  Maybe 
your  paper  is  2  and  wants  to  be  1  or 
you're  1  and  want  to  stay  that  way.  If  you 
have  a  good  challenge  I'm  open  for  dis¬ 
cussions.  I  am  not  cheap  but  I  am  rea¬ 
sonable  and  flexible.  Call. ..Let's  talk. 

(305)  433-5242 


NEWSPAPERS  WANTED  \ 

VETERAN  INDEPENDENT  Daily  news-  i 
paper  owner  publisher  looking  for  small/ 
medium  daily  publication.  Our  success- 1 
ful  track  record  is  one  of  quality  journal-  i 
ism,  community  service  and  effective  \ 
management.  We  are  prepared  to  pay  j 
cash  and  are  receptive  to  any  reasonable  i 
sale  options  desired.  Your  response  will  ! 
be  treated  in  strict  confidence  by  owner  I 
publisher  desiring  acquisition.  Write  Box  < 
8335,  Editor  &  Publisher.  1 

WELL  RESPECTED,  growing  Canadian  j 
daily  newspaper  with  cash  seeks  to  pur¬ 
chase  smaller  newspapers  (5000- 1 
10.000  circulation).  Write  or  phone 
Arthur  Weeks.  Sterling  Newspapers, 
LTD.  PO  Box  10079,  Pacific  Center,  ] 
Vancouver,  B.C.  V7Y1B6.  (604)  682- 
7755.  I 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences.  for  action  call;  (201)  966- 
5250. 

VER-A-Fast’s  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  75  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  11315 
Edgewater  Drive,  Cleveland.  OH  44102. 
(216)  651-2000. 

TYPESETTING  SERVICES 

TYPESETTING:  Lowest  rates  all  |Obs. 
Extra  low  to  tabloids'magazines. 
Straight  text  $2.00  per  1000  charact¬ 
ers.  Please  call:  (212)  242-9722. 

_ CONSULTANTS _ 

VIDEOTEX  or  TELETEXT  expertise,  plus 
hands-on  production  help:  editors,  writ¬ 
ers,  artists.  PROMPT  has  a  track  record 
with  two  NY  banks  and  AT&T.  For  more 
information  write  or  call:  Marci  Shatz- 
man,  president,  PROMPT,  109  Hilltop 
Ct.,  Langhorne.  PA  19047:  (215)  860- 
0138. 


EQUIPMENT  &  SUPPLIES 

_ MAILROOM _ 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts, 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler-Hammer,  I,  II,  III  stackers 

Baldwin  Count-O-Veyors  106's 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Cun/es 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


COMPUTER  SOFTWARE  | 

ADmanager  ! 

New  -  for  the  small  weekly:  ' 

Apple  Me,  300  accounts,  $1500  ! 

ADmanager  is  a  newspaper  advertising  I 
scheduling,  billing,  and  sales  reporting  ' 
software  system  for  microcomputers.  It  I 
runs  on  Apple,  IBM,  and  CP  M.  Com-  j 
plete  hardware.'software  package  avail-  | 
able.  Write  or  call  for  brochure  and  report  ! 
package.  Sunlight  Software,  PO  Box  j 
100,  Forestville,  CA 95436;  (707)  887-  ; 
7141,  I 

_ I 

PROBLEM  WITH  your  billing?  Our  pub-  ^ 
lisher  developed  packages  will  fit  easily  ' 
into  your  office.  Single  or  multi-zone  ver-  i 
sions  available  for  the  IBM  PC  or  TANDY  ' 
microcomputers.  Our  BASIC-400  starter  i 
system  costs  under  $6000.  This  I 
includes  the  computer,  printer  and  bill- , 
ing  software  for  up  to  400  customers.  ; 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- ! 
uk,  Publisher  Control  Systems.  223  W  I 
5th,  Shawano  Wl  54166;  (715)  526-  i 
6547.  ! 

SYSTEM  390  j 

Display  3d  scheduling  and  billing.  | 
Classified  ad  typesetting  and  billing  j 
Circulation  management.  1 

Typesetting  interface  and  editing  soft-  j 
ware. 

Software  for  TeleVideo  multi-user  sys- ; 
terns.  IBM,  DEC  and  most  other! 
microcomputers.  Demo  disks  available,  j 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley,  CA  94942;  (415) 
383-4500.  ! 

_ COMPUTERS _ 

HASTEC  model  HS41  Frontend  system,  | 
10  MB  drive.  Printer  (4)  HS46  Ter-  | 
minals,  Basic  and  Newspaper  software.  I 

MERGEN  Thaler  Linotron  202  with  46  ! 
Fonts.  ; 

Mergen  Thaler  VIP  with  45  pica  and  72  ' 
point  capacity.  I 

Call  John  or  GAil  (801)  292-8404.  ! 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes  | 
BEHRENS  Pulp  &  Paper  Corp  I 
3305  W  Warner,  Santa  Ana  CA  92704  i 
(714)  556-7130 


FOR  SALE:  4  Cutler-Hammer  Mark  III 
Stackers  with  in-put  conveyors  as  is.  Bill 
McLachlan,  The  Detroit  News.  (313) 
826-7012. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

Mueller  Model  227  inserter,  4  into  1 
capacity  with  counter  stacker.  Call  John 
or  Gail  (801)  292-8404. 

•24P-48Pand  72PSHERIDAN  HARRIS 
stuff ers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827. 

CHESHIRE  523-C;  IDAB  CS  202;  Bunn 
Tver;  PB  bases  4350,  4351.  Curtis 
(^3)  521-1089. 


PHOTOTYPESETTING 

AUTOLOGIC  APS-4,  5.12M  Byte  Diablo 
disk  drive,  16K  Dataram  Core  Memory 
documentation  and  service  records- 
functioning.  V.  Wise  (412)  282-8000. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614'  846-7025 


COMPUGRAPHIC  UNISETTER,  high 
range.  00040175,  complete  font 
library,  excellent  working  condition,  cur¬ 
rently  under  maintenance  contract. 
$7500  without  fonts,  $8000  with  fonts. 
Compugraphic  Unified  Composer  with 
typepunch,  excellent  working  condition, 
under  contract,  00000565,  $2900. 
Contact  Jewell  Crouch,  (314)  937- 
9811. 

INLAND  INTRODUCES 
M  DC-350 

100%  MDT-350  compatible! 

A  new  terminal  offering  superior  features 
and  reasonable  price.  Call  us  at  (800) 
255-6746  for  more  information. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM. 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


1980  Color  King  with  only  7  million 
impressions.  Will  sell  press,  heatset  sys¬ 
tem  or  2-web  sheeter  seperately.  New¬ 
man  &  Associates  (816)  756-3350. 

EQUIPMENT  WANTED:  We  are  a  high 
volume  yet  quality  oriented  insert  printer 
and  want  to  expand  our  Harris  845  press 
equipment.  We  are  looking  for  four  right 
hand  units  and  a  RBC-2  folder  with  22 
%"  cutoff.  We  are  interested  in  good 
used  equipment,  preferably  mid  1970's 
vintage.  Call  if  your  newspaper  is  con¬ 
sidering  a  change  or  if  you're  a  com¬ 
mercial  printer  and  have  some  good 
equipment  available  to  use  within  the 
next  7  months.  Contact;  Jon  Anderson, 
PRINTCO,  INC.,  (616)  754-3673. 


EQUIPMENT  &  SUPPLIES 


Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 


EQUIPMENT  &  SUPPLIES 


1967  KJ6  King  Folder.  Complete  with 
cross  head  perforator  and  double  parallel 
assembly.  40  horse  power  motor  with  GE 
drive. 

2  1978  50"  double  stacked  roll  stands. 
With  neumatic  tension  system  and  moto¬ 
rized  side  lay.  Complete  with  main  con¬ 
sul  control.  Phone  (705)  673-7127. 


HEAT  SET  CONVERSIONS  _ 

*•  electrical  Goss  Community  add-on  units,  1968- 
r,  72.  4  web  folder.  2  to  4  unit  News  King. 

°  ®  ^  ^  ^  XJ-S  with  balloon.  (803)585-3678. 

RECONFIGURATING 


FOR  SALE-REBUILT  HARRIS  N845  i 

TURNKEY  INSTALLATION  SERVICE  I 

I 

WEB  PRESS  SERVICE  CORPORATION  i 
CALL  US  1-800-WEB  PRESS  ! 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder  j 
1  Hoe  colormatic  folder  3  to  2-22  %  ^ 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vx  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platpmaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Datsun4000  pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Paper  roll  dollies 
125w  Koler  power  plant 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinei^  moving  and  erecting 
We  buy  printing  equipment 
NORTHWST  INDUSTRIES,  INC. 

(213)  256-4791  I 

i 

HARRIS  V-25  I 

1981-  8  units,  2  folders,  splicers,  22  I 

Vx"  ! 

1982-  8  units,  2  folders,  splicers,  21 

HARRIS  N-845 
1981-  4  units,  splicer,  dryer 
1981-  8  units,  2  folders,  splicers,  dryer  , 
1981-  8  units,  2  folders,splicers 
1981-  12  units,  2  folders,  splicers  J 

Contact:Bill  Cumberland  ! 

TREASURE  CHEST 
ADVERTISING  COMPANY,  INC.  i 
700  Larkspur  Landing  Circle,  Suite  199  { 
Larkspur,  CA  94939 
(415)  461-3477  Telex  171463  I 


u  APpic 

845,  4-8  units,  1973,  1979. 
V-25-JF10-2  units,  1976, 
V-15A-6-4  units,  1970. 

GOSS 

Community  SC,  4  units  1970. 
Community  SC,  2  units  (add-on). 
Community  SSC,  6  units  1982. 
KING 

Colorking,  2  units  (add-on). 
Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


8  -  unit  Hoe  Colormatic,  22  %  cutoff 

3  -  Color  cylinders 

1  -  Single  3:2  folder 
8  -  Automatic  reels 

1  -  Goss  double  3:2  folder,  23  9/16 
cutoff 

1  -  Goss  double  2: 1  folder,  22  %  cutoff 
Goss  angle  bars  -  ABO  &  A82 
Goss  single  and  double  portable  ink 
fountains 

4  -  Goss  digital  reels 

4  -  Goss  Mark  II  color  cylinders 

Offered  exclusively  by; 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr.,  PO  Box  15999 
Lenexa,  KS  66215 

(9 1 3)  492-9050  Telex  4-2362 


4  unit  SC  Community  1971  74 
3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 

3  unit  Harris  V15A  with  JF7  -  1971 

4  unit  Harris  VI 5  with  JF7  -  1974 
4  unit  News  King 

4  unit  News  King  with  KJ6  1973/76 


:  HARRIS  6  unit  I  folder  V-15A  1974-75 
’  can  be  seen  running. 

!  Harris  six  unit  V-lbA  double  ended  2 
I  folders  clutches  running  daily, 
i  V-15A  add  on  units  and  components 
I  including  1  1984  unit  3  months  old. 

Rebuilt  104  Count-O-Veyors.  Please 
I  contact  John  (203)  264-1802. 


EQUIPMENT  &  SUPPLIES 


!  WANTED  TO  BUY 


I  BALOWI N  Count-O-Veyor  for  Goss  Urba- 
I  nite  press.  Call  Steve  Jackson,  (916) 
j  877-4413. 

I  CHESHIRE  and  Phillipsburg  any  condi- 
I  tion.  Call  collect  Herb  (201)  289-7900. 

;  AMS.  1290  Central  Av.  Hillside  NJ 
I  07205. 

I  GOSS  URBANITE  1000  Series  quarter 
I  folder.  Must  have  immediately.  (206) 
1  387-0097. 

I  - 

I  HARRIS  V-15A  press  or  add  on  units 
(317)  345-5133,  Ext.  102.  Mayhill 
'  Publications,  PO  Box  90,  Knightstown, 
IN  46148. 

30-40-50  HP  Fincor  motors/drives  for 
Goss  Community  Press.  Also  4  or  6  web 
CC/SC  folders.  (803)  585-3678. 


I  WANTED  TO  BUY 

Sheridan  48P  or  72P  inserters 
for  daily  newspaper  operation. 
Must  be  in  good  operating  condi- 
tion.  Reply  Box  8280,  Editor  & 
h  Publisher. 


TWO  USED  Goss  Urbanite  press  units. 
22.77  cutoff.  Call  Steve  Jackson,  (916) 
877-4413. 

WANTED  TO  BUY; 


GOSS  I 

Goss  Urbanite  7  ur-its,  1972,  3  Cary's 
Goss  Urbanite  4  units  j 

Goss  Urbanite  3  color  units  | 

Goss  Urbanite  folders,  roll  stands,  drives 
and  accessories 

Goss  Community  6  units,  SC  folder. 
1974 

Goss  HV  8  units 

Goss  HV  4  units  I 

Goss  Cosmo  units  for  add-onHARRIS 
Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units.  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  foldrs,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  4  units.  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
KJ-6  folders  1980 
6  units  Newsking,  1974 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  specialties  3  Web  Angle  Bar  Nest 
WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 

E&P 

CLASSIFIEDS 

212-675-4380 


Ferag  Counter  stacker  M-71  I  daily.  Must  have  masking  capabilities. 

Solna  125  sheetfed  manufactured  1977  I  Editor,  Collect;  (601) 

Urbanite  add-on  units  and  folders  1  335-1155. 


Offered  exclusively  by:INLAND  NEWS-  : 

PAPER  MACHINERY  CORP.  1 

105th  &  Santa  Fe  Dr. 

PO  Box  15999  I 

Lenexa,  KS  66215  I 

(913)492-9050  Telex  4-2362  ! 


You  Can 
Bet  on 
E&P 

Classifieds 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run.  See  our  1985  rate  chart  on  page  for  rates 
and  deadline. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification _ 

Authorized  Signature- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  11  West  19th  Street.  New  York  NY  10011. 


ITS  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach ;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 984 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4,70  per  line,  1  week  —$3,15  per  line, 

2  weeks— ^,20  per  line,  per  issue  2  weeks— $2,60  per  line,  per  issue, 

3  weeks— $3,50  per  line,  per  issue.  3  weeks— $2.35  per  line,  per  issue. 

4  weeks— $2.90  per  line,  perissue.  4  weeks— $2.10  per  line,  per  issue. 

Add  $4.75  per  insertion  lor  txix  senrice.  Add  $3.25  per  insertion  tor  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publisher 

11  West  19th  Street,  New  York  NY  10011 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  95  per  line. 

2  weeks— $4.45  per  line,  per  issue. 

3  weeks— $3.75  per  line,  per  issue 

4  weeks— $3.00  per  line,  per  issue 


Effective  January  1,  1985 

POSITIONS  WANTED 
1  week  —$3.30  per  line. 

issue.  2  weeks— $2  75  per  line,  per  issue 

issue  3  weeks— $2  40  per  line,  per  issue 

issue  4  weeks— $2  20  per  line  per  issue 


Add  $5.00  per  insertion  lor  box  senrice.  Add  $3.50  per  insedKin  for  box  service, 

count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE;  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street.  NY,  NY  10011.  (212)  675-4380, 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP 

WANTED.  .  . 


ACADEMIC 


JOURNALISM  associate  or  assistant 
professorship,  depending  on  quali¬ 
fications,  to  begin  August  19,  1985  at 
the  University  of  Idaho.  Tenure  track,  10 
month  per  year  appointment.  Competi¬ 
tive  salary.  Teaching  assignments 
include  journalism  courses  and  courses 
in  candidate's  area  of  specialty.  Re¬ 
quired  master's  degree  and  experience 
in  professioal  journalism.  Prefer  Ph.D., 
evidence  of  effective  college  teaching 
and  expertise  in  a  specialized  area  of 
journalism  or  mass  communications. 
Send  letter,  vita,  samples  of  work, 
names  and  phone  numbers  of  three  re¬ 
ferences  to  Professor  Peter  Haggart, 
Chairman,  Journalism  Search  Com¬ 
mittee,  School  of  Communication,  Uni¬ 
versity  of  Idaho,  Moscow  ID  83843. 
Closing  date:  When  sufficient  qualified 
applications  are  received,  but  not  before 
February  1,  1985.  AA/EOE. 


JOURNALISM-  assistant  professor,  te¬ 
nure  track,  ir.  journalism  degree  program 
to  teach  introductory  level  journalism 
skills  and  specialized  courses,  prefer¬ 
ably  in  broadcast  journalism  and  media 
law  and  ethics. 

QUALIFICATIONS:  graduate  degree  in 
journalism  or  related  field  (Ph.D.  pre¬ 
ferred),  four  years  professional 
experience  in  journalism,  two  years 
teaching  experience  at  college  level .  Sal¬ 
ary  competitive.  Position  available 
August  1985,  contigent  on  funding. 
Submit  application  by  April  1,  1985  to 
Kenneth  Florey,  Southern  Connecticut 
State  University,  501  Crescent  St.,  New 
Haven,  CT  06515.  AA/EEO. 


PUBLISHER  OF  COMMUNITY  WEEKLY 
NEWSPAPER:  Immediate  opening  for 
individual  wi'h  solid  newspaper  advertis¬ 
ing  and/or  circulation  management 
experience  who  can  be  publisher  of 
small  weekly  newspaper.  Position  re¬ 
quires  imaginative,  self-starter  with 
demonstrated  newspaper  skills  who  has 
shown  ability  to  manage.  College  degree 
a  plus.  Position  located  in  attractive 
Ohio  college  town.  Reply  in  confidence 
to  Brown  Publishing  (iompany,  10250 
Alliance  Rd.,  Cincinnati,  OH  45242. 


ADMINISTRATIVE 


SMALL  SHOP  MANAGEMENT  Zone  9  j 
weekly  shopper  since  '71,  self-sustained 
with  6  unit  Goss.  Experience  in  all 
phases  helpful.  (801)  355-1975. 

I  WE  ARE  a  progressive,  growing  Midwest 

I  publications  group  that  is  looking  for 

'  department  heads,  general  managers,  i 
and  publiahers.  You  must  be  a  hands-on 
operator  who  is  accustomed  to  operating  | 
in  the  field,  rather  than  from  a  desk.  We  , 
are  looking  for  mature  professionals  who  i 
know  how  to  manage  people.  If  you  are  | 
looking  for  a  career  opportunity  and  meet  | 
the  above  qualifications,  write, 
including  resume  to:  Bob  Edwards, 
General  Manager,  Shaw  Newspapers,  1 
PO  Box  967,  Netwon,  lA  50208.  E.O.E.  ' 
Our  employees  are  award  of  this  ad.  I 


I _ ADVERTISING _ | 

!  AD  DIRECTOR  for  16,000  circulation  j 
I  South  Louisiana  daily.  Staff  of  15.  $24- 
I  28,000.  Send  resume  and  cover  letter  to  I 
I  The  Iberian,  PO  Box  1270,  New  Iberia,  i 
;  LA  70561.  I 

I  GENERAL/ADVERTISING  MANAGER  I 
j  Experienced  managers  needed  by  large  ! 

communications  company  for  Zone  3  : 
;  and  4  shoppers.  Exciting  growth  oppor-  1 
!  tunity  for  energetic  person  with  broad  | 
I  shopper  experience  and  history  of  sue-  j 
;  cess.  Applicant  should  thrive  on  com-  ! 
!  petitive  marketing,  be  able  to  train  and  | 
I  lead  sales  staff,  and  manage  diverse  ! 
I  operations.  Reply  to  Box  8198,  Editor  &  i 
I  Publisher,  1 


!  ADVERTISING  SALES 

I  Neighbors  in  Sacramento,  CA.  is  seeking 
I  an  experienced  retail/classified  sales  j 
'  person  to  join  our  growing  team.  We  are  a 
I  150,000  weekly  that  is  part  of  the  ; 
j  McClatchy  newspapers.  Successful  can-  | 
I  didiate  will  possess  a  strong  desire  to 
I  suceed,  be  a  good  communicator  and  I 
:  know  the  importance  of  organizational  ' 
:  skills.  Send  resume  in  confidence  to  ; 
'  Advertising  Manager,  Neighbors,  10 
Fullerton  Court,  Sacamento,  CA  95825. 


ADVERTISING  SALES  MANAGER  great  i 
opportunity  for  strong  take  charge  j 
individual  to  head  large  sales  force  for  : 
New  York  metro  area  publishing  group,  j 
Must  be  familiar  with  all  phases  of  news¬ 
paper  operation.  Send  resume  in  strict 
confidence  to  Box  8347,  Editor  6  Pub-  i 
lisher.  ! 


ADVERTISING  SALES-On  the  "Texas 
Riveria"!  The  Caller-Times,  a  90, (XX) 
circulation  Harte-Hanks  daily,  is  seeking 
experienced  candidates,  eager  to  be  a 
part  of  this  rapidly  expanding  market. 
Our  expansion  requires  the  addition  of  a 
Regional  Sales  account  executive,  sever¬ 
al  Major  Account  account  executives,  | 
and  Territory  account  executives.  Ideal 
candidates  will  be  highly  motivated, 
strong  self-starters,  creative,  energetic, 
and  detail-oriented.  Competitive  salary, 
commissions,  and  full  benefit  package. 
Interested  candidates  please  call  Katie 
Biddle,  Retail  Sales  Manager,  as  well  as 
send  resume  and  salary  history  to:  The 
Culler-Times,  Personnel  Department, 
PO  Box  9136,  Corpus  Chritsi,  TX 
78469. 


ADVERTISING  DIRECTOR  j 
Growth  opportunity  for  individual  with 
proven  record  and  success  in  daily  news¬ 
paper  field.  We  are  21, 0(^  6-day  daily. 
Must  demonstrate  ability  to  produce  ad 
revenues,  direct  and  train  retail/  ' 
classified  ad  staffs,  manage  budgets,  j 
deal  effectively  with  advertisers,  develop  ^ 
and  protect  market  against  competition.  ' 
Must  have  degree  in  advertising,  market-  . 
ing  or  business  with  minimum  3-5  years  j 
as  ad  director  or  ad  manager  on  medium  | 
to  large  daily.  If  you're  a  high  achiever  i 
with  an  eye  on  top  management  posi-  j 
tion,  send  your  resume  to  Daily  News-  ^ 
Tribune,  Joyce  McCullough,  426  Sec-  ; 
ond  St.,  LaSalle  IL  61301.  Excellent  ! 
benefits.  Salary  based  on  experience  j 
and  ability. 

ADVERTISING  DIRECTOR  for  maior 
New  York  City  SPANISH-LANGUAGE  ; 
daily  newspaper.  Excellent  careeroppor-  ’ 
tunity.  Ability  to  be  a  team  player,  com-  | 
municate  effectively  with  decison  mak-  | 
ers,  and  manage  a  staff  of  15-20  sales-  > 
persons  essential.  Must  be  fluent  in  ! 
Spanish  and  English.  Send  resume  and  i 
salary  history  to  Box  8277,  Editor  &  Pub-  ] 
lisher.  j 


ADVERTISING  SALES  I 

Versatile  salesperson  needed  for  growing  I 
ad  staff  at  busy  trade  journal  publishing  | 
house.  Looking  for  a  self-motivated  i 
individual  on  the  way  up.  Must  be  free  to  I 
travel  and  comfortable  with  direct  sales 
calls  and  or/phone  work.  Willing  to  train  ! 
exceptional  person  with  good  track  rec-  ! 
ord  of  sales  performance  and  gain.  Bet-  : 
ter  than  competitive  pay.  Very  desirable  , 
location  in  Zone  6.  Send  resume  and  ! 
salaryhistorytoBox8215,  Editor&Pub- 
lisher. 


GENERAL  MANAGER  NEEDED  for 
strong  Sunbelt  paid  weekly  with  shop¬ 
per,  total  circulation  11,000.  Prefer 
aggressive  self-starter  with  sales  and 
management  experience. 

Also  marketing  director  needed  for  non¬ 
competitive  Sunbelt  daily  who  can  bring 
creative  advertising,  circultion  and  pro¬ 
motional  leadership  to  pleasant  city.  Tal¬ 
ent  and  energy  more  important  than  long 
experience. 

For  further  information  send  resume  of 
educational,  professional  background 
to:  Manager,  M. P. A.,  2720  N.  State  St., 
Jackson,  MS  39216. 

TRADE  ASSOCIATION  EXECUTIVE 
needed  to  lead  state  newspaper  associa¬ 
tion.  Strong  background  in  organization- 
al  mangement  with  proven 
administrative  skills.  Newspaper  knowl¬ 
edge  and  experience  a  priority.  Legisla¬ 
tive  lobbying  experience  a  plus  as  would 
be  knoweldge  of  newspaper  advertising 
sales.  Association  background  preferred 
but  not  mandatory.  Salary  dependent  on 
qualifications.  Serious  applicants 
should  send  complete  resume  to  George 
Miller,  Publisher,  Plattsmouth  Journal, 
410  Main  St.,  Plattsmouth,  NE  68048. 
Please  include  personal  and  pro¬ 
fessional  references.  All  applications 
will  be  kept  confidential. 


ADVERTISING  DIRECTOR  wanted  for  | 
small  6  day  daily  and  40,000  TMC  in  | 
western  Mass.  Must  be  an  aggressive  i 
hands-cn  salesperson  able  to  motivate  8  ' 
member  staff.  Major  account  and  { 
national  experience  preferred.  Salary  | 
$30,000  plus  bonus  plus  excellent  j 
benefits.  Send  resume  and  cover  letter 
to  Box  8349,  Editor  &  Publisher. 


ADVERTISING  MANAGER  I 
The  Princeton  Packet,  Inc.  has  an  j 
I  exceptional  career  opportunity  for  an  j 
!  advertising  sales  manager.  We  are  the  i 
'  publishers  of  six  weekly  ad  two  twice-  ! 
,  weekly  quality  newspapers  in  the  heart  of  | 
I  Central  New  Jersey.  Our  37,000  ABC  , 
I  audited  papers  reach  upscale  readers  in 
one  of  the  richest  and  fastest  growing 
markets  in  the  -ountry.  This  position  wiH  ; 
require  an  expe.  ienced  newspaper  per-  j 
son  who  currently  holds  a  sales  manage-  ' 
ment  position  and  is  willing  to  earn  his/ 
her  future  by  crea  '  selling  and  people  ! 
I  management.  Wt  ,fer  an  excellent  ' 
!  compensation  package  to  candidates  ! 
with  a  provei'  t  <  record.  Please  send  a  1 
‘  cover  letter  and  resume  with  salary  his-  i 
:  tory  to:  John  O'Rourke,  The  Princeton 
Packet  Inc.,  PO  Box  350,  Princeton,  NJ  , 
I  08542.  An  Equal  Opportunity  I 
!  Employer.  ! 


EDITOR  &  PUBLISHER  for  December  22,  1984 


CLASSIFIED  MANAGER  | 
Large  West  Coast  Weekly  Newspaper ; 
Operation  needs  experienced  classified  ! 
manager  to  direct  sales  and  planning.  ■ 
$27,000  base  plus  bonuses  and  I 
excellent  employee  benefit  programs. ' 
Resume  and  covering  letter  to  Box  | 
8350,  Editor  &  Publisher. 


CLASSIFIED  MANAGER  needed  at  a 
large  Northwestern  daily  where  classi- 
^'ed  is  considered  vital  to  our  success, 
volume  alone  runs  over  100,000  inches 
a  month.  We  are  leading  in  a  highly  com- 1 
petitive  market.  Must  lead  staff  of  36  i 
with  an  eye  toward  results  and  high  mor- ' 
al.  Must  be  aggressive  and  innovative  in  j 
approach  to  ^es.  We  offer  competitive  1 
salary  plus  borius.  Manager  will  be  an  : 
active  member  of  operations  team.  I 
Experienced  managers  with  an  appetite  | 
for  vigorous  competition  should  respond  ; 
to  Box  8316,  Editor  &  Publisher.  j 

CLASSIFIED  ADVERTISING  MANAGER  | 
needed  for  our  8500  ABC  daily  with 
weekly  TMC  located  near  growing  metro  ' 
area.  No  local  competition.  We  are  mem- 1 
ber  of  nation's  faster  growing  publicly  | 
traded  communication  companies.  We 
seek  quality  people  who  may  be  pro- 1 
moted.  Give  all  details  first  letter.  Write  1 
Box  8326,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Our  current  classified  manager  will  be 
retiring  in  February  1985.  We  are  seek¬ 
ing  an  individual  to  assume  manage¬ 
ment  of  our  1 1  person  department.  The 
person  selected  must  have  a  good  news¬ 
paper  advertising  background  with 
extensive  classified  experience.  The 
Midland  Reporter-Telegram  is  a  24,589 
daily,  29,795  Sunday  publication  lo¬ 
cated  in  a  dynamic  growth  area  in  West 
Texas.  Sales  and  Marketing  Manage¬ 
ment  survey  of  buying  power  ranks  Mid¬ 
land  as  the  third  fastest  growing  market. 
The  selected  candidate  will  be  part  of  a 
professional,  aggressive  management 
team  with  a  "can  do"  attitude.  We  are 
building  the  Reporter-Telegram  as  "the" 
center  for  serving  marketing  needs  in  the 
Midland  area.  Qualified  individuals 
should  send  resume  and  salary  require¬ 
ments  to:  Dick  Hardin,  Director  of 
Advertising,  Midland  Reporter- 
Telegram,  PO  Box  1650,  Midland,  TX 
79702. 


CLASSIFIED  ADVERTISING  MANAGER 
For  Zone  2  Major  Metro  Market  Daily 

We  seek  an  aggressive  individual  with 
strong  communications  skills  and  a  pro¬ 
ven  record  of  sales  success  in  the  news¬ 
paper  advertising  field.  Newspaper  sales 
management  experience  is  required. 
Past  classified  advertising  experience  is 
desirable. 

Salary  based  upon  background  and 
experience,  plus  excellent  company 
benefits. 

Qualified  individuals  should  send 
resume  and  salary  requirements  to:  Box 
8361,  Editor  &  Publisher.  E.O.E. 


CLASSIFIED  MANAGER  who's  greedy, 
smart,  gutsy,  will  earn  $35,0()0  in  sal¬ 
ary,  performance  and  profi‘-sharing 
bonuses,  etc.  first  year,  unlimited 
growth  thereafter.  Must  be  great  recrui- 
ter/trainer/big-account-salesperson 
who's  winning  big  in  competitive  daily, 
weekly  or  shopper  situation.  Great,  grow¬ 
ing,  major  midwest,  upscale  suburban 
group.  Wonderful  family  communities. 
Box  8356,  Editor  &  Publisher. 


GROWING  45,000  DAILY  in  highly 
competitive  Zone  5  market  seeks  exper¬ 
ienced  advertising  director.  Individual 
must  be  able  to  manage  and  nfiotivate 
sales  and  support  staff  of  40  employee. 
Must  have  proven  record  in  TMC,  major 
accounts,  sales  territory  distribution. 
Comp  plans,  etc  Outstanding  opportu¬ 
nity  for  the  right  person.  Send  resume 
and  salary  history  to  Box  8351,  Editorft 
Publisher. 


MIDWEST  GROUP  seeks  individual 
interested  in  working  with  the  total  news¬ 
paper  concept.  Responsibility  includes 
advertising  sales,  commercial  printing, 
advertising  composing,  function  and 
marketing/promotion.  Up  to  $32,000 
depending  on  your  ability.  Box  8276, 
Editor  &  Publisher, 


MAJOR  CHICAGO  suburban  chain  offers 
outstanding  Ad  Director  opportunity. 
Salary,  performance  bonus,  car,  will 
deliver  $40,000  first  year.  Unlimited 
career  growth  and  earnings  for  leader 
with  top  Display/Classified  record  at 
competitive  weekly  or  shopper.  Must  be 
strong  on  promotions,  staff 
development.  Write  in  confidence  Box 
8219,  Editor  &  Publisher. _ 

PRINT  MARKETING  CONCEPTS  is 
accepting  applications  from  pro¬ 
fessional,  career  minded  advertising 
people.  Extensive  travel,  top  salaries, 
commissions,  expenses  and  benefits. 
Exceptional  job  for  exceptional  people. 
Write  3100  Wilcrest,  197,  Houston,  TX 
77042  or  call  (713)  780-7055. 
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HELP  WANTED 

HELP  WANTED  I 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

ADVERTISING  I 

ART'GRAPHICS  \ 

EDITORIAL 

THE  ULTIMATE  JOB 
Semi-weekly  in  awesome  Jackson  Hole, 
WY.  needs  an  experienced  sales  mana¬ 
ger.  Earn  25K  or  more,  but  the  competi¬ 
tion  is  tough  and  the  pressures  great. 
Outdoor  life  style.  No  rookies.  Call  Rip 
(307)  733-2430. 


THE  CORVALLIS,  OREGON.  GAZETTE-  j 
TIMES  has  openings  for  retail  advertis- ; 
ing  manager  and  classified  advertising  ! 
manager.  One  resigned  to  join  her  i 
spouse  who  has  relocated,  and  the  other  i 
to  pursue  a  business  opportunity  in  the  i 
Caribbean.  The  seven-morning  paper  i 
averages  36,000  retail  and  25,000  I 
classified  inches  monthly.  Retail  iscom- 
posed  of  11  persons,  classified  of  7. 
Experience  in  newspaper  advertising  \ 
management  is  preferred,  but  not  re-  ! 
quired.  Send  detailed  resume  and  cover  i 
letter  outlining  managerial  and  sales  ' 
philosophies  to  Thomas  S.  Jenks,  pub-  I 
lisher,  PO  Box  368,  Con/allis,  Oregon 
97339  by  January  15. 


ARTIGRAPHICS 


SHOPPER  group  in  Zone  5  seeks  to  i 
employ  person  who  will  beabletocontin-  I 
ue  expansion  of  company  through  sales.  | 
if  you  are  first-rate,  have  administrative  ■ 
aptitude  and  a  proven  record  of  success,  1 
plus  enthusiasm  for  reaching  the  top,  i 
let’s  hear  frorrj  you  with  a  Tetter  and  | 
resume.  Nice 'salary,  excellent  com-  ■ 
missions,  profit-sharing,  equity  pro-  ] 
gram,  fringe  benefits.  Replies  held  con- 1 
fidential.  Write  Box  8273,  Editor  &  Pub-  | 
lisher.  I 

RETAIL  AD  SALESPERSON  I 

The  Fort  Lauderdale  News  and  Sun-  j 
Sentinel  Company  is  currently  looking  i 
for  bright,  a^ressive  individuals  who  | 
want  a  position  in  a  high  visibility  | 
environment.  ! 

Grow  with  a  company  which  offers  stabil-  j 
ity,  support  and  challenge  in  addition  to  ' 
excellent  starting  salaries,  benefits  and  | 
a  significant  growth  opportunity. 

Send  resume  in  confidence  to  News  and  ; 
Sun-Sentinel  Company,  PO  Box  14430,  I 
Fort  Lauderdale,  FL  33302.  ! 


ART/GRAPHICS 


Newspaper  Designer 

The  Los  Angeles  Times  editorial  art  department  has  a 
challenging  position  for  an  experienced  designer  with 
newspaper  or  print  media  background. 

The  artist  we  seek  must  be  capable  of  conceptualizing 
and  producing  innovative  graphics  and  layout  for  use 
with  editorial  content. 

We  provide  a  superior  compensation  package  plus  a 
creative  work  environment. 

Please  send  resume  and  non-returnable  examples  of 
work  (copies,  tearsheets,  etc.)  to: 

Newspaper  Designer,  Employee  Relations 
Department,  Los  Angeles  Times,  Times  Mirror 
Square,  Los  Angeles,  CA  90053 


Cob  Anfldes  O^nieB 

An  Equal  Opportunity  Employer 


PAGE  DESIGNER  i 

Only  The  Best  Please 

The  future  is  now,  and  we  want  the  four  | 
best  designers  in  the  country  to  join  our  j 
new  design  desk.  The  desk  will  use  new  j 
pagination  technology  to  design  every  < 
page  in  our  newspaper,  from  news  to ; 
sports  to  features-every  page.  Our  new  i 
technology  and  a  radical  newsroom  : 
structure  will  make  the  page  designer  an  | 
integral  part  of  the  news  process,  a  struc¬ 
ture  that  will  allow  you  to  make  a  differ-  \ 
ence.  i 

We’  e  looking  for  four  energetic 
designers  with  demonstrated  news 
judgement,  ambitiious  ideas, 
exceptional  design  skills  and  a  critical , 
eye. 

This  is  a  chance  to  be  in  on  the  ground 
floor  of  a  newspaper  revolution.  If  you 
think  you  are  the  best,  send  us  a  small 
portfolio  (slides  preferred,  clips' 
acceptable),  resume  and  a  short' 
introductory  letter.  Professional  refer- : 
ences  essential.  Application  deadline  , 
January  31,  1985.  Jobs  begin  April  I 
1985.  Absolutely  no  phone  inquiries,  i 
Apply  to:  Graphics  Editor,  Press-! 
Telegram,  PO  Box  230,  Long  Beach,  CA 
90844, 


CARTOONIST  to  ghost  successful 
internationally  syndicated  comic.  Must 
be  experienced  and  top  notch.  For  art 
only.  Send  samples  with  S.A.R.E.  Box 
8299,  Editor  &  Publisher. 


(3RAPHIC  ARTIST-we  are  looking  for  a 
person  with  imagination,  rendering  abil¬ 
ity  and  speed  to  fill  a  soon-to-be  open 
position  at  a  progressive  40,000  daily. 
The  person  we  hire  needs  to  be  a  self 
starter,  work  well  with  editors  and  report¬ 
ers  and  have  a  good  working  knowledge 
of  color.  Send  resume  and  slide  portfolio 
to  Alan  King,  Photo  and  Graphics  Editor, 
News  Journal,  PO  Box  25.  Mansfield. 
OH  44901. 


NEWSROOM  ARTIST.  The  Modesto  Bee 
is  looking  for  a  full  time  artisit/designer 
with  up  to  three  years  experience  for  the 
editorial  art  departmet.  Must  know  full 
color  techniques  and  be  able  to  design 
and  produce  informational  graphics, 
maps,  charts,  illustrations.  Excellent 
salary  and  benefits.  Send  samples  of 
work  and  resume  by  December  18, 1984 
to  the  Modesto  Bee,  Personnel 
Department,  1325  H  Street,  PO  Box 
3928,  Modesto.  CA  95352.  EOE. 


_ CIRCULATION _ ! 

CIRCULATION  MANAGER  for  5000] 
circulation  central  Iowa  daily.  Resumes  I 
should  be  addressed  to  Walter  L.  Handy  I 
or  R.C.  Schaub,  Boone  News-| 
Republican,  Box  100,  Boone,  Iowa 
50036  or  call  (515)  432-1234.  i 

_ I 

CIRCULATION  DIRECTOR  ; 
Circulation  director  with  minimum  five ' 
years  daily  circulation  management  I 
experience  for  Calif,  daily  with  70,000 
ABC  circulation.  Aggressive,  marketing- 1 
oriented  individual  to  run  progressive  | 
department  including  TMC,  multiple  i 
types  of  delivery  routes,  zoned  products 
and  diverse  promotion  programs,  i 
Circulation  department  operation  totally  ! 
computerized  including  subscriber,  | 
non-subscriber  households.  Must  have  i 
leadership  abilities  including  strong, 
communication  skills  and  ability  to  work ; 
well  with  people.  Proven  managerial  i 
experience  and  success  necessary.  Will  1 
work  with  staff  of  over  lOOfull-and-part- ! 
time  employees.  Competitive  salary  plus  j 
MBO  program  and  excellent  benefits. 
Send  complete  resume,  salary  history  / 1 
requirements  and  references  by  January 
30,  1985  to  Box  8359,  Editor  &  Pub- ! 
lisher.  EOE,  women  and  minorities  en- 1 
couraged  to  apply. 

CIRCULATION  MANAGER  for  8500  i 
ABC  six  day  daily  newspaper  in  Zone  6.  I 
Must  be  experienced  with  little  mer- 1 
chant  plan,  plus  strong  on  carrier  promo- ! 
tion  and  regular  crew  selling.  Write  PO  i 
Box  8360,  Editor  &  Publisher.  j 

CIRCULATION  MANAGER  California  top  | 
growing  62,000  city  with  fine  23,000  | 
daily  has  an  extra  good  job  for  right  per- ; 
son  in  circulation  manager  position.  I 
Good  pay,  benefits,  pension  plus  etc.  ' 
You  will  love  this  family  and  this  i 
desirable  northern  California  area.  A  pro- 1 
gressive  newspaper  with  good  equip- ; 
ment,  and  large  offset  press.  Write  com-  ] 
plete  resume  as  to  experience,  and  work  j 
history,  phone  and  address  to  Box  8364,  : 
Editor  &  Publisher,  I 

_ I 

MAILROOM  SUPERVISOR-full  time/ 1 
nights-The  Princeton  Packet  has  an  [ 
immediate  opening  for  an  experienced 
mailroom  supervisor  who  can  handle  a  ' 
Chesire  mailing  machine  and  a  Muller : 
Martini  inserter.  Must  be  able  to  repair 
and  maintain  equipment  and  supervise  | 
newspaper  mailroom  staff.  Good  com- 1 
pany  benefits;  salary  commensurate  | 
with  experience.  Send  resume,  salary  | 
history  and  requirements  to  R.  Denard,  j 
The  Princeton  Packet,  300  Whithers-  ’ 
poon  St,,  Princeton,  NJ  08542.  EOE. 


LARGE  MIDWEST  METRO  seeks  a  mul-  i 
ti-talented  jouranlist  with  good  visual  i 
sense  and  good  news  sense.  The  job 
involves  picuture  editing  and  page  layout  ; 
as  well  as  generating  and  editing  of  ; 
graphics.  Excellent  opportunity  to  work  j 
in  all  visual  area-including  a  lot  of  color-  ! 
and  to  have  a  major  impact  on  a  good  ' 
visual  paper  looking  to  get  even  better,  j 
Please  seno  resume  and  non  returnable  j 
examples  of  work  to  Box  8322,  Editor  &  ; 
Publisher.  1 


ASSISTANT  CITY  EDITOR  j 
Mid-size  northern  New  England  daily  i 
seeks  news  desk  editor  with  1  or  more  ' 
years  of  experience.  Must  have  strong  | 
word  editing  and  assignment  skills.  , 
Good  opportunity  for  advancement. 
ASSISTANT  FEATURES  EDITOR,  with  1 
strong  copy  editing,  layout  skills  and  the  ] 
organizational  talent  to  coordinate  pro-  : 
duction  of  daily  lifestyles  section  and  ' 
Sunday  magazine.  Box  8327,  Editor  &  j 
Publisher.  i 


COPY  EDITOR 

Arizona  Republic  seeks  experienced 
copy  editor.  Try  out  required.  Send 
resume,  with  references  to  Clair  Cobb, 
News  Editor,  Arizona  Republic,  Box 
1950,  Phoenix,  AZ  85001. 

COPY  EDITOR 

Experienced  copy-layout  editor.  Flair 
with  headwriting.  Aggressive,  pro¬ 
gressive  70,000  PM  in  competitive  met¬ 
ro  area.  Zone  5.  Box  8341,  Editor  & 
Publisher. 

ASSOCIATED  METRO  EDITOR.  Fully 
electronic  40,000  sunbelt  AM  needs  a 
person  with  reporting,  writing  and  orga¬ 
nizational  skills  to  help  teach,  direct  and 
edit  reporting-photography  staff.  Super¬ 
visory  experience  preferred,  but  will  con¬ 
sider  someone  desiring  to  move  from 
beat  to  desk.  Competitive  salary  and 
benefits,  quality  product.  Send  resume 
to:  Nelder  Dawson,  Personnel  Director, 
Alexandria  Daily  Town  Talk,  PO  Box 
7558,  Alexandria,  LA  71306. 

ASSISTANT  METROPOLITAN  EDITOR 
to  supen/ise  3-12  pm  coverage  of  both 
city  and  suburbs  for  Dayton  Newspapers 
Inc.  Total  daily  circulation  for  our  multi¬ 
edition  operation  is  220,000.  the  per¬ 
son  we  hire  will  have  at  least  3-5  years 
reporting  and  1  year  management 
experience  with  a  daily.  This  person  will 
be  aggressive  and  self-starting  and  know 
how  to  handle  people  and  copy.  Send 
resume,  work  samples,  amd  references 
to  James  D.  Ripley,  Executive  Metropoli¬ 
tan  Editor,  45  S.  Ludlow  Street,  Dayton, 
OH  45401. 

ASSOCIATE  EDITOR  for  growing  weekly 
newspaper  in  Hudson  County,  New 
Jesey.  Average  25-30  hour  per  week  to 
write  feature  articles  and  edit  copy.  Sal¬ 
ary  $6.50  an  hour.  Call  (201)  437- 
2460. 

ATTENTION  MINORITY  JOURNALISTS 
Are  you  interested  in  an  editing  career  in 
daily  newspapers?  The  1985  Editing 
Program  for  Minority  Journalists  offers  a 
limited  number  of  full  fellowship  slots  in 
its  8  week  summer  training  session  at 
the  University  of  Arizona,  Tucson.  The 
intensive  program  in  editing  and  man¬ 
agement  techniques  results  in  a  full  time 
editing  job  on  a  daily  newspaper  at  the 
end  of  the  summer.  At  least  one  year 
professional  background  in  journalism 
preferred.  For  details  phone  (602)  621- 
5777.  Applications  due  by  February  15, 
1985. 

BUSINESS  EDITOR 
The  position  has  high  visibility  for  the 
distinguished  business  journalist.  You 
must  have  the  experience  and  desire  to 
develop  people  and  editorial  content. 
Prefer  you  have  5  years  experience  as  an 
editor  or  business  editor  on  a  daily  metro 
newspaper  or  wire  service.  Salary,  bonus 
and  benefits.  Please  include  salary  re¬ 
quirements  with  your  resume  in  confi¬ 
dence  to:  Box  8366,  Editor  &  Publisher. 

BUSINESS  REPORTERS 

CHICAGO  BUREAU 

Our  leading  daily  business  newspaper 
seeks  an  experienced  Reporter  to  cover 
metals  and  their  markets,  trade  issues, 
etc.  You  must  have  two  years  reporting' 
beat  experience. 

We  offer  a  competitive  salary  and 
benefits  package  along  with  the  opportu¬ 
nity  to  join  a  pace  setter  in  its  field! 

Send  resume  with  cover  letter  and  salary 
history  in  confidence  tO: 

Box  8367,  Editor  &  Publisher 


I  an  equal  opportunity  employer  m/f 
EDITOR  &  PUBLISHER  for  December  22,  1984 
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HELP  WANTED 
EDITORIAL 


BRIGHT.  AGGRESSIVE,  ABLE 
Reporter  with  solid  writing  and  photo 
knack  needed  by  February  1  tor  VA’s 
fastest-growing  weekly.  Hard  hitting 
paper  demands  reliability,  diligence.  I 
Recent  grad  OK,  if  qualified.  Salary  very  I 
competitive.  Send  resume,  clips,  salary  I 
history  now;  The  County  Line,  6328  I 
Rigsby  Road,  Richmond,  VA  23226.  i 


CHALLENGE 

Regional  daily  in  changing  economic 
cauldron  seeks  innovative,  creative  wri¬ 
ter-editor  who  can  set  a  blistering  pace  i 
for  meaningful,  in-depth,  authoritative  j 
business  cove.'age  team.  Highly  com-  \ 
petitive  local/national/international  | 
field.  Replies  to  Box  8346,  Editor  &  ; 
Publisher. 


COPY  EDITOR  I 

Major  music/home  entertainment  trade  ! 
weekly  seeks  energetic  individual  for  j 
copy  editing,  rewrite,  headline  writing 
and  some  type  specing.  Must  be  able  to  1 
work  under  heavy  deadline  pressure,  i 
VDT  experience  desirable.  ' 

Send  resume  and  salary  requiremets  in  ' 
confidence  to;  Box  8352,  Editor  &  Pub-  j 
lisher. 

An  Equal  Opportunity  Employer.  I 


COPY  EDITOR-Small  five  day  Zone  6  i 
daily  needs  an  experienced  copy  editor 
capable  of  filling  In  for  editor.  If  you  have 
a  year  or  so  on  a  copy  desk;  enjoy  layout; 
can  edit  tightly  without  diluting  story 
impact;  and  can  write  sharp,  accurate 
headlines,  please  send  resume  and 
cover  letter  telling  us  why  you  are  person 
for  the  job.This  is  not  a  trainee  position. 
Box  8370,  Editor  &  Publisher. 


DESK  PERSON-We’re  looking  for  the  | 
right  person  to  join  our  desk  team.  If  you  | 
like  USA  Today's  look,  but  think  you  can  i 
do  it  better,  you  may  be  the  person  we’re  i 
looking  for.  Sharp  editing,  headline  writ-  ! 
ing  and  layout  skills  are  a  must.  We're  a 
30,000  circulation  daily  in  North  Dako-  i 
ta's  capital  city.  Send  letter,  resume  and  I 
examples  of  your  work  to  George  W.  I 
Moore,  Managing  Editor,  707  East  Front  j 
Avenue,  Bismarck,  ND  58501.  ! 


DO  YOU  HAVE  strong  story  ideas  cou-  | 
pled  with  skill  and  graphics?  Are  you  a 
high-energy  person  with  supervisory 
experience?  We  are  a  metro  in  southern  | 
California  looking  for  a  features  editor  to 
report  to  our  AM  E/features.  The  right  j 
candidate  is  probably  running  a  features  ; 
department  in  a  medium-size  news-  ' 
paper.  Send  a  resume,  3  of  your  sections  | 
and  a  letter  explaining  why  you  are  look- 1 
ing  for  a  change  to  Box  8363.  Editor  &  : 
Publisher. 


EXPERIENCED  COPY  EDITOR  for  Zone 
1  70,000  circulation  AM  daily.  If  not 
top-notch  in  layout,  headwriting,  gram¬ 
mar,  don’t  bother  us.  Minimum  5  years 
reporting,  3  years  daily  desk  experience. 
Must  work  well  with  others  and  meet 
deadlines.  EXCELLENT  pay.  benefits. 
Box  8302,  Editor  &  Publisher. 

EXPERIENCED  EDITORIAL  WRITER  j 
needed  by  Southern  morning/'afternoon  1 
daily  newspaper.  Conservative,  political  ' 
orientation.  Send  resume  and  writing 
samples  to  Box  8332,  Editor  &  Pub-  ; 
lisher. 


EDITOR-IN-CHIEF  J 

Ambitious,  experienced  editor  foi  | 
established  and  innovative  special; 
interest/consumer  magazine.  15  -  3C , 
age  demographics,  music  based.  i 
Send  resume  and  salary  req^uirements  ir 
confidence  to:  Box  8353,  Editor  &  Pub¬ 
lisher.  I 

An  Equal  Opportunity  Employer. 


HELP  WANTED 


EDITORIAL 


EDITOR/PUBLISHER-THE  CHICAGO! 

REPORTER  I 

Established  award-winning  investigative  i 
journalism  publication  on  racial  and ; 
urban  issues.  Published  by  Community  | 
Renewal  Society,  urban  mission  agency  i 
of  the  United  Church  of  Christ.  Affirma- 1 
tive  action  employer.  Needed:  journalis- 1 
tic,  administrative,  fund-raising  abili¬ 
ties,  knowledge  of  Chicago.  Salary 
negotiable.  For  application  material, 
please  reply  ASAP  to:  Society,  18  S.  | 
Michigan  Ave.,  Chicago,  IL  60603.  j 

EXPERIENCED  JOURNALIST  with| 
sharp  news  sense  and  strong  interest  in  | 
cultural  affairs  to  edit  southern  N.  Eng¬ 
land  newsweekly.  Resume  and  clips  to ! 
Bill  Swislow,  Advocate,  1113  Main  St.,  1 
Springfield.  MA  01103.  j 

COPY  EDITOR  I 

Must  be  precise,  accurate,  hard-: 
working.  For  AM  daily  newspaper  headed 
to  the  top  in  Florida.  Send  resume, ' 
thoughts  about  copy  editing  and  salary  | 
requirements  to  Personnel  Manager. 
Sarasota  Herald-Tribune,  PO  Box  1719,  i 
Sarasota,  FL  33578. 

COURT  REPORTER  ! 

Largest  evening  daily  in  the  two  Caroli- 1 
nas  (46,000).  Minimum  2  years' 
experience.  Beat  involves  state  and 
federal  court  plus  related  assignments. 
Salary  commensurate  with  experience. 
Send  resume  and  clips  to  Robert  Wilson,  I 
Managing  Editor,  The  Fayetteville  | 
Observer,  PO  Box  849,  Fayetteville,  NC 
28302.  ' 


CITY  EDITOR  I 

The  Pittsburg  Press  is  seeking  a  city  edi-  i 
tor  who  has  the  news  experience,  man-  I 
agement  skills  and  organizational  ability  ^ 
to  lead  a  staff  of  43  talented  reporters  | 
and  assistant  editors.  ; 

This  is  a  newspaper  undergoing  a  major 
reformation  with  the  emphasis  on  quality  j 
journalism.  We  are  interested  in  ' 
excellent  breaking  news  coverage  as  well  i 
as  in-depth  explanatory  journalism  and  - 
investigative  reporting.  We  are  on  the  j 
move  in  a  beautiful  city  at  the  center  of 
the  technological  revolution.  I 

With  a  Sunday  circulation  of  more  than  | 
600,000,  we  are  seeking  someone  with  | 
experience  as  a  city  editor,  metro  editor, 
or  assistant  city  editor  at  a  major  metro-  i 
politan  newspaper. 

Please  send  resume  and  samples  of  i 
coverage  you’ve  directed  to:  Angus  { 
McEachran,  Editor.  The  Pittsburg  Press, 
34  Boulevard  of  the  Allies,  Pittsburg.  PA  ' 
15230. 

GENERAL  ASSIGNMENT  REPORTER- , 
we  are  seeking  a  veteran  general  assign-  i 
ment  reporter  for  a  major  Midwest  daily  ' 
inZone  A  We  want  a  person  who  can  do  a  i 
top-notch  job  of  reporting  and  clearly 
write  major  daily,  breaking  stories,  as  ; 
well  as  in-depth  issue  stories.  Candi-  i 
dates  should  have  five  years  of 
experience.  Send  resume,  clips  and  re-  | 
ferences  to  box  8358,  Editor  &  Pub-  '■ 
lisher.  I 

"HOW  TO  GET  HIRED  IN  JOURNAL-  i 
ISM"  For  information,  write:  Northwest ' 
Marketing  Limited,  Box  3658-J,  Lacey  . 
WA  98503. 


EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  fast. 
Minimum  2  years  experience.  Sendj 
resume,  clips  to  George  Cecil,  Naples i 
Daily  News,  PO  Box  7009,  Naples,  FL 
33940. 

EDITORIAL  I 

COPY  EDITOR 

National  electronic  newspaper  seeks  in-; 
dividual  with  strong  re-writing  ability.  | 
Newspaper  experience  a  plus.  Resume/! 
salary  requirements toC.  Bellinger,  EET,| 
600  Community  Drive.  Manhasset,  NY 
10030.  I 

EXPERIENCED  WRITER  WANTED  fori 
Michigan  Business  a  four  color  28,000 
circulation  statewide  monthly  magazine. ' 
Send  clips,  resume  and  salary  require-! 
mentsto  Ron  Garbinski,  Michigan  Busi- 1 
ness.  302  Cranbrook  Center  Plaza, 
30161  Southfield  Rd..  Southfield,  MM 
48076.  j 

- 1 

EDITOR-EXPERIENCED  NEWS-j 
PERSON  with  heavy  editing  backeroung ! 
for  editing  and  assignment  work  with| 
government  communications  unit.  State  i 
government  knowledge  a  plus.  Send  i 
resume,  work  samples  to;  Box  20,; 
Albany.  NY  12206. 

EXECUTIVE  EDITOR  ; 

Chicago  area  publisher  is  looking  for  a 
very  experienced  person  to  lead  our ! 
editorial  department.  Your  interpersonal , 
and  management  skills  will  play  an  : 
important  part  in  dealing  with  the; 
administrative  portion  of  the  job.  You  j 
will  have  proven  yourself  as  a  journalist  j 
and  should  be  willing  to  share  your  | 
experience  with  your  staff.  Excellent  sal- ; 
ary  and  benefit  package  for  take  charge 
person.  Send  replies  in  complete  confi- 1 
dence  to  Box  8371,  Editor  &  Publisher.  ! 

FEATURES  EDITOR  ; 

Northern  New  England  daily  seeks  crea- ' 
tive  editor  to  generate  ideas  for  lifestyle,  I 
magazine  sections,  supervise  five- : 
person  staff.  Must  be  skilled  story  editor;  ' 
expertise  in  arts,  reporting  a  plus.  Box  j 
8338,  Editor  &  Publisher. 


_ I 

HIGH  TECHNOLOGY  WRITERS  j 
Daily  business  newspaper  seeks  corre- ' 
spondentf  to  cover  high  technology  news  : 
in  the  following  areas:  Bellvue,  Washing-  | 
ton;  Beaverton,  Oregon;  San  Jose,  Cali- 1 
fornia;  North  Carolina  and  Massachu- 1 
setts.  Send  resume  and  samples  of  busi-  . 
ness  or  technical  reporting  to  Box  8314,  ' 
Editor  &  Publisher.  ! 

HARO  WORKING  REPORTERS  needed  | 
with  hard  news  experience  and  able  to  ' 
use  camea,  also  accepting  promising  J- 1 
school  grads.  This  is  a  high  quality, 
20,000  circulation  S.  Texas  daily.  Send  I 
resume,  salary  history  and  samples  of  ' 
work  to  Box  8357,  Editor  &  Publisher.  | 

HOME  EDITOR  WRITER  ! 

The  job  will  be  a  one-person  operation  ’ 
with  responsibilities  ranging  from  writ-  | 
ing  to  layout  and  headlines  for  the  ; 
weekend  section.  The  successful  appli-  i 
cant  must  have  experience  in  feature  I 
writing  and  editing  and  an  interest  in  j 
lifestyles,  decorating,  remodeling.  He  i 
she  must  be  an  idea  person  as  well  as  : 
detail  person,  able  to  follow  through  on  i 
photo  and  art  assignments  and  work  with  I 
freelancers.  Send  clips  and  resume  to  ' 
Carol  Mather,  AME,  Features,  The  Virgi- 1 
nian-Pilot,  150  W,  Brambleton  Ave. 
Norfolk,  VA  23510. 


LARGE  MIDWEST  METRO  seeks 
talented  sports,  feature  and  news  copy 
editors.  Please  send  resume  and  non 
returnable  samples  of  work  to  Box  8323,  I 
Editor  &  Publisher. 


MANAGING  EDITOR  needed  for  a  quali¬ 
ty  conscious  weekly  in  Northwest  Geor¬ 
gia.  Editing,  reporting,  writing,  layout, 
photo  skills  preferred.  An  excellent 
opportunity  for  utilizing  your  talents. 
Salary  commensurate  with  experience. 
Send  resume,  clips  to  PO  Box  968, 
Calhoun.  GA  30701. 


MANAGING  EDITOR  the  Clovis  News- 
Journal  has  an  immediate  opening  on  its 
7  reporter  staff  for  an  assistant  manag¬ 
ing  editor  with  strong  news  judgement, 
copy  editing  and  layout  skills.  Send 
resume  to  Priscilla  (J’Connor,  PO  Box 
1689,  Clovis.  NM  88101. 
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_ EDITORIAL _ 

LOOKING  FOR  A  PLACE  where  your 
innovative  layout  ability  will  really  be 
allowed  to  sing?  What  better  place  than 
music  city?  The  Nashville  Banner  seeks 
an  assistant  lifestyle  editor  to  handle  all 
the  cover  design,  layout  and  production 
duties  for  the  daily  feature  section.  Look¬ 
ing  for  someone  with  fresh,  creative 
ideas  above  and  beyond  solid,  modular 
newspaper  graphics.  Will  be  on  your  own 
to  turn  out  great  designs,  working  with 
full  color  capabilities  and  staff  artists. 
Must  have  layout  and  graphic  design 
experience,  preferably  in  features.  No 
writing  involved.  Must  work  well  with 
people  and  be  capable  of  managing  in 
editor’s  absence.  Please  send  resumes 
and  graphic  tearsheets  only  to  Beth 
Stein,  Lifestyle  Editor,  The  Nashville 
Banner.  1100  Broadway  Nashville  TN 
37202. 


MANAGING  EDITOR  for  5  person  staff, 
8500  ABC  daily.  This  is  a  hands  on  work¬ 
ing  position  requiring  good  writing  skills 
and  management  ability.  Enjoy  quality 
life  working  for  our  county  seat  daily  in 
Zone  6.  Our  parent  company  is  one  of  the 
faster  growing  communication  organiza¬ 
tions  in  the  nation.  Good  promotional 
possibilities.  Send  all  first  letter  to  Box 
8325,  Editor  &  Publisher. 


MANAGING  EDITOR:  Immediate 
opening.  Must  have  management 
experience.  9,000  circulation  daily,  part 
of  a  10  newspaper  group.  Include  salary 
requirements  with  resume  to  John  Clax- 
ton.  Publisher,  Peru  Daily  Tribune.  PO 
Box  87,  Peru.  IN  46970.  (no  phone 
calls) 


OUTSTANDING  WRITER 
We  are  swimming  against  a  wave-the 
wave  of  "journalism"  consisting  of  ster¬ 
ile.  superficial,  unmoving  accounts  that 
disdain  the  dramas  of  life.  We  are  going 
to  keep  swimming  against  the  wave 
because  we  believe  journalism  that 
penetrates  the  issues,  explores  ideas 
and  illuminates  the  human  condition  is 
the  only  journalism  worth  practicing.  We 
are  seeking  that  rare  individual  who  can 
satisfy  our  desire  tor  extraordinary  writ¬ 
ing.  The  opening  is  for  general  assign¬ 
ment,  to  replace  a  writer  snatched  away 
from  our  medium-sized  daily  by  one  of 
the  nation’s  largest  newspapers.  Send 
your  three  best  writing  samples,  along 
with  a  letter,  resume  and  salary  require¬ 
ments  to  Box  8348,  Editor  &  Publisher. 


PROGRESSIVE  semi-weekly  in  beautiful 
mountain  resort  town  seeks  tourism  and 
business  writer'editorial  assistant.  Con¬ 
tact  Tim  Palmer,  Box  128,  Ruidoso,  NM 
88345(505)257-4001. 


REPORTER 

If  you  are  an  experienced,  aggressive  and 
self-starting  reporter  who  can  work  a 
general  assignment  slot  with  creativity, 
enthusiasm  and  drive,  we’ll  welcome 
your  application  for  a  position  on  our 
growing  Northwest  50,000  daily.  Our 
paper  is  in  one  of  the  nation’s  most  com¬ 
petitive  markets,  which  means  the  right 
person  for  this  job  will  be  able  to  think 
quickly  and  strategically  on  stories  in 
order  to  stay  ahead  of  the  pack  The  per¬ 
son  we’re  seeking  will  have  at  least  three 
years  daily  experience  and  will  have  the 
clips  to  prove  he  or  she  can  get  the  tough 
stories  and  get  them  first.  Box  8355, 
Editor  &  Publisher. 


REGIONAL  EDITOR-supervise  4,  must 
have  two  years  reporting;  editing  and  lay¬ 
out  skills.  Zone  3.  Box  8363.  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR  for  57,000  dai¬ 
ly,  71,000  Sunday  AM.  Solid  gramma¬ 
tical.  layout  and  headline  writing  skills. 
Resume  and  samples  of  work  (not  report¬ 
ing)  to  Sports  Editor.  Jim  Bowers,  The 
Idaho  Statesman,  PO  Box  40,  Boise,  ID 
83707.  A  Gannett  Newspaper. 
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EDITORIAL 


STAFF  PHOTOGRAPHER  wanted  for  : 
The  Times-News,  a  22,000  daily  in  Twin  ' 
Falls,  Idaho.  Applicants  must  have  col¬ 
lege  degree  and  appropriate  experience,  I 
which  may  include  internship  and/or  col-  ' 
lege  newspaper  work,  graphics  and  lay-  i 
out  skills.  Send  resume,  tearsheets  and/  * 
or  slides  tO:  Stephen  Hartgen,  The  I 
Times-News,  Box  548,  Twin  Falls,  ID  ■ 
83301. 

SPORTS  COPY  EDITOR 
For  125,000  all  day  paper  who  can 
evaluate  stories  for  proper  olay;  edit  to 
meet  tough  standards  of  clarity,  concise¬ 
ness,  and  completeness;  produce  lively 
layout  with  up  to  the  minute  updating  for 
three  AM  editions.  College  degree  pre¬ 
ferred;  three  years  sportswriting 
experience  and  or  sports  desk 
experience.  Send  resume,  two  page ; 
autobiography  and  work  samples  tO:  Bill  I 
Bern,  Sports  Editor,  Roanoke  Times  &  i 
World-News,  Box  2491,  Roanoke  VA 
24010.  An  Equal  Opportunity 
Employer. 

SMALL  SOUTHERN  AFTERNOON  DAI- 
LY  seeks  aggressive  reporter  with  1-3 
years  experience.  Must  be  self-starter  | 
able  to  cover  government  and  health  j 
beat  better  than  reporter  for  competition  i 
10  times  our  size.  Send  '•esume  and  | 
clips  to  Executive  Editor,  The  Enquirer-  ;  ' 
Journal,  PO  Box  70,  Monroe,  NC  ^ 
28110.  No  calls.  j‘ 

SC  DAILY  (47,000  circ.  AM)  looking  for !  ■ 
2  staffers:  1.  reporter  to  split  time  \ 
between  general  assignment  and  leisure  | 
reporting  2  years  experience.  2.  assis- '  ■ 
tant  editorial  page  editor,  writing  and 
layout  3  years  experience  reporting  and  ■ 
or  copy  editing.  Send  letter,  resume  and  ' 

clips  to  City  Desk,  Anderson 
Independent-Mail,  PO  Box  2507,  I  ' 

Anderson,  SC  29622.  j 

THE  DES  MOINES  REGISTER  seeks  an  ’ 
experienced  editor  to  fill  one  of  two ; 
assistant  sports  editor  positions.  Person  : . 
will  assist  deputy  sports  editor  in  plann¬ 
ing  and  production  of  240,000  four-  ■ 
edition  daily  AM,  in  400,000  five- r 
edition  Sunday.  Nights  and  some 
weekends.  Job  includes  editing,  layout, 
project  planning,  and  execution,  some 
supervision  of  staff.  Minimum  three 
years  desk  experience.  Send  resume  to 
Michael  Wegner,  Sports  Editor,  The  Des 
Moines  Register,  PO  Box  957,  Des 
Moines,  lA  50304. 

TWO  REPORTERS  with  minimum  3 
years'  experience  sought  for  expanding 
suburban  bureaus  of  AM  /  PM  in  Penn¬ 
sylvania’s  Capital  City.  Send  a  resume, 
your  three  best  clips  and  not  more  than  a 
single  page  of  your  thoughts  on  covering 
municipal  government  in  the  '80s  tO;  - 
Dale  Davenport,  City  Editor,  The  Patriot- 
News,  PO  Box  2265,  Harrisburg,  PA 
17105. 

TAKE  CHARGE  EDITOR 
Do  you  want  to  help  shape  the  direction 
of  top  professional  dental  journal?  We’re 
looking  for  skilled  managing  editor  who 
is  mature,  self  motivated  and 
experienced  in  writing,  proofing,  edit-  i 
ing,  planning  and  directing  a  magazine  • 
from  start  to  finish.  We  need  fast  learner  j 
who  can  quickly  climb  the  ladder  at  fast-  > 
growing,  solid,  multi-magazine  publish- 1 
ing  firm.  Send  resume  and  clips  to  Karen  ' 
Murphy,  Stevens  Publishing,  PO  Box  I 
7573,  Waco,  TX  76714.  i 

WANTED  EDITOR  for  AntiqueWeek/The  [ 
Tri-State  Trader,  17  year  old  speciality  [ 
weekly  newspaper  about  antiques,  pres¬ 
ervation,  etc.  Copy  reading,  rewriting, 
column  writing  and  attending  some 
antique  events.  Paid  circulation 
35,000.  Send  resume  to;  Tom  Mayhill, 
Publisher.  AntiqueWeek/The  Tri-State 
Trader,  PO  Box  90,  Knightstown.  IN 
46148. 
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HELP  WANTED 


EDITORIAL 


SAN  DIEGO  BUSINESS  JOURNAL 
expanding-seeks  editor  and  reporter  for 
15M  circulation  weekly  newspaper. 
Both  positions  require  thorough  knowl¬ 
edge  of  business  and  finance.  Send 
resume,  references  and  clips  to  General 
Manager,  SDBJ,  3444  Camino  Del  Rio 
North,  San  Diego,  CA  92108. 

WANTED  NOW 
Copy  Editors 

Medical  Writers 

Military  Affairs 

We  are  currently  seeking  candidates  for 
these  openings  at  metropolitan  news¬ 
paper.  If  you  are  interested  write  to  JOB 
BANK,  1909  Cinnaminson  Ave.,  Cinna- 
minson,  NJ  08077  or  call  Debra  Bissin- 
ger  (609)  786-1910. 

SPORTS 

Experienced  sports  reporter-copy  desk 
person.  Aggressive  70,000  PM  in  com¬ 
petitive  region.  Night  shift.  Zone  5.  Box 
8342,  Editor  &  Publisher. 

SPORTS  WRITER  wanted  for  Texas  Gulf 
Coast  daily  newspaper.  Experience  help¬ 
ful  but  will  consider  J  school  grad  with 
the  desire  to  turn  out  sparkling  copy  and 
learn  page  layout.  Write  Box  1551,  Bay 
City,  TX  77414,  or  call  (409)  245- 
5555. _ 

_ MARKETING _ 

NIXON  NEWSPAPERS  with  10  dailies 
and  weeklies  in  Indiana,  Illinois  and 
Louisiana  is  considering  creating  a  new 
Marketing  Director  position.  Person 
should  be  able  to  develop  research  and 
marketing  plans  for  advertising  per¬ 
sonnel,  conduct  internal  and  external 
advertising  workshops  and  seminars, 
monitor  advertising  quality,  develop 
strategic,  tactical,  competitive  plans, 
make  regional  sales  calls.  Send  resume 
and  salary  requirements  to  John  Nixon, 
Nixon  Newspapers,  Inc.,  PO  Box  87, 
Peru.  IN  46970. 


Experienced  sales  manager 
needed  immediately  for 
mid-west  shopper.  Salary, 
bonus,  benefits  and  poten¬ 
tial  to  become  general  man¬ 
ager  or  publisher  at  one  of 
our  40  shoppers  in  the  mid¬ 
west  and  California.  Send 
resume  and  salary  history 
to:  Marketing  Director, 
BCI,  PO  Box  28869,  San 
Diego,  CA  92128. 


HELP  WANTED 

HELP  WANTED 

MARKETING 

EDITORIAL  CARTOONIST 

PROMOTION  MANAGER  needed  for 
book  and  periodical  marketing,  and  out¬ 
reach  to  corporate  and  other  con¬ 
stituencies.  on  behalf  of  D.C. -based 
international  economic  policy  group.  For 
details,  send  resume  to  "Project  1 1,  PO 
Box  U,  Bedford,  MA  01730." 

CARTOONIST 

Bright  opportunity  for  an  editorial  page 
cartoonist  with  deft  touch,  distinctive 
style,  and  sharp  sense  of  humor  for 
165,000  PM  daily,  215,000  Sunday. 
Minimum  of  two  years  experience  on  a 
daily  preferred.  Zone  5.  Send  resume 
and  ample  samples.  Box  8340,  Editor  & 

MARKETING  RESEARCH 

Publisher. 

SURVEY  PLANNER/ANALYST 
THINK  FLORIDA!  Pleasant  thouehts 

MAILROOM 

come  to  mind?  Good!  The  Times 
Publishing  Company,  publisher  of  the 
St.  Petersburg  Times  and  Evening 
Independent,  has  a  current  opening  in 
the  research  department  for  someone 
experienced  in  all  aspects  of  survey 
questionnaire  design,  processing  and 
analysis.  Candidate  should  be  able  to 
demonstrate  superior  writing  skill  and 
analytical  ability.  This  position  requires 
2-3  years  experience  in  marketing 
research. 

In  addition  to  an  excellent  starting  sal¬ 
ary,  we  offer  such  "extras”  as  company 
paid  pension  plan,  profit  sharing  plan, 
group  life  and  major  medical  insurance, 
quarterly  cost  of  living  supplement, 
liberal  paid  vacations  and  holidays, 
credit  union  and  more. 

Interested?  Write  to  us  outlining  back¬ 
ground  and  salary  requirements. 

TIMES  PUBLISHING  COMPANY 
Po  Box  1121 
St.  Petersburg  FL  33731 

Equal  Opportunity  Employer  M/F 


Sales 

Representative 

Collier-Jackson,  the  leader  in 
newspaper  management  sys¬ 
tems,  is  seeking  qualified 
individuals  for  Regional  Sales 
Manager  positions  as  part  of  its 
continuing  expansion.  Working 
knowledge  of  the  newspaper 
industry  essential  and  experience 
with  businesss  accounting  pro¬ 
cedures  required.  Computer 
hardware  experience  helpful. 
Send  resume  and  salary  history  in 
confidence  to: 

Newspaper  Systems 
Sales  Manager 

Collier-Jackson,  Inc. 

PO  Box  25546 
Tampa,  FL  33622 

coc.»,f5|  OACKBON,  NSJC. 


Vice  President  -  Sales 

As  the  leader  in  the  circulation  supply  industry  we  are 
seeking  a  vice-president  of  sales  to  continue  our  market 
dominance. 

The  individual  we  seek  should  have  a  strong  background 
in  sales  management  and  administration.  This  person 
should  have  analytical  skills,  new  product  development 
experience  and  be  familiar  with  market  research  tech¬ 
niques.  Relocation  is  necessary. 

A  knowledge  of  circulation  supply  products  and  the 
industry  is  an  important  plus.  We  are  seeking  a  mature, 
dynamic,  aggressive  sales  leader.  If  you  believe  you  have 
the  qualifications  to  assume  the  role,  write  and  send  us  a 
full  resume. 

Berkley-Small,  Inc. 

PO  Box  91460 
Mobile,  AL  36691 


!  The  Times  MAILROOM  FIELD  SERVICE 
Jblisher  of  the  Graphic  Management  Associates  Inc., h- 
and  Evening  as  immediate  opening  for  a  qualified 
ent  opening  in  field  service  representative  responsible 
t  for  someone  for  installation  of  mailroom  systems  and 
sets  of  survey  training  of  personnel.  Growth  opportuni- 
irocessing  and  ties  and  excellent  benefits.  Send  resume 
uid  be  able  to  toGraphic ManagementAssociatesInc., 
■iting  skill  and  H  Main  Street,  Southboro,  MA  01772. 
)sition  requires  '  ' 

in  marketing  _ PRESSROOM _ 

nt  starting  sal-  PRESSROOM  MANAGER  36,000 
s"  as  company  circulation  daily  Monday-Friday  after- 
t  sharing  plan,  noon  Saturday  and  Sunday  morning.  We 
ical  insurance,  also  publish  a  weekly  TMC  product,  a 
>  supplement,  monthly  entertainment  guide  and  com- 
and  holidays,  mercially  print  a  weekly  newspaper.  The 
successful  candidate  will  have  strong 
Dutlining  back-  leadership  and  training  abilities  in  addi- 

ements.  tion  to  extensive  press/plate  operation. 

COMPANY  Nine  unit  Goss  Urbanite.  Please  forward 

>1  resume,  salary  expectations  and  a  cover 

33731  letter  to  Personnel  Manager,  La  Crosse 

nolover  M/F  Tribune.  401  N.  Third  St.,  La  Crosse.  Wl 

_ _  54601, 

WANTED  Experienced  CED  Community 
Pressman  call  Stan  Harper  (213)  478- 
9546  or  send  resume  to  Stan  Harper, 
..  O'Neil  Data  System,  11751  Mississippi 

Itive  Ave.,  Los  Angeles,  CA  90025, 

D  lOaHOr  in 

ement  sys-  _ PRODUCTION _ 

ASSISTANT  PRODUCTION  MANAGER 
°  he  ®  '^®wspaper  with  42,000 

®  Pf 7  I'®  circulation,  looking  for  the  right  person 

)n.  Working  to  assist  our  Production  Manager  in  all 
newspaper  aspects  of  our  high  volume  production 
i  experience  operation-from  typesetting  and  layout, 
junting  pro-  to  plate  room,  to  pressroom  to  mailroom. 
Comouter  psrson  should  be  strong  in  modern 

hoinfiii  *yP®  composition  and  camera 

oW,  in  methods,  because  he  or  she' will  have 

ary  nistory  in  direct  supervision  of  our  staff  of  2 1  peo¬ 
ple  in  this  area.  Previous  experience  in  a 
stems  supervisory  capacity  is  required.  We 

iger  offer  a  salary  commensurate  with 

n,  Inc.  experience,  excellent  fringe  benefits, 

540  '  and  the  good  life  in  a  beautiful 

qepp  uncluttered  area.  Send  resume  and  re- 

ferences  to  Rod  Abare,  Personnel  Mana¬ 
ger,  Watertown  Daily  Times.  260  Wash- 
y PtTM  nur-  ington  St.,  Watertown  NY  13601 . 

COLOR  SPECIALIST 

_ Growing  newspaper  needs  an 

_  experienced  color  separator  to  operate  a 

Chemco  Easy-Color  system.  Must  be 
thoroughly  experienced  newspaper  pro- 
:ry  we  are  duction  camera  person  with  the  ability  to 
ir  mnrtof  Icafo  the  use  of  a  scanner, 
iir  iiidrKHi  g  jjgy  week.  Approx¬ 

imately  5pm-2am. 

rWorniinrl  Write  to  Personnel,  The  Bradenton 

.  ^  Herald,  102  Manatee  Ave.  West, 

IS  person  Bradenton,  FL  33505. 


rr-h  torh  PRODUCTION  MANAGER 

ircn  lecn-  jgjp  management  team  of  a  pro¬ 
gressive  California  daily  newspaper.  New 
.  j-nrl  the  state-of-the-art  technology,  plant  and 

>  duu  iiic  equipment.  Candidate  must  possess 

a  mature,  proven  track  record  in  effective  manage- 
vou  have  leadership.  Strength  must 

^  J  include  functional  working  knowledge  of 

send  us  a  offset  press,  imposition  and  mailroom 
operation.  Fiscal  responsibility  of 
forecasting,  budgeting  and  reporting 
essential.  Degree  in  graphic  arts  and/or 
business  administration  preferred. 
Excellent  salary  and  benefits  program. 
All  inquiries  to  Box  8296,  Editor  &  Pub- 
===J  lisher. 
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HELP  WANTED 
PRODUCTION 

PRODUCTION  MANAGER 


We’re  looking  for  someone  to  manage  all 
production  departments  in  our  medium¬ 
sized  newspaper  and  commercial  web 
offset  plant.  Applicant  should  possess 
the  following  characteristics: 

•3-5  years  supervisory  experience, 
•strong,  people-oriented  manage¬ 
ment  skills. 

•good  planning  and  organizational 
skills. 

•knowldge  of  newspaper  production 
from  compo  to  mailroom. 

This  is  a  good  opportunity  for  a  person 
who  wants  to  develop  with  a  growing 
company.  Salary  commensurate  with 
experience  and  abilities.  Excellent 
benefits.  Send  resume,  references  and 
salary  history  to;  Tom  Schmidt,  Dela¬ 
ware  Printing  Company,  PO  Box  737, 
Dover,  DE  19903,  or  call  Mr  Schmidt 
(302)  674-2888.  An  EOE. 


PRODUCTION  MANAGER 


Excellent  opportunity  for  assistant  pro¬ 
duction  manager  ready  to  move  up. 

Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis¬ 
tribution. 

Minimum  5  years  supervisory  experience 
in  areas  of  labor  relations,  budgeting, 
computerized  front  end  system,  expense 
control  and  truck  routing. 

Send  resume  and  salary  history  to  Box 
8317,  Editor  &  Publisher. 


PRODUCTION  MANAGER 

A  Zone  2  seven-day  afternoon  mid-size 
daily  seeks  a  prideful  work-aholic  to 
maintain  and  continue  to  improve  upon 
efficiencies  gained  in  dispatch/ad  sen/- 
ice  department  through  distribution  with 
present  personnel  and  not  state-of-the- 
art  equipment. 

Pervasive  union  environment  with  well- 
desen/ed  reputation  for  old-line  think¬ 
ing. 

Starting  salary  commensurate  with 
experience.  Future  salary  based  on 
immediate  gains  and  efficient  timely 
production  schedule  and  orderly  transi¬ 
tion  of  authority  from  excellent  manager 
who  has  moved  up  and  out. 

We  don’t  hire  resumes  we  hire  people. 
Tell  me  your  qualifications  and  why  this 
position  would  be  of  interest  to  you.  Rep¬ 
ly  to  Box  8339,  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER  for  graphically 
oriented  daily  in  middle  Georiga.  We  like 
color,  creativity  and  shovxy  art  on  our 
pages.  If  you  have  the  talent  we’ll  give 
you  a  free  hand  to  exhibit  it.  Send 
resume  and  examples  to  Doug  Hall,  The 
Courier  Herald,  Drawer  8,  Dublin,  GA 
31040. 


SOUTHWESTERN  METRO  needs  an 
aggressive,  self-motivated  photographer 
with  a  creative  eye  for  both  color  and 
b&w  photos.  We  offer  new  facilitiesand  a 
creative  atmosphere  at  a  home-owned 
newspaper  that  appreciates  and  displays 
quality  photojournalism.  Send  resume 
and  portfolio  to  Ray  Cary,  Photo  Editor, 
Albuquerque  Journal,  PO  Drawer  j, 
Albuquerque,  NM  87103. 


HELP  WANTED 

PHOTOJOURNALISM  1 

THE  BILLINGS  GAZETTE,  a  63M 
circulation  morning  daily  has  earned  its 
reputation  as  a  leader  in  photojournal¬ 
ism  and  in  the  use  of  color.  We  are  seek¬ 
ing  a  photographer  who  can  help  us  build 
on  that  reputation  and  maintain  our 
competitive  edge.  He  or  she  must  have  a 
minimum  of  three  years  experience  on  a  1 
daily  newspaper  and  must  excell  in  all ! 
phases  of  the  profession.  A  degree  in 
journalism,  photojournalism  or  related 
field  would  be  a  plus.  If  interested, 
please  send  a  letter  of  application,  a  | 
complete  resume,  sample  of  your  best  l 
work  and  references  to  Lorretta  Breslin,  | 
Director  of  Human  Resources,  The  Bill¬ 
ings  Gazette.  PO  Box  2507,  Billings.  MT  1 
59103.  Application  deadline  Monday.  I 

1  January  14.  1985.  Resumes  must  be ! 
i  postmarked  on  or  before  that  date.  EOE,  I 

1  M/F.  1 

1  i 

POSITIONS 
WANTED  1 

1  ADMINISTRATIVE 

1  ADMINISTRATIVE,  sales,  marketing 
experience.  Pragmatic.  People  oriented,  i 
Zones  2,  3,  4,  5.  Box  8297,  Editor  &  { 

1  Publisher. 

1  ' 

;  ENERGETIC  PUBLISHER/General  Man-  | 
ager  seeks  new  challenge/opportunity,  j 
Weeklies  are  my  specialty.  Effective  cost 

1  cutter  and  proven  sales  builder  in  highly  I 

1  competitive  market.  Strong  on  pro-  j 
motions  and  people  management.  Dedi-  | 
cated.  Box  8306,  Editor  &  Publisher.  ! 

PUBLISHER/GENERAL  MANAGER,  ! 

1  ceeks  responsible  No.  1  or  No.  2  slot  i 

1  medium  daily  or  large  weekly.  Excellent  : 
track  record  as  GM  and  sales  manager.  | 
Age  45,  MBA.  Available  30  days.  Box 
8284,  Editor  &  Publisher.  | 

ADVERTISING 

ADVERTISING  DIRECTOR:  1  have  30 
!  years  of  solid  experience  in  all  phases  of 
Advertising.  Training,  motivation,  sales 
development  strong  points.  Promotional 
minded.  Presently  (General  Manager  of 
TMC  Shopper.  If  you  are  sincere  and 
seek  result  oriented  manager,  call 
Harold  E.  Chambers,  (501)  725-2064, 
or  (501)  862-5126  daytime.  Write  Box 
38,  Smackover,  Arkansas  71762.  ! 

CIRCULATION  j 

CIRCULATION  DIRECTOR 

Career  oriented  executive  interested  in 
being  a  part  of  a  blue  ribbon  company 
'  with  progressive  goals,  and  expects  only 
the  best  from  its  department  heads. 
Professional  background  is  impeccable 
with  expertise  in  budgeting, 
interpersonal  relations,  TMC,  district 
manager  training,  and  applicable 

1  research  ability  to  market  the  daily  news¬ 
paper. 

1  interested  in  becoming  circulation 

1  directorofadailynewspaperinthe25M- 
1  75M  range.  Leading  executive  in  the 

1  newspaper  profession.  History  of 
achievements  in  the  newspaper  circula- 
i  tion  profession  are  substantial.  Career  is 
excellent,  which  reflects  in  resume.  Box 
{  8328,  Editor  &  Publisher. 

i  SMALL  DAILY,  Circulation  Manager 

1  desires  change,  25  years  experience. 

1  Box  8281,  Editor  &  Publisher. 

!  DEPARTMENT  HEAD,  strong  orga- 
1  nizer.team  leader,  management  18 

1  years.  Proven  capable  building  circula- 
i  tion  and  revenue.  TMC  and  CIS.  Looking 
for  30  to  SOM  circulation  situation. 
Zones  1.  2,  3.  4.  Available  early  1985. 

1  Box  8333,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  December  22,  1984 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR  No.  2 
position  sought  by  employed,  34  yr.  old, 
people  oriented  Circulation  Manager. 
Excellent  administrator  and  motivator. 
Top  references  from  3  top  papers.  8ox 
8304,  Editor  &  Publisher. 


EDITORIAL 


COPY  EDITING  POSITION  sought  by 
career-oriented  journalist.  Hardworking 
use  journalism  honors  graduate  en¬ 
dorsed  by  copy  editor  of  LA  Times.  J. 
Leona,  1923,  Filbert  St,,  S.F.,  CA 
94123. 


December  J-school  grad  looking  for  work 
on  a  daily  in  any  region.  Intern 
experience  on  a  N.Y.  metro  desk. 
Extensive  string  work  with  A.P.  Also  3 
years  college  paper  work.  For  resume 
and  clips  write  to  Michael  D.  Towle,  521 
Cadillac,  Toledo,  Ohio  43610,  phone 
(419)  472-4226. 


EXPERIENCED  POP  MUSIC  WRITER 
seeks  full-time  position  My  skills 
include  news  and  feature  writing,  edit¬ 
ing,  layout,  and  photography.  Karl  Byrn 
(602)  968-5593. 


EXPERIENCED  METRO  military  affairs 
and  travel  editor/writer/photographer 
available  April  1985.  Three  years  on  the 
copy  desk,  three  years  on  the  travel  desk 
and  ten  years  in  military  public  affairs 
(including Grenada).  Box 8311,  Editor& 
Publisher. 


EXPERIENCED  REPORTER,  30,  seeks 
political/government  reporting  positon 
with  metro  daily.  Eight  years  in  writing, 
layout,editing;  awards;  MA  Political  Sci¬ 
ence.  Will  consider  any  Zone.  Box  83 1 5, 
Editor  &  Publisher. 


ENERGETIC,  AWARD-WINNING  sports 
writer/copy  editor,  with  four  years  daily 
experience,  seeks  position  on  a  medium- 
large  daily.  Layout  and  features  are 
specialties.  Jeff  Kuehn  (601)  388- 
6038. 


MANAGING  EDITOR;  smalltown  daily. 
10  years  experience.  Seeks  relocation  to 
New  Mexico,  Arizona,  Texas,  California. 
Also  had  overseas  experience.  Seeking 
city  editor,  copy  desk,  reporter  position 
at  larger  daily.  Contact  Skip  Seiser, 
(218)  283-4855. 


PRIZE  WINNING  American  journalist- 
columnist,  editorial  writer,  editor-seeks 
a  challenging  senior  newspaper  position. 
Currently  working  in  Europe  as  a  consul¬ 
tant  to  a  major  international  news  organ¬ 
ization.  Top  skills  in  return  for  the  right 
situation.  All  locations  considered  Box 
8336,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


POLITICAL  REPORTER  who  can  tell 
I  your  readers  what’s  happening  and  why 
I  seeks  state  house  or  Washington  beat. 

!  Quality  clips,  columns.  4  V>  years  city 
I  hall  experience.  Box  8344,  Editor  & 
I  Publisher. 


I  RECENT  GRADUATE  with  BA  in  com¬ 
munications  seeks  full-time  position  in 
newspaper/magazine.  3  years 
experience  with  college  newspaper. 
Experienced  in  writing,  reporting,  copy 
editing,  proofreading,  la^t  and  paste 
up.  References  and  writing  samples 
available.  (Contact:  Randall  J.  Samost,  4 
Sheldon  Rd.,  Marblehead.  MA  01945. 
(617)  631-6772. 


!  REPORTER,  37.  major  beats  for  large 
I  daily  have  been  local  government,  con- 
I  sumer  affairs,  congress  and  White 
I  House.  Wants  something  new.  not 
I  necessarily  spot -oriented.  A  writer  with 
;  good  ear  for  handling  copy.  Box  8334, 
I  Editor  &  Publisher. 


REPORTER  with  4  L4  years  experience 
I  and  painful  amount  of  drive  yearns  to 
I  relocate  to  another  mid-size  or  metro. 

'  Attuned  to  environment,  health,  busi¬ 
ness,  education  and  court  issues.  Strong 
clips.  Printed  by  AP.  Do  layout  and  copy 
editing  admirably.  Will  go  anywhere.  Box 
8354,  Editor  &  Publisher. 


:  REPORTER  for  top  national  daily,  ex- 
'  foreign  staffer,  wants  to  be  your  eye  over- 
I  seas.  Stoprelyingonblandwirecopyand 
j  give  your  readers  the  unique  coverage 
people  talk  about.  Salvador,  India,  Mid¬ 
dle  East,  Ethiopia.  ..Fastand  lively  news. 

:  features  and  photos.  8ox  8362,  Editor  & 
I  Publisher. 

I  SAVE  YOURSELF  an  ad.  Sports  writer,  5 
j  years,  will  work  maximum  hours  for  mini- 
;  mum  pay.  Was  out  West,  now  will  con- 
'  sider  any  daily  or  weekly  east  of  the  Mis¬ 
sissippi.  (608)  873-6169,  Jim. 


i  SPORTS  DESKMAN  on  Zone  6  metro 
seeks  similar  spot  on  big-league  city 
j  paper  in  other  zone.  Thirteen  years’ 
experience,  very  hard  worker.  Box  8365, 
i  Editor  &  Publisher. 


1  YOUNG  EDITOR  with  over  three  years 
I  experience  in  weekly  and  daily  newspap- 
'  ers  seeking  position  on  daily,  large  week- 
'  ly  or  magazine.  Award  winning  with 
'  experience  in  all  facets.  Call  (309)  353- 
5910. 


SALES 


I  SALES-MARKETING  PRO 

Solid  syndicate  experience.  Great  rec- 
I  ord,  and  top  references.  Looking  for  a 
>  superior  N.Y.C.  organization  that  needs 
;  a  winner.  Box  8294,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


Advice  to  newspapers 


By  Kenneth  C.  Bronson 

They  came  from  across  the  nation 
—  a  small  pet  shop  owner  from  Gro¬ 
ton,  Connecticut,  a  corporate  execu¬ 
tive  from  a  chain  of  22  super  stores  in 
Phoenix,  an  ad  manager  from  a  fami¬ 
ly-owned  department  store  in  Padu¬ 
cah,  Kentucky  —  more  than  100 
strong  to  attend  a  national  retail 
advertising  seminar  in  Chicago  the 
first  weekend  in  November. 

They  represented  some  of  the  larg¬ 
est  retailers  in  the  major  cities  of  the 
country,  along  with  national 
merchandisers  such  as  Shop  Smith, 
and  chain  stores  such  as  Pier  I 
Imports.  The  average  age  certainly 
was  no  more  than  the  early  30s  and 
females  probably  slightly  out¬ 
numbered  the  males. 

This  was  not  your  usual  Newspaper 
.Advertising  Bureau  (NAB)  or 
International  Newspaper  Advertising 
and  Marketing  Executives  (INAME) 
crowd.  In  fact,  had  anyone  from  the 
NAB  or  the  INAME  been  there,  they 
would  have  had  their  eyes  opened  and 
their  ears  burning.  These  store  ad 
managers  and/or  marketing 
executives  aren't  having  love  affairs 
with  newspapers. 

This  seminar  was  sponsored  by  the 
National  Retail  Merchants  Associa¬ 
tion  (NRMA)  which  has  been  doing 
these  programs  for  the  past  20  years. 
This  one,  however,  was  the  first  ever 
held  outside  New  York  City. 

To  the  credit  of  the  NRMA  offi- 


( Bronson  is  vice  president,  affiliated 
newspapers,  Stauffer  Com- 
munications,  Inc.) 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOING  ON  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTI»\G\E1|§ 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  and  growing 
Australian  market. 


ADVERTISING  NEWS 
Yoffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  Subscriptron  to  U.S.A.  for  $A  88.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 


cials,  they  tried  to  get  newspaper 
executives  to  attend  this  year's  semi¬ 
nar.  They  issued  invitations  earlier 
this  fall  to  newspaper  executives 
throughout  the  United  States. 

“This  particular  seminar  is  an 
excellent  means  for  your  staff  to  learn 
more  about  how  retailers  develop 
their  advertising  strategy  and  why 
certain  media  are  selected  ...  we 
thought  this  particular  study  period 
would  offer  newspaper  sales  per¬ 
sonnel  an  opportunity  to  mix  and 
learn  with  their  prime  customers,’’ 
John  A.  Murphy,  vice  president,  sales 
promotion  and  marketing  for  NRMA, 
wrote  in  his  invitational  letter. 


These  store  ad 
managers  andlor 
marketing  executives 
aren’t  having  iove  affairs 
with  newspapers. 


The  registration  list  showed  seven 
newspapers  accepted  the  invitation.  I 
saw  only  four  representatives  from 
the  seven  listed,  but  that  is  not  to  say 
the  other  three  were  not  there.  If  they 
were  there,  they  were  quiet  .  .  .just 
like  the  rest  of  us  newspaper  people 
who  found  it  pretty  difficult  to  hold 
our  heads  up. 

To  be  quite  honest,  newspapers 
wouldn't  even  have  been  chosen  as 
good  fish  wrappers  in  the  Friday- 
Saturday-Sunday  seminar  (the  ink 
probably  would  have  rubbed  off  on 
the  fish). 

Ruboff  was  just  one  of  the  many 
complaints  1  fielded  on  behalf  of 
newspapers  in  the  roundtable  ses¬ 
sions  each  morning. 

Pointing  to  tearsheets  from  their 
local  newspapers,  these  young  ad 
executives  lashed  out  about  such 
things  as  "lousy  reproduction  of 
black  and  white  fashion  photographs, 
lousier  reproduction  of  color  fashion 
photos,  background  screens  filling  up 
with  ink,  borders  zig-zagging  around 
an  ad.  crooked  type,  lack  of  modern 
type  faces  for  ad  use,  placement  of 
their  ads,  etc.,  etc." 

1  also  was  asked  :  Why  newspaper 
salespeople  are  so  sullen?  Why  news¬ 
paper  salespeople  are  so  uneducated? 

Why  no  one  from  the  newspaper 
except  their  account  rep  ever  calls  on 
them  or  takes  them  to  lunch  or  cock¬ 


tails? 

Why  the  newspaper  doesn't  pro¬ 
mote  good  relationships  with  local 
agencies? 

Why  newspapers  charge  for  tear- 
sheets? 

Why  newspapers  have  so  many 
hangups  about  changing  copy  on  a 
proof? 

Why  do  newspapers  hate  to  show 
proofs? 

I  heard  these  advertising 
executives  talk  about  the  necessity  of 
going  to  a  type  house  to  be  assured  of 
getting  their  advertising  type  set  cor¬ 
rectly;  of  the  necessity  for  going  to 
pre-prints  for  quality  reproduction;  of 
the  necessity  of  going  to  Marriage 
Mail®  so  they  could  target  particular 
zip  codes  and  market  segments. 

The  Newspaper  Advertising 
Bureau  did  have  a  couple  of  shots  at 
these  prime  customers  on  the  formal 
program.  Frank  Hennessey  did  his 
usual  good  job  with  a  co-op  presenta¬ 
tion  in  one  of  the  six  workshop  ses¬ 
sions.  But  Al  Eisenpreis  did  not  help 
improve  the  image  of  newspapers  in 
one  of  the  general  sessions. 

Eisenpreis’  material  included  many 
slides  from  the  “Copy  and  Layout" 
materials  the  NAB  put  out  several 
years  ago.  To  cap  off  the  presenta¬ 
tion,  one  of  Eisenpreis'  handouts 
included  (as  a  good  example)  a  Jor- 
dan-Marsh  newspaper  ad  from  1977. 
The  previous  speaker  had  just  spent 
an  hour  telling  how  Jordan-Marsh  re¬ 
gained  its  dominance  in  the  Boston 
market  by  changing  its  image,  which  it 
did  through  heavy  use  of  television 
and  direct  mail  —  along  with  a  22% 
reduction  in  its  newspaper  advertis¬ 
ing  budget. 

1  must  confess  that  the  image  of 
newspapers  probably  wasn't  very 
high  to  begin  with  and  it  certainly 
wasn't  improved  by  this  presentation. 
The  image  of  an  older  man  using  out¬ 
dated  materials  came  alarmingly 
close  to  the  image  of  newpapers 
expressed  throughout  the  seminar  by 
these  retail  advertising  managers  and 
marketing  directors. 

Imagine  my  additional  shock,  then, 
when  enroute  home  1  examined  my 
new  NRMA  books  on  advertising 
which  were  given  to  every  attendee  of 
the  seminar.  1  opened  the  book  on 
newspaper  advertising  and  my  eyes 
fell  on  a  page  of  pictures  showing  a 
linotype  machine,  a  mat  of  an  illustra¬ 
tion  and  a  page  of  type  in  a  chase. 

1  turned  the  page  to  see  a  page  mat 
being  cast  into  lead  and  then  the 
stereotype  being  attached  to  the 
(Continued  on  page  26) 
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TO  27  million  Americans, 
this  scene  is  a  fairy  tale. 


That's  because  27  million  American  adults 
can't  read  a  child's  bedtime  story,  can't  read  a 
street  sign,  can't  read... period. 

Functional  illiteracy  has'  become  an 
epidemic,  an  epidemic  that  has  reached  1  out  of 
5  American  adults.  It  robs  them  of  a  decent 
living,  it  robs  them  of  self-respect,  it  robs  them 
of  the  simplest  of  human  pleasures... like 
reading  a  letter  from  a  friend  or  a  fairy-tale  to 
their  children. 

Tragic  as  that  is,  it's  not  the  worst  part. 
Because  people  like  this  could  be  taught  to  read, 
if  we  had  more  tutors  to  teach  them.  Sadly,  we 
don't.  Today,  the  waiting  period  for  a  tutor  can 
be  up  to  a  year. 

You  can  change  that  by  joining  the  fight 
against  illiteracy  yourself.  It  takes  no  special 


0 

cialition  for  Literacy 


qualifications.  If  you  can  read,  you  can  tutor  or 
help  us  in  countless  other  ways.  You'll  be  trained 
to  work  in  programs  right  in  your  own 
community.  And  you'll  experience  the  greatest 
satisfaction  of  all... the  satisfaction  of  helping 
people  discover  whole  new  lives. 

So  join  the  effort.  Call  the  Coalition  for 
Literacy  at  toll-free  1-800-228-8813.  Helping 
takes  so  little.  And  illiteracy  robs  people  of  so 
much. 


volunteer  Against  Illiteracy. 
The  only  degree  you  need 
is  a  degree  of  caring. 


Cl  Paso  Herald -Post  reporter  Mike  Quintanilla 
is  a  special  person.  Whatever  the  story, 
whatever  it  takes,  Mike  will  get  to  the  heart 
of  it. 

Like  the  time  he  attended  high  school 
for  six  weeks  to  write  a  series  on  teenage 
drug  abuse  that  got  the  governor's  attention. 

Mike  even  lived  in  one  of  Ciudad  Juarez's 
poorest  neighborhoods  while  he  did  a 
solid  investigative  piece  on  poverty  along 
the  U.S.- Mexico  border. 

That's  tough  stuff.  But  when  $25,000  was 
needed  to  buy  clothes  for  poor  kids  at 
Christmas,  Mike  showed  that  his  compassion 
is  strong,  too.  He  wrote  a  series  of 
touching  articles  that  had  Cl  Pasoans 
digging  into  their  pockets  for 
donations  exceeding 
$26,000. 

Mike's  peers  also 

recognize  his  special  ^ 

qualities  and  recently  he 

was  named  Reporter  of  the  ^ 

Year  by  the  Professional 

Organization  of  Mexican  .  J  • 

Americans  in  Communi-  ^ 

cations. 

Mike's  a  tough  guy  all  | 

right,  but  these  kids  ^ 

think  he's  Santa  Claus. 
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